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Latest  FAS-EAX  ’ 
dwws  gains  for^ 
mast  lop  dallies  " 
(See  page  12)  I 


ZIP-BY-ZIP, 

HOW  TO  DIVIDE  AND  CAPTURE 
L.A.’s  BIGGEST-SPENDING  MARKET! 


By  installing  the  latest  in  computerized  inserting  equipment  from  Harris 
Graphics  in  our  new  $55  million  printing  plant,  the  Daily  News  will  soon  be 


New  Yoik  Times 
to  shut  one 
printing  plant 
(See  page  14) 


able  to  accomplish  things  in  packaging  and  distribution  that  were  never  before 
possible.  Like  zoning  our  pre-print  inserts  with  pinpoint  accuracy  to  create  a 
more  individualized  product  in  each  of  our  43  sub^ribing  communities.  This 
will  enable  advertisers  to  target  their  message  directly  to  any  zip,  zone  or 
demographic  segment.  And  to  maximize  their  impact  in  the  one  L.A.  market 
that  matters  most.  It’s  just  one  of  many  ways  we’re  striving  to  meet  the  needs  of 
readers  and  advertisers  throughout  the  San  Fernando  and  neighboring  Valleys. 


UPI  shakes  ep 
Its  sales  staff 


HARRIS 

GRAPHICS 


In  your  race  against 
printing  deadlines,  success 
means  running  lon^  ^ 
with  finver  breaks. 


At  Kruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

\  And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet.  ~  p” 

Other  computers  calculate  the  K-lndex,  a 
Kruger-developed  program 

that  continually  evaluates  _ 

the  relative  strength  of  the  1%  |^| 

We  re  making  news  in 
newsprint  technology. 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  Kruger. 


for  p<ipcr- samples  and  spex  ifications, 
contact  a  Kruger  sales  representative 
or  our  f^ew  York  Sales  Olliee: 
4H9-5th  Ave.  flcAv  York.  Pt.Y,  10017 

12121  enr-oToo 


General  Fellowships 

Awarded  for  either  specific  professional  training  or  eclectic, 
personal  intellectual  development. 


The  Michigan  Critic’s  Fellowship  In  The  Arts  And  Letters 

Offered  in  cooperation  with  the  Institute  for  the  Humanities 

The  Knight  Business/Economics  Fellowship 

Offered  in  cooperation  with  the  School  of  Business  Administration. 


The  Mike  Wallace  Fellowship  In  Investigative  Reporting 

Offered  to  extend  individual  interests. 


The  Knight  Medicine/Health  Sciences  Fellowship 

Offered  in  cooperation  with  the  Michigan  Medical  Center. 

The  Michigan  Technology  Fellowship 

Offered  in  cooperation  with  the  CoUege  of  Engineering. 


Purpose:  To  enable 
professionals  who  have 
demonstrated  superior 
ability  and  commitment 
to  attain  peak  perform¬ 
ance,  so  as  to  improve 
American  journalism 
in  service  to  the  public 
interest. 

Stipend  Payments 

are  S2750  monthly. 


September-April,  plus  all 
tuition  and  fees.  Applica¬ 
tion  deadline:  Feb.  1,1990. 

EHffibility  extends  to 
any  full-time  word  or  im¬ 
age  journalist  with  five 
years’  experience  whose 
work  either  as  an  em¬ 
ployee  or  free-lance 
appears  regularly  in  US- 
controlled  print  or  broad¬ 


cast  media.  Individuals 
may  nominate  them¬ 
selves,  or  be  proposed 
by  employers. 

Special  Seminars 

bring  both  generalists  and 
specialists  into  contact 
with  leading  academics 
and  journalists.  Spouses 
are  invited  to  participate 
actively. 


Applications  should  be  sent  to  Charles  R.  Eisendrath,  Director,  Michigan  Journalism  Fellows,  2072  Frieze 
Building,  University  of  Michigan,  Ann  Arbor,  Ml  48109.  Telephone  (313)  763-2400. 


Increase  revenue  this 
year  by  selling  against 
the  yellow  pages  ...  or 
your  money  back ! 

More  than  600  newspapers  from  coast  to 
coast  have  Invested  In  our  live  training  pro¬ 
grams  on  "How  To  Sell  Against  The  Yellow 
Pages".  Somewhere  between  $30  and  $50 
million  dollars  has  been  recaptured  by  your 
industry  as  a  result  of  our  program.  Now,  for 
a  limited  time  you  can  purchase  the  same 
technique  oriented  training  on  videotape  for  a 
figure  that  makes  It  Impossible  to  say  no. 

So,  before  you  finalize  your  1990  budget  we 
respectfully  request  that  you  call  the  toll  free 
number  below  and  get  a  quote  for  your  news¬ 
paper.  These  videotapes  are  high  quality,  fast 
paced  and  they  come  with  a  money  back 
guarantee.  You  simply  can't  lose  so  please 
call  us  today. 


1-800-255-9784 

^merican  Outside  USA  call 

Consulting  (206)  254-5600 

T  Services 

A  Division  of  Wasserood,  Inc. 

1 1818  SE  Mill  Plain  Blvd.  Ste  311  Vancouver,  WA  98684 
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NOVEMBER 

15-16— Suburban  Newspapers  of  America,  Business  Managers  Roundtable, 
Hyatt  Regency,  Chicago. 

15- 17— Audit  Bureau  of  Circulations,  75th  Annual  Conference,  Waldorf- 

Astoria  Hotel,  New  York  City. 

16- 18— New  England  Society  of  Newspaper  Editors,  Sheraton  Plymouth  Inn, 

Plymouth,  Mass. 

29 — Connecticut  Newspaper  in  Education  Council,  Annual  Newspaper  in 
Education  Conference,  Treadway  Cromwell  Hotel,  Cromwell. 

JANUARY 

7- 10— International  Newspaper  Advertising  and  Marketing  Executives, 

Winter  Meeting,  Marriott  Desert  Springs,  Palm  Springs,  Calif. 
11-12— Suburban  Newspapers  of  America,  Circulations  Roundtable,  Hyatt 
Regency,  Chicago. 

18-20 — Kentucl^  Press  Association,  Winter  Convention  &  Trade  Show, 
Radisson  East,  Louisville,  Ky. 

25-27— University  of  Tennessee-Tennessee  Press  Association  Press  Insti¬ 
tute  and  TPA  Winter  Convention,  Sheraton  Music  City,  Nashville. 

FEBRUARY 

4-9 — Suburban  Newspapers  of  America,  Winter  Publisher's  Conference, 
Turtle  Bay,  Hilton,  Oahu,  Hawaii. 

8- 10 — National  Press  Photographers  Association,  Digital  Photography 

Conference,  Ramada  Renaissance,  Washington,  D.C. 

15-18 — California  Newspaper  Publishers  Association  Conference,  Hotel  del 
Coronado,  San  Diego. 


Seminars/Workshops/Clinics 

NOVEMBER 

13- 16— ANPA/ICMA  — Management  Development  Workshop,  Omni 

Georgetown  Hotel,  Washington,  D.C. 

15 —  NENA,  “Stopbusters”  Workshop,  Marriott  Hotel,  Downtown  Wor¬ 
cester. 

16—  NENA  Workshop  on  Employee  Benefits,  Marriott  Hotel,  Worcester. 
19-22— The  Poynter  Institute  for  Media  Studies,  Ethics:  Applied  Ethics  for 

College  Newspaper  Editors,  St.  Petersburg. 

26-12/6 — American  Press  Institute,  Circulation  Managers  Workshop,  Reston, 
Va. 

27-28 — NENA  Workshop  for  Sports  Editors  and  Sports  Writers,  Mystic  Hilton 
Hotel,  Mystic,  Conn. 

28-12/1 — The  Poynter  Institute  for  Media  Studies,  Writing:  Coaching  Writers, 
St.  Petersburg. 

29-30— New  England  Newspaper  Association,  Newsroom  Management 
Workshop,  The  Changing  Face  of  the  Newsroom,  Park  West  Hotel, 
Marlborough,  Mass. 

30— NENA  Labor/Personnel  Roundtable,  Bishop’s  Restaurant,  Down¬ 
town  Lawrence,  Mass. 

DECEMBER 

3-8— American  Press  Institute,  Seminars:  Promoting  the  Daily  Newspa¬ 
per;  Effective  Writing  and  Editing;  both  at  Reston,  Va. 

3- 8— The  Poynter  Institute  for  Media  Studies.  Graphics/MacTrac:  Spanish 

Language  Newspapers,  St.  Petersburg. 

4- 6— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Miami. 

5— NENA  Workshop,  Education  in  the  1990s,  Sheraton  Sturbridge, 
Sturbridge,  Mass. 

10-15 — American  Press  Institute,  Newspaper  Photojournalism  Reston,  Va. 

JANUARY 

7-17— American  Press  Institute.  City  and  Metro  Editors  (over  75,000 
circulation),  Reston,  Va. 

14- 19 — American  Press  Institute,  Editing  the  Weekly  and  Community  News¬ 

paper,  Reston,  Va. 

21-24 — SNPA  Seminar,  Leisure/Lifestyle  Sections,  Palm  Beach,  Fla. 
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UoeSUjx  Bcsitti 


SkipHobnes 

President  and  General Mant^ 
Gannett  Outdoor 
Kansas  City,  Missouri 


Mien  Skip  Holmes  targets  new  outdoor  business, 
he  arms  himselfwith  MA-RT.” 


The  MA*RT  Consumer 
Intelligence  System  is  the 
“focal  point”  in  Gannett 
Outdoor’s  selling  strategy. 
And  that  spells  success 
when  targeting  new  busi¬ 
ness  and  inaeasing  sales 
in  a  relatively  flat  business 
environment. 

What’s  more,  MA*RT  has 
helped  Gannett  become 


the  “professional  marketing 
resource”  around  Kansas  City. 

MA'RT  is  specifically 
single  source,  with  the  largest 
consumer  sample  size  in  the 
nation— ranging  from  5,000 
to  18,000  per  market.  Retail- 
oriented  consumer  informa¬ 
tion  includes  shopping 
behavior,  store  preference, 
leisure  activities  and  media 


habits— all  provided  in 
enough  depth  for  accurate 
target  marketing. 

“That’s  important  to  our 
advertisers,”  says  Skip  Holmes. 
But  the  level  o/sMp/iorr  from 
Impact  Resources  is  even  more 
important  to  him:  “Far  greater 
than  I  get  from  any  other  data 
source.  It’s  phenomenal.” 

If  you’re  taking  aim  on  new 


business  and  inaeased 
saIes,do  what  Skip  Holmes 
does.  Arm  yourself  with 
MA*RT  information  first.  Call 
us  today.  1-800-733-MART. 

1^*RT 

t#J  IMPACT 

^  RESOURCES 
125  Dillmont  Drive,  Columbus,  Ohio  43235 


Editorial  workshop 


By  Roy  H.  Copperud 

Rude  talk  No.  688 

A  matter  that  appeared  settled  some  years  ago  seems  to 
be  stUl  up  in  the  air.  I  am  referring  to  the  use  of  vulgarisms 
in  the  press.  Formerly  few  if  any  newspapers  would  print 
such  terms  as  damn  or  he/l  when  used  as  expletives  or,  for 
that  matter,  in  any  circumstances.  However,  the  Ameri¬ 
can  version  of  glasnost  that  developed  in  the  1960s,  bring¬ 
ing  with  it  a  startling  freedom  in  attitudes  and  practices 
relating  to  sexuality,  changed  all  that,  seemingly  over¬ 
night. 

Among  the  media  the  lead  was  taken  by  the  so-called 
(and  misnamed)  underground  press,  uninhibited  newspa¬ 
pers  that  sprang  up  in  the  big  cities,  reporting  matters  they 
regarded  as  having  been  overlooked  or  suppressed. 
Appropriately  enough,  they  expressed  themselves  in  the 
vernacular,  using  terms  more  ohen  heard  in  conversation 
than  seen  in  print.  College  newspapers  quickly  followed 
suit. 

All  this  had  an  unmistakable  influence  on  some  of  our 
most  august  journals,  which  reconsidered  their  policies  on 
printing  vulgarisms.  Exceptions  to  previous  bans  were 
made,  especially  for  direct  quotations,  on  the  unarguable 
assumption  that  the  true  flavor  of  certain  gross  talk  could 
not  be  conveyed  by  euphemisms  or  by  words  from  which 
key  letters  had  been  omitted  and  replaced  by  hyphens. 
These  things  rested  for  some  time. 

In  recent  months,  however,  an  incident  in  Beverly  Hills 
indicated  that  some  inconsistency  persists  in  choosing 
between  vulgarity  and  formality.  What  happened  was  that 
Zsa  Zsa  Gabor  was  stopped  by  a  motorcycle  officer  for 
traffic  violations  as  she  drove  her  $210,000  Rolls-Royce. 
One  thing  led  to  another,  and  Zsa  Zsa  was  charged  with 
driving  with  an  expired  license,  slapping  the  officer’s  face, 
and  leaving  the  scene  in  a  huff. 

The  officer  testified  in  court,  according  to  the  Los 
Angeles  Times,  that  Zsa  Zsa  had  called  him  an  asshole. 
When  she  resisted  being  handcuffed,  the  officer  con¬ 
tinued,  “I  told  her  to  quit . around.”  When  Zsa 

Zsa  protested  that  the  handcuffs  were  hurting  her,  her 
lawyer  testified  that  the  officer  replied,  “I  don’t  care  if  I 

bre^  your . arms.”  Readers  of  a  speculative  ^um 

of  mind  may  have  wondered  why  Zsa  Zsa’s  vulgarism  was 
printed  unadorned,  while  the  officer’s  contribution  was 
reduced  to  hyphens.  Did  the  journalists  regret  the  license 
they  had  just  shown?  Or  did  they  feel  an  officer  of  the  law 
deserved  more  deference  than  an  alleged  scofflaw?  Any¬ 
way,  it  is  well  known  that  hyphens  conceal  nothing  in 
these  cases.  Readers  are  bound  to  work  out  such  little 
puzzles,  often  with  assiduity. 

In  later  stories,  the  paper  used  the  version  f  —  ing  but, 
if  the  aim  of  these  forms  were  greater  decency,  the  Times 
should  have  realized  that  they  were  actually  even  more 
transparent.  Thereafter  the  vulgarisms  were  reduced  to 
[expletive],  as  if  in  penance  for  the  earlier  license  but  with 
no  gain  in  concealment. 

The  Times,  however,  is  not  the  only  publication  that  is 
apparently  assailed  by  doubts  and  confusion  over  four-let¬ 
ter  words.  In  Newsweek's  issue  of  July  22,  1985,  Clint 
Eastwood  said  he  was  unable  to  accept  the  notion  of  a  god 
as  “some  great  villain  in  the  sky  who  would  come  down 
and  beat  the  s-  -  -  out  of  you  if  you  sinned.”  Yet  a  couple 
of  pages  later  Madonna  was  described  as  having  refused  to 
remove  a  heavy  blazer  despite  the  heat.  “I’m  not  taking 
shit  off,”  she  told  the  crowd. 

Again,  the  double  standard. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Deadline  Club  Hall  of  Fame.  Seven  New  York-area 
journalists  have  been  chosen  into  the  Deadline  Club  Hall 
of  Fame.  The  Deadline  Club  is  the  New  York  City  profes¬ 
sional  chapter  of  the  Society  of  Professional  Journalists. 

They  are:  Warren  Phillips,  chairman  and  chief  execu¬ 
tive  officer,  Dow  Jones  &  Co.;  William  Shawn,  former 
editor  of  the  New  Yorker  magazine;  Walter  Kerr,  reviewer 
and  columnist  the  New  York  Times',  Harrison  Salisbury, 
former  foreign  correspondent  and  editor,  the  New  York 
Times;  Don  Hewitt,  executive  producer,  60  Minutes; 
and  the  late  DeWitt  and  Lila  Acheson  Wallace,  who 
founded  the  Reader’s  Digest. 


Editorial  excellence.  The  Lansing  (Mich.)  State  Journal 
was  named  the  1989  sweepstakes  winner  in  the  Editorial 
Excellence  Award  contest,  sponsored  and  judged  by  the 
William  Allen  White  Foundation  at  the  University  of 
Kansas.  The  award,  which  recognizes  outstanding  edito¬ 
rial  writing,  was  presented  at  the  annual  Inland  Press 
Association  meeting. 

Other  winners,  by  circulation  category,  were:  10,000 
and  under,  the  Monticello  (Ind.)  Herald;  10,001-25,000, 
the  Greeley  (Colo.)  Tribune;  and  25,001-50,000,  the  Belle¬ 
ville  (Ill.)  News-Democrat. 


Community  service  award.  The  Frankfort  (Ky.)  State 
Journal  won  the  Inland  Press  Association’s  Community 
Service  Award  for  1989  for  its  efforts  in  combating  illiter¬ 
acy  in  Kentucky.  The  award  competition  is  sponsored  and 
judged  by  the  University  of  Missouri  School  of  Journalism 
at  Columbia. 


Rotary  Club  honors  Fassio.  Virgil  Fassio,  publisher  of 
the  Seattle  Post-Intelligencer,  received  the  Seattle  Rotary 
Club’s  1989  Vocational  Service  Award  for  using  his  voca¬ 
tion  in  ways  to  better  the  community. 
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IN  OUR  O  P  t  N  t  O 


THE  MGE  COUNT 
CHALLENGE 


In  our  opinion,  many  of  today's  daily  newspapers  will 
face  significant  financial  trauma  during  the  1990s.  Why? 

The  sluggish  growth  in  the  number  of  households 
buying  newspapers. 

The  continued  loss  of  advertising  market  share  to 
competitive  media,  like  television. 

Recent  analyses  of  circulation  and  advertising  statistics 
bear  this  out.  According  to  Forbes  magazine  (Feb.  20, 

1 989),  newspaper  circulation  is  growing  much  more  slowly 
than  the  number  of  households;  Since  1 970,  total  U.S.  daily 
newspaper  circulation  has  increased  from  62.1  million  to 
63.1  million.  During  that  same  period,  the  number  of 
households  in  the  U.S.  has  increa^  by  44  million. 

The  Newspaper  Advertising  Bureau  (NAB)  says  that 
advertising  market  share  for  1988  was  down  to  26.4  per¬ 
cent  from  a  post-war  high  of  36.7  percent  in  1949.  NAB 
expects  the  trend  to  continue. 

Where  has  the  market  share  gone? 

Declining  daily  newspaper  market  share  is  the  direct 
result  of  the  lack  of  real  circulation  growth.  This  has  led 
to  anxiety  among  advertisers,  who  fear  they  may  not  be 
reaching  their  target  audiences  through  newspaper 
advertising. 

Some  local  advertisers,  unable  or  unwilling  to  pay 
full-run  newspaper  rates,  are  turning  to  suburban  week¬ 
lies,  catalogs,  free  sheets  and  other  forms  of  direct  mail, 
local  radio,  and  cable  television. 

Declining  market  share  is  arguably  the  most  critical 
issue  facing  metros  today.  We  believe  this  is  the  single 
greatest  challenge  facing  newspapers  and  their  systems 
vendors.  To  combat  the  situation,  many  newspapers  are 
creating  new  products  —  special  pages,  special  sections, 
and  special  editions  —  to  provide  more  attractive  vehicles 
for  advertisers. 

These  new  products  have  led  to  a  dramatic  increase 
in  page  count,  which  burdens  the  newspapers'  manufac¬ 
turing  operations  with  a  formidable  set  of  production 
problems. 

How  can  page  count  be  increased  arid 
production  costs  simultaneously  maintained 
or  reduced? 


Newspaper  manufacturing  systems  must  be  flexible 
enough  to  handle  significant  page  growth,  manage  work 
flow,  and  control  production  costs.  Without  pre-press  sys¬ 
tems  carefully  matched  to  the  competitive  needs  of  news¬ 
papers,  matched  to  each  newspaper's  strategic  plan  for 
growth  and  change,  the  production  costs  of  increasing 
page  count  will  be  prohibitive. 

Newspapers  also  must  be  capable  of  managing  a  new 
manufacturing  process  in  which  complex  zoning  schemes 
are  required  to  meet  readers'  and  advertisers'  needs.  The 
implications  of  this  trend  are  sobering. 

Today's  efforts  in  zoning  by  a  handful  of  metropolitan 
daily  newspapers  represent  the  industry's  first  steps  to  re¬ 
claim  its  dwindling  advertising  share. 

Two  pioneering  newspapers  in  the  field  of  zoning  are 
Newsday  and  The  Philadelphia  Inquirer. 

These  newspapers  are  counteracting  slow  circulation 
growth  through  local  community  coverage.  They  offer  cost- 
effective,  highly-targeted  alternatives  to  advertisers  who 
now  find  these  newspapers  competitive  with  other  media. 

Confronted  by  competition  from  a  ring  of  suburban 
dailies.  The  Inquirer  answers  the  challenge  by  offering 
weekly  zoned  advertising  and  news  editions  called  the 
"Neighbors'  sections.  These  sections,  published  two  or 
three  times  each  week,  are  so  successful  that  The  Inquirer 
has  recently  expanded  their  numbers. 

Newsday,  which  faces  intense  competition  from  free 
sheets  throughout  its  Long  Island  circulation  area,  currently 
delivers  10  editorial  and  12  advertising  zoned  editions  to 
its  readers  as  part  of  its  Sunday  regional  sections. 

For  the  first  time,  the  newspaper  industry  is  experi¬ 
encing  a  major  explosion  of  pages.  These  two  newspa¬ 
pers,  and  others  like  them,  manage  this  development 
while  controlling  production  and  labor  costs. 

In  our  opinion,  the  publishing  industry  must  put  its 
vendors  on  notice  to  discuss  alternatives  and  deliver  sys¬ 
tems  that  address  the  key  manufacturing  and  marketing 
challenges  of  the  1990s  and  beyond. 

At  Atex,  we  welcome  that  discussion 
and  intend  to  use  this  space  over  the  com¬ 
ing  months  to  expand  upon  these  issues. 
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Third-quarter  profits 

The  third-quarter  financial  reports  for  18  publicly  held  newspaper 
companies  condensed  in  this  issue  (Page  16)  show  increases  in  re¬ 
venues  and  net  income  with  only  a  few  exceptions.  While  admitting 
that  in  most  instances  advertising  has  been  “soft”  and  increased 
profits  are  the  result  primarily  of  cost-control  programs,  these  fig¬ 
ures  reveal  how  newspaper  managements  have  been  able  to  cope 
with  those  problems.  The  picture  is  rosier  than  was  expected. 

We  are  afraid,  however,  that  the  announcement  this  week  from  the 
New  York  Times  that  it  is  closing  its  northern  New  Jersey  printing 
plant  because  of  a  two-year  ad  slump  may  give  the  wrong  message  to 
New  York’s  financial  market  about  the  state  of  the  newspaper  busi¬ 
ness  elsewhere  around  the  country.  Of  course,  this  is  part  of  the 
Times’  cost-cutting  strategy  and  must  be  tempered  with  the  knowl¬ 
edge  that  it  is  building  another  plant  in  New  Jersey  (remember,  also, 
that  the  Times’  circulation  shows  gains  as  of  Sept.  30)  but  its 
announcement  has  dramatic  impact.  Some  observers  may  put  that 
together  with  the  closure  of  the  Los  Angeles  Herald  Examiner  and 
predict  a  darker  future  for  newspapers  than  is  deserved. 

Certainly  the  financial  reports  mentioned  here  do  not  merit  dire 
conclusions.  Bear  in  mind  that  17  of  the  largest  25  newspaper  showed 
circulation  gains  in  the  last  ABC  FAS-FAX  report. 

Don't  mandate  recyciing 

Newspaper  publishers  are  very  concerned  about  the  problems  of 
recycling  newsprint  and  are  determined  to  do  their  part  in  solving  the 
problem  of  waste  paper,  as  many  E&P  stories  have  reported  recent¬ 
ly.  However,  they  are  up  against  state  legislatures  that  insist  on 
forcing  publishers  to  use  a  mandated  amount  of  recycled  paper  when 
they  do  not  understand  the  supply  picture. 

For  instance,  a  report  from  the  Inland  Press  Association  revealed 
that  a  proposal  to  the  New  Jersey  Legislature  would  have  required 
newspapers  there  to  use  recycled  paper  for  45%  of  its  newsprint  by 
the  end  of  this  year. 

Publishers  are  up  against  well-intentioned  legislators  who,  as  E&P 
said  June  3,  are  trying  “to  force  newspapers  to  use  recycled  news¬ 
print  as  if  it  came  out  of  a  tap.”  We  think  it  will  be  of  service  to 
publishers  engaged  on  this  issue  if  we  repeat  some  of  the  vital 
statistics  about  the  supply  of  recycled  newsprint  that  we  first  pub¬ 
lished  June  3; 

“According  to  the  American  Paper  Institute  there  are  only  eight 
recycling  plants  for  newsprint ...  In  1988,  at  least  13.2  million  tons 
of  newsprint  were  used  in  the  U.S.  Of  this,  4.7  million  tons  were 
recycled  and  one  million  tons  of  that  went  overseas  in  various  forms. 
Of  the  remaining  3.7  million  tons,  only  1.4  million  tons  went  into 
newsprint.  The  rest  went  into  boxes,  etc.  Therefore,  about  10%  of 
U.S.  newsprint  requirements  are  met  by  recycled  paper.” 

Legislators  are  trying  to  force  newspapers  to  use  something  that 
isn’t  readily  available.  Newspapers  and  their  suppliers,  the  news¬ 
print  industry,  will  solve  the  problem.  But  state  legislatures  cannot 
create  a  viable  source  of  recycled  paper  by  signing  a  document. 
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Letters  to  the  Editor 


Establishing  style  is 

Re;  Roy  Copperud’s  Editorial 
Workshop  No.  687,  Oct.  21  issue. 

When  dictionaries  stop  publishing 
words  merely  because  they  have  been 
misspelled  or  misused  by  enough  peo¬ 
ple  C‘guerilla,”  “predominately,” 

His  side 

It  would  have  been  nice,  journalis¬ 
tically  speaking,  if  Mark  Fitzgerald 
would  have  talked  with  me,  the  car¬ 
toonist,  concerning  the  story  in  your 
Sept.  30  issue  re:  “Outraged  blacks  in 
Cleveland.” 

You  would  have  learned  that  I  was 
opposed  to  the  apology  the  paper  ran 
on  my  behalf,  and  nauseated  by  the 
cartoon  of  me,  drawn  by  me  for  an 
earlier  cartoon  (two  years  earlier)  and 
lifted  for  the  purpose  you  describe  in 
the  piece,  “showing  the  veteran  car¬ 
toonist  on  his  knees  begging  forgive¬ 
ness.” 

The  insert  of  me  on  my  knees  was 
used  without  my  knowledge  and  was 
offensive  to  me. 

The  mea  culpa  editorial  was  OK’d 
by  me  in  its  original  draft,  but  words 
were  changed  after  I  saw  it  that  made 
it  also  objectional  to  me. 

I’d  like  that  known. 

Raymond  H.  Osrin 

(Osrin  is  a  political  cartoonist  for  the 
Cleveland  Plain  Dealer.) 

Misleading 

Your  report  under  the  headline 
“AP  gripe  session”  is  misleading. 

David  Lipman,  managing  editor  of 
the  St.  Louis  Post-Dispatch  and  mod¬ 
erator  of  the  session,  opened  the 
panel  by  citing  a  survey  of  Associated 
Press  member  editors  that  gave  good 
marks  to  AP’s  news  coverage.  “I 
have  to  say  that  without  question  the 
Associated  Press  is  viewed  as  the  pre¬ 
miere  wire  service  in  the  world,”  he 
said. 

That  set  the  tone  of  the  session,  but 
you  would  never  sense  that  from  your 
story. 

Your  account  is  a  good  example  of 
what  happens  when  a  reporter 
chooses  to  tell  only  part  of  the  story. 

Lou  Boccardi 

(Boccardi  is  president  and  general 
manager  of  the  Associated  Press.) 


no  waste  of  time 


“volunteerism,”  “acknowledge¬ 
ment”),  perhaps  it  will  be  time  to 
discuss  the  acceptability  of  variants. 

The  literate,  the  caring,  the  precise 
know  that  some  word’s  mere  listing  in 
a  dictionary  is  far  from  incontroverti¬ 
ble  proof  of  its  correctness,  desirabil¬ 
ity  or  acceptability. 

Dictionaries  —  there  are  dozens, 
you  know,  all  different  —  are  but  one 
of  the  tools  we  employ.  Usage  man¬ 
uals,  grammars,  our  ears,  our  com¬ 
mon  sense,  our  observations  of  evolu¬ 
tions  in  the  language  all  come  into 
play  in  style  decisions. 

Establishing  a  style  is  no  waste  of 
time.  It  is  the  editor’s  perogative  and 
duty.  The  staff  deserves  clear  instruc¬ 
tions,  and  the  readers  lucid,  consis¬ 
tent  and  precise  prose. 

And  why  not  “much  to  do  about 
nothing?”  That  might  be  a  delightful 
twist  on  a  well-known  phrase.  Did  the 
context  prove  it  arose  from  ignorance 
and  not  playfulness?  (Perhaps  it 
should  have  been  “much  to-do,” 
however;  I  should  have  to  see  the 
original.) 

Please,  let  us  cherish  the  language 
in  all  its  richness.  If  we  who  write  and 
edit  the  written  word  do  not,  who  will 
in  this  visual  age?  Don’t  argue  for  the 
banishment  of  older  or  less-used 
words  or  meanings.  “Cad”  and 
“masher”  communicate  succinctly 
what  no  other  two  words  communi¬ 


cate.  Those  who  can’t  appreciate  our 
tongue’s  subtleties  may  be,  to  play  on 
the  terminology  of  an  E&P  classified 
ad,  “editing  with  an  ax,  not  a  scal¬ 
pel.”  Such  sorry  souls  need  not  apply 
in  my  shop. 

Linda  E.  Moore 

(Moore  is  executive  editor/opera¬ 
tions  for  Insight.) 

Is  too  much 
service  bad? 

Your  Sept.  9  retail  feature  was  su¬ 
perb.  Congratulations! 

I  was  somewhat  perturbed  at  the 
efforts  of  many  newspapers  to  tailor 
their  distribution  to  the  specific  mar¬ 
keting  parameters  more  and  more 
advertisers  are  demanding. 

This  approach  was  personified  by 
Howard  Grothe,  vp/marketing  of  the 
Orange  County  Register,  who  noted, 
“I  think  that  newspapers  are  going  to 
have  to  find  a  way  to  deliver  to  house¬ 
holds  that  a  store  wants  and  not  to  the 
households  that  a  store  doesn’t 
want.” 

From  already  delivering  Christmas 
catalogs  to  charge  customers,  to  hav¬ 
ing  the  ultimate  capability  to  deliver 
only  “to  families  with  children  under 
10  with  red  hair,”  Grothe  says  if 
(Continued  on  page  42) 
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R.I.P.  Los  Angeles  Herald  Examiner 

As  they  scramble  to  pick  up  Its  readers  and  syndicated  features, 
Southern  California  newspapers  lament  the  passing  of  the  Hearst  daily 


By  M.L.  Stein 

As  the  Los  Angeles  Herald  Exam¬ 
iner  became  history  last  week,  the 
Los  Angeles  Times  and  other  area 
newspapers  began  hiring  some  of  its 
staff  members  and  going  after  its  cir¬ 
culation. 

The  Times,  now  the  only  all-city 
daily  in  Los  Angeles,  signed  on  Her¬ 
ald  tv  columnist  Rick  DuBrow,  sports 
columnist  Allan  Malamud,  horse  rac¬ 
ing  writer  and  handicapper  Bob  Mie- 
szerski  and  was  negotiating  with 
other  staffers  of  the  Herald,  which 
published  its  last  edition  Nov.  2  after 
serving  the  city  for  86  years. 

The  Times  also  grabbed  12  syndi¬ 
cated  comic  strips  that  appeared  in 
the  Herald,  including  “Blondie,” 
“Beetle  Bailey,”  “Shoe,”  and  “Mar- 
maduke,”  as  well  as  these  syndicated 
columnns:  Bob  Greene,  “Miss  Man¬ 
ners”  by  Judith  Martin,  and  “Ask  Dr. 
Brothers”  by  Dr.  Joyce  Brothers. 

Bob  Burdick,  editor  of  the  Los 
Angeles  Daily  News,  said  his  paper  is 
considering  hiring  six  to  10  Herald 
newspeople,  and  Larry  Allison,  edi¬ 
tor  and  senior  vice  president  of  the 
Long  Beach  Press-Telegram, 
expected  to  take  on  three  or  four,  he 
said.  The  Orange  County  Register 
also  was  interviewing  Herald  staff 
members. 

Offers  for  advertising,  circulation 
and  production  personnel  have  been 
coming  in  from  “all  over  town  and  all 
over  the  country”  by  non-newspaper 
businesses  looking  for  secretaries  and 
office  workers,  said  Debbie  Piggott, 
the  Herald’s  public  relations  man¬ 
ager.  Out-of-town  newspapers  have 
mailed  or  faxed  job  openings,  she 
said. 

However,  most  of  the  Herald’s  800 
employees  were  scrambling  for  jobs 
in  the  wake  of  the  closing. 

The  day  before  the  paper  folded, 
they  gathered  in  the  newsroom  to 


SO  LONG,  LA.! 


in  dosing,  the  Herakl  sc^  has  unc  last  w(^ 


I 

: 

israks:^  -■■If : 


Final  edition 


hear  the  death  knell  sounded  by  Rob¬ 
ert  J.  Danzig,  Hearst  Corp.  vice  presi¬ 
dent  and  general  manager  of  Hearst 
Newspapers. 

Danzig,  who  talked  while  standing 
atop  a  copy  desk,  said  he  was  making 
the  announcement  to  fold  the  paper 
with  “great  regret.” 

He  said  the  company  was  unable  to 
find  a  buyer,  despite  “extensive  dis¬ 
cussions  with  numerous  parties.” 

Those  parties  included  the  Toronto 
Sun  Publishing  Co.  of  Canada,  movie 
and  oil  tycoon  Marvin  Davis,  British 
newspaper  publisher  Robert  Max¬ 
well,  and  a  Los  Angeles  group  that 
included  Tom  Quinn,  owner  of  City 
News  Service. 

“The  Herald  Examiner  has  had  a 
proud  and  distinguished  history  of 
serving  Los  Angeles,”  Danzig  con¬ 


tinued.  “Although  operating  at  a 
financial  deficit  for  more  than  two 
decades,  there  was  never  a  deficit  in 
the  quality  and  the  vigor  of  its  edito¬ 
rial  commitment  to  the  people  of  Los 
Angeles.  It  has  been  a  losing  business 
but  a  winning  newspaper.” 

The  Herald’s  management  said  that 
employees  will  be  placed  on  a  60-day 
paid  “job-search  leave  of  absence” 
and  that  it  has  retained  a  local  place¬ 
ment  agency  to  help  them  find  new 
employment. 

Editor  Maxwell  McCrohon  told 
E&P  that  some  longtime  employees 
also  will  receive  pensions. 

In  a  farewell  message  to  readers, 
McCrohon  and  chief  operating  execu¬ 
tive  John  J.  McCabe  said,  “Here  at 
the  Herald  Examiner  we  thought  of 
ourselves  more  as  a  person  than  a 
paper.  And  that  person?  Someone 
bright,  interesting,  entertaining  .  .  . 

“Los  Angeles,  you’ve  lost  a  friend. 
We  lost  700,000  readers  and  friends. 
And  we’re  sad  about  that. 

“Goodbye,  good  luck.” 

Other  eulogies  were  delivered  by 
both  newspapers  and  city  officials. 

The  Los  Angeles  Times,  in  a  full- 
page  ad,  called  the  Herald’s  demise 
“an  event  that  can  only  bring  sadness 
to  all  Southern  Californians.  While 
the  competitive  picture  for  newspa¬ 
pers  has  changed  over  the  years,  the 
absence  of  the  Herald  creates  a  vac¬ 
uum  in  this  community’s  life.” 

The  Times  said  the  Herald’s  pass¬ 
ing  “places  even  greater  responsibil¬ 
ity  on  The  Times,  as  the  only  newspa¬ 
per  whose  constituency  is  the  entire 
region. 

“We  intend  to  be  even  more  dili¬ 
gent  in  maintaining  the  highest  stan¬ 
dards  of  accuracy,  fairness  and  com¬ 
pleteness  in  our  reporting  and  news 
presentation.” 

In  a  separate  statement  Times 
(Continued  on  page  10) 
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Robert  J.  Danzig,  Hearst  Corp.  vice  president  and  general  manager 
of  Hearst  Newspapers,  tells  employees  the  Los  Angeles  Herald  Examiner 
will  prim  its  last  edition  Nov.  2.  Pte.o,  oeoo 


Goodbye 

(Continued  from  page  9) 

publisher  David  Laventhol  stated, 
“We  salute  the  Herald  for  all  its 
accomplishments  over  the  years.  To 
our  colleagues,  the  men  and  women 
who  staff  the  Herald,  we  offer  our 
praise  as  worthy  competitors.  Los 
Angeles  will  miss  them.” 

Daily  News  editor  Burdick  said, 
“The  closing  of  a  paper  is  sad  news 
for  the  community,  as  well  as  jour¬ 
nalists.  The  diversity  of  voices  has 
been  reduced  by  one,  and  that  is  a 
blow  to  the  community.” 

Bill  Woestendiek,  dean  of  the  Uni¬ 
versity  of  Southern  California’s 
School  of  Journalism  and  former 
executive  editor  of  the  Cleveland 
Plain  Dealer,  said  he  felt  “distressed 
and  depressed  —  the  same  way  I  felt 
when  the  Cleveland  Press  failed. 

“A  one-newspaper  town  is  a  terri¬ 
ble  thing  when  it  is  a  major  city.  The 
readers  only  lose,  no  matter  how  good 
or  bad  the  newspaper  was.” 

“It’s  one  more  blow  against  free¬ 
dom  of  the  press,”  said  Los  Angeles 
County  Supervisor  Kenneth  Hahn. 
“We  need  as  many  newspapers  as 
possible  to  tell  the  public  about  gov¬ 
ernment  at  the  local  level.” 

Mayor  Tom  Bradley  lamented  that 
the  Herald’s  disappearance  “limits 
the  choices  for  Los  Angeles  readers.  I 


Photo:  Deon  Musgrove 

hope  the  two  remaining  daily  newspa¬ 
pers  focus  attention  on  covering  the 
entire  city,  bringing  attention  to 
unheard  stories  that  might  impact 
many  of  the  3.4  million  people  who 
make  the  c  'y  of  Los  Angeles  home.” 

Founded  in  1903  by  William  Ran¬ 
dolph  Hearst,  the  Herald  has  been  a 
feisty,  highly  competitive  paper,  even 
when  its  circulation  had  dropped 
thousands  behind  the  Times. 

In  1922,  Hearst  bought  the  Herald 
and,  in  1931  purchased  the  Express 
and  merged  it  with  the  Herald  to  form 
the  Evening  Herald  and  Express. 

The  latter  paper  and  the  Examiner 
were  combined  in  1962  to  become  the 
Herald  Examiner,  which  took  over 
sole  possession  of  the  Los  Angeles 
afternoon  market.  To  some 
observers,  it  was  fatal  mistake  to  give 
up  the  morning  market  to  the  Los 
Angeles  Times. 

In  the  Herald’s  last  edition  on  Nov. 
2,  staff  writer  Andy  Furillo  wrote: 
“What  had  been  a  head-to-head  cir¬ 
culation  battle  between  the  giant 
Times  Mirror  and  Hearst  corpora¬ 
tions  then  began  to  tilt  in  the  Times’ 
favor  as  afternoon  newspaper  readers 
switched  to  television  for  their  infor¬ 
mation.” 

Still,  the  Herald  Examiner  at  that 
time  had  the  largest  p.m.  circulation 
of  any  paper  in  the  country,  well  over 
700,000. 

What  spelled  its  eventual  doom  was 
a  bitter  and  costly  strike  that  began  in 
1967  and  continued  for  10  years. 


Before  a  settlement  in  1977,  circu¬ 
lation  had  fallen  to  350,000  and  con¬ 
tinued  downward. 

“The  strike  was  a  tragic  event,” 
Los  Angeles  County  Federation  of 
Labor  chief  William  Robertson,  who 
directed  the  strike,  told  Furillo. 
“We’re  certainly  not  proud  of  our 
part  in  it,  but  we  had  to  do  it.” 

Virgil  Fassio,  publisher  of  the 
Hearst-owned  Seattle  Post-Intel¬ 
ligencer  and  a  circulation  consultant 
for  Hearst  Newspapers,  said  of  the 
Herald’s  uphill  struggle  after  the 
strike:  “A  point  was  reached  when 
the  Los  Angeles  Times  became  an 
insurmountable  object.  Its  ad  base 
was  so  strong  and  so  far  ahead  of  the 
Herald’s  that  it  impeded  the  size  of 
the  Herald’s  newshole  and  its  ability 
to  compete.  This  would  be  true  in  any 
market.  You’re  up  against  the  guy 
with  all  the  resources  and  you  have 
limited  ones.” 

The  Herald’s  238,000  circulation  is 
up  for  grabs  but  no  one  was  predicting 
that  it  all  will  be  picked  up  by  other 
newspapers. 

“We’ll  go  after  it  all  but  we  expect 
to  get  only  about  50,000  between 
home  delivery  and  street  sales,”  said 
Times  circulation  director  Jack  Klun- 
der.  He  noted  that  between  25%  and 
30%  of  Herald  readers  were  also  tak¬ 
ing  the  Times. 

The  Times,  Klunder  said,  has  pur¬ 
chased  all  of  the  Herald’s  vending 
boxes  and  its  subscription  list. 

“No  one  will  pick  up  all  of  the 
Herald’s  circulation,”  Long  Beach 
Press-Telegram  publisher  Peter  Bid¬ 
der  predicted. 

In  a  final  irony,  the  Herald’s  last 
issue  sold  out  on  the  streets  and  peo¬ 
ple  were  clamoring  for  more  copies. 

Circulation  director  Bob  Martin 
said  400,000  copies  were  sold  before 
noon,  many  of  them  to  people  who 
wanted  them  as  souvenirs. 

Investors  want 
to  reopen  defunct 
Herald  Examiner 

By  M.L.Stein 

A  Los  Angeles  investment  group, 
whose  members  include  a  former  Los 
Angeles  Herald  Examiner  official,  is 
planning  to  make  an  offer  to  buy  the 
defunct  newspaper,  a  spokesman 
said. 

Attorney  Richard  R.  Hopkins,  one 
of  its  members,  told  E&P  on  Nov.  6 
the  group  had  made  an  offer  to  Hearst 
Corp.  general  manager  Robert  Danzig 
the  day  before  the  Herald  folded  Nov. 
2,  adding,  “But  we  didn’t  have  our 
ducks  all  in  a  row.” 

(Continued  on  page  28} 
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Reminiscing 


Reporters  and  editors  gather  for  one  last  drink  at  Corky’s 
and  remember  the  Los  Angeles  Herald  Examiner 


By  MX.  Stein 

In  the  worn,  rickety  newsroom  of 
the  Los  Angeles  Herald  Examiner,  a 
VDT  screen  bore  only  two  words: 
“Signed  Off.” 

It  was  1 1  p.m.  and  only  a  few  edito¬ 
rial  staffers  remained,  waiting  for  the 
flnal  edition  of  the  paper  to  roll  off  the 
presses.  Some  were  lugging  boxes, 
the  residue  of  desks  cleaned  out  for 
the  last  time. 

The  papers  were  snatched  up  the 
moment  they  arrived  with  the  banner 
line  “SO  LONG,  L.A.!” 

It  was  all  over.  The  Herald  Exam¬ 
iner,  a  brash,  streetwise,  sometimes 
outrageous  newspaper  that  had 
informed,  amused  and  titillated  its 
city  for  86  years,  had  published  for  the 
last  time,  a  victim  of  hard  economics. 
It  was  losing  a  reported  $2  million  a 
month  and  its  owner,  the  Hearst 
Corp.,  decided  to  cut  the  cord. 

It  was  a  paper  that,  in  1989,  was  one 
of  the  last  vestiges  of  the  razzle- 
dazzle  “Front  Page”  journalism  of 
the  1920s  and  ’30s.  There  are  many  in 
Los  Angeles  who  remember  the  Her¬ 
ald’s  legendary  editor,  Aggie  Under¬ 
wood,  who  kept  a  baseball  bat  and  a 
starter  pistol  on  her  desk.  She  said 
they  were  to  chase  off  press  agents 
but  new  reporters  approached  her 
gingerly.  It  was  a  paper  that  jumped 
on  the  sensational  “Black  Dahlia” 
murder  three  decades  ago  but  also 
fought  oil  drilling  in  the  Pacific  Pali¬ 
sades  and  blasted  the  county  board  of 
supervisors  for  refusing,  in  the  Her¬ 
ald’s  opinion,  to  confront  AIDS  in  a 
realistic  way. 

To  the  last,  the  Herald  battled  its 
giant  competition,  the  Los  Angeles 
Times,  beating  it  hands  down  in  the 
early  stages  of  a  Page  One  story 
involving  conflict-of-interest  charges 
against  Mayor  Tom  Bradley. 

Across  the  street  from  the  gold- 
domed  Spanish-style  Herald  building, 
dozens  of  staffers  gathered  at  Corky’s 
bar  to  reminisce  about  that  story  and 
many  others.  They  drank.  They 
hugged  each  other.  They  joked.  They 
watched  —  some  in  tears  —  as  the 
late  night  news  on  television  reported 


the  paper’s  death. 

“It’s  like  a  relative  who  you  know 
has  cancer  and  then  he  dies  of  a  heart 
attack,”  said  newsdesk  editor  John 
Woolard. 

Photographer  Dean  Musgrove 
compared  the  Herald’s  passing  to  a 
divorce. 

“You  won’t  miss  the  bickering  and 
infighting,  but  it’s  losing  a  family,”  he 
commented. 

“It’s  a  major  tragedy,”  Deborah 
Hastings,  a  feature  writer,  said,  “It’s 
very  sad.  It  was  a  very  good  newspa¬ 
per  and  we  all  loved  it  a  lot.” 

Eric  Shepard,  a  24-year-old  sports- 
writer  who  joined  the  Herald  a  year- 
and-a-half  ago,  recalled,  “I  didn’t 
know  the  Herald  was  in  trouble  when 
I  came  here,  but  I’m  not  too  worried.  I 
hear  the  Times  and  the  [Orange 
County]  Register  will  be  expanding.” 

Circulation  director  Bernee  Strom, 
said  she  and  other  executives  will  stay 
on  for  a  few  weeks  to  help  employees 


find  jobs. 

“Los  Angeles  has  just  lost  a  very 
good  citizen,”  she  observed.  “No, 
make  that  a  very  cherished  citizen.” 

Among  those  in  the  bar  was  Times 
reporter  Carol  McGraw,  who  said  she 
came  over  because  “I  have  a  lot  of 
friends  here.” 

“It’s  so  sad  not  to  have  the  Herald 
to  compete  with,”  she  remarked. 
“Our  newsroom  is  very  sad.  When  a 
newspaper  dies,  part  of  us  dies.” 

Roy  Nelson,  a  Herald  dispatcher 
who  had  been  with  the  paper  for  20 
years,  shrugged  when  asked  about  his 
feelings. 

“It  was  not  a  shock.  It  was 
expected,”  he  replied.  “Financially, 
I’m  OK,  but  a  lot  of  these  people  are 
not.  Most  of  them  live  from  week  to 
week.” 

Joining  the  crowd  were  John 
McCabe, the  paper’s  chief  operating 
executive,  and  editor  Max  McCrohon. 

(Continued  on  page  29) 


Los  Angeles  Herald  Examiner  city  editor  Lorry  Burrough  (left)  gathers 
with  reporters  Debbie  Anderluh  and  Andy  Furrillo  outside  Corky's  bar 
after  working  on  the  newspaper's  final  edition. 

Photo:  Doan  Musgrovt 
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Newspaper  circulation  figures  drift  upward 

17  of  the  largest  25  papers  show  daily  gains;  18  show  Sunday  gains 


By  Mark  Fitzgerald 

If  the  top  25  daily  newspapers  in  the 
lastest  Audit  Bureau  of  Circulations’ 
FAS-FAX  report  were  the  Dow  Jones 
Industrial  Average,  their  circulations 
would  be  described  as  “drifting 
slightly  upward.” 

The  broad  declines  in  daily  circula¬ 
tion  that  characterized  this  spring’s 
reporting  period  have  begun  to  tick 
upward. 

For  the  six  months  ended  Sept.  30, 
17  big  papers  showed  increases,  while 
seven  experienced  declines  over  the 
same  period  a  year  ago.  {USA 
Today's  year-to-year  performance 
cannot  be  compared  directly  because 
of  a  change  in  reporting  period.)  That 
represents  a  significant  gain  on  the 


last  reporting  period  when  just  10  big 
papers  showed  year-to-year 
increases. 

As  usual,  Sunday  circulations  were 
more  healthy:  18  of  the  top  25 — 
and  eight  of  the  largest  10 — showed 
gains. 

Bolstered  by  continuing  advances 
in  New  York  City,  Newsday  gained 
19,248  over  the  same  year-ago  period 
and  broke  the  700,000-circulation 
mark. 

In  Dallas,  the  Morning  News 
showed  more  signs  of  rebounding. 
Daily  circulation  was  up  16,834  over 
last  year  to  371,537.  On  Sunday,  the 
Morning  News  was  up  21,778  to 
552,418.  The  rival  Dallas  Times  Her¬ 
ald  also  showed  both  daily  and  Sun¬ 
day  gains.  Average  daily  circulation 


was  up  1,123  to  225,691  and  Sundays 
increased  an  average  11,065  to 
329,839. 

In  another  Texas  rivalry,  the  Hous¬ 
ton  Post  showed  an  increase  of  9,324 
copies  over  the  past  year.  Its  daily 
circulation  now  is  325,407.  Its  com¬ 
petitor,  the  Houston  Chronicle,  did 
not  submit  its  report  by  FAS-FAX 
press  time,  the  Audit  Bureau  said. 

In  another  competitive  market,  the 
Detroit  News  increased  daily  circula¬ 
tion  over  the  year-ago  period  by 
13,037  copies  to  690,422.  That 
increased  its  daily  lead  over  the 
Detroit  Free  Press,  which  slipped 
2,631  copies  over  the  same  period  to 
626,434. 

The  Star  Tribune,  which  is  head¬ 
quartered  in  Minneapolis  and  serves 


ABC  FAS-FAX  TOTALS  FOR  TOP  25  NEWSPAPERS 

(For  six  months  ending  Sept.  30,  1989) 

Gain/loss 

Gain/loss 

Daily 

Total  daily 
circulation 

same  period 
last  year 

Total  Sunday 

OUnCI3y  circulation 

same  period 
last  year 

1 .  Wall  Street  Journal 

1 .  New  York  Times 

1,628,056 

26,971 

(national  edition) 

1,835,713 

-34,237 

2.  New  York  Sunday  News 

1,422,861 

-  146.001 

2.  USA  Today  (m)  * 

3.  Los  Angeles  Times 

1,412,515 

+  17,605 

(national  edition) 

1,325,507 

* 

4.  Washington  Post 

1,126,123 

+  13,774 

3.  New  York  Daily  News  (m) 

1,194,237 

-87,469 

5.  Chicago  Tribune 

1,122,977 

24,850 

4.  Los  Angeles  Times  (m) 

1,107,623 

-  8,711 

6.  Philadelphia  Inquirer 

977,587 

+  2,016 

5.  New  York  Times  (m) 

1,068,217 

-1-29,388 

7.  Detroit  News 

832,383 

-1-  4,217 

6.  Washington  Post  (m) 

772,749 

+  3,431 

8.  Boston  Globe 

787,029 

-1-  200 

7.  Chicago  Tribune  (m) 

720,155 

-1-  4,537 

9.  Long  Island  Newsday 

703.424 

-  3,016 

8.  Long  Island  Newsday 

10.  Detroit  Free  Press 

687,537 

-  22,575 

(all  day) 

700,174 

-1- 19,248 

1 1 .  Newark  Star-Ledger 

674,968 

-t-  9,883 

9.  Detroit  News  (all  day) 

690,422 

-1-13,037 

12.  Minn. /St.  Paul 

10.  Detroit  Free  Press  (m) 

626,434 

-  2,631 

Star  Tribune 

656,145 

+  11,199 

1 1 .  CTiicago  Sun-Times  (m) 

535,864 

-43,408 

13.  Atlanta  Journal  &  Constitution 

651,828 

+  1,277 

12.  Boston  Globe  (m) 

516,031 

6,971 

14.  Chicago  Sun-Times 

563,148 

-  37,109 

13.  New  York  Post  (m) 

507,568 

-42,905 

15.  Cleveland  Plain  Dealer 

562,585 

-  3,088 

14.  Philadelphia  Inquirer  (m) 

504,903 

-1-  2,147 

16.  St.  Louis  Post-Dispatch 

557,941 

-t-  11,641 

IS.  Newark  Star-Ledger  (m) 

460,117 

+  1,654 

17.  Pittsburgh  Press 

552,479 

-1-  3,694 

16.  Cleveland  Plain  Dealer  (m) 

436,910 

-  1,804 

18.  Dallas  Morning  News 

552,418 

+  21,778 

17.  Miami  Herald  (m) 

412,933 

-1-11,510 

19.  Miami  Herald 

515,856 

-H  16,341 

18.  Baltimore  Sun 

20.  Phoenix  Arizona  Republic 

508,574 

-t-  1,493 

(combined  m  &  e) 

409,283 

+  2,684 

21.  Milwaukee  Journal 

505,351 

-  4,444 

19.  Miim./St.  Paul 

22.  Seattle  Times/ 

Star  Tribune  (m) 

406,292 

+  5,378 

Post-Intelligencer 

503,495 

-1-  555 

20.  St.  Louis  Post-Dispatch  (m) 

376,888 

+  4,491 

23.  San  Diego  Union 

437,787 

-1-  15,844 

21.  Dallas  Morning  News  (m) 

371,537 

+  16,834 

24  St.  Petersburg  Times 

416,341 

-1-  19.872 

22.  Denver  Rocky  Mountain  News  (m)  345,943 

+  1,393 

25.  Kansas  City  Star 

414,717 

-  5,801 

23.  Orange  Country  Register  (all  day)  343,899 

-1- 10,339 

24.  Houston  Post  (m) 

325,407 

-1-  9,324 

25.  Buffalo  News  (all  day) 

312,246 

-1-  862 

Not  filing:  San  Francisco  Examiner  &  Chronicle, 

in  12th  position  same  period  last  1 

year;  Houston  Chronicle,  in  17th  position  year  ago. 

1  Not  filing  by  FAS-FAX  press  time:  San  Francisco  Examiner  and  San  Francisco 

1  Chronicle ,  in  9th  position  same  period  last  year;  Houston  Chronicle , 

in  17  th  position 

•Average  Mon.-Thurs.  circulation  only;  Friday  edition  average: 

1,681,664.  For 

year  ago. 

same  period  last  year,  M-F  average:  1,338,734 
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the  Twin  Cities  metropolitan  area, 
gained  5,378  in  average  daily  circula¬ 
tion  to  406,292.  Sunday  circulation 
was  also  up,  11,1S>9  to  656,145. 

The  Pioneer  Press  Dispatch  of  St. 
Paul  also  showed  daily  and  Sunday 
gains.  Weekdays,  the  paper  was  up 
7,905  to  200,508;  Sundays,  it 
increased  an  average  5,514  to 
260,949. 

Both  Denver  newspapers  showed 
daily  circulation  growth.  The  Rocky 
Mountain  News  was  up  1,393  to 
345,943  while  the  Denver  Post  gained 
9,142  for  a  daily  circulation  of 
240,162. 

However,  the  “Rocky”  pushed 
ahead  of  the  Post  on  Sundays  with  a 
15,268  gain  that  put  it  at  404,480.  By 
contrast,  the  Post  shrank  8,911  to 
400,346. 

Other  dailies  showing  sizable  gains 

New  York  Da 

The  New  York  Daily  News  issued  a 
statement  aimed  at  justifying  its  cir¬ 
culation  losses  for  the  six  months 
ended  Sept.  30,  1989. 

The  News  said  the  losses  are  in 
keeping  with  plans  to  concentrate  its 
circulation  efforts  on  New  York 
City’s  five  boroughs  and  the  im¬ 
mediate  suburbs,  while  cutting 
back  efforts  outside  this  “core” 
area. 

“While  the  losses  in  the  entire  dis¬ 
tribution  area  totaled  88,000  daily  and 
146,000  Sunday,  they  must  be  viewed 

were  the  New  York  Times,  up  26,971, 
the  Miami  Herald  up  11,510,  the 
Orange  County  (Calif.)  Register,  up 
10,339,  and  the  Boston  Globe,  up 
6,971. 

There  were  some  very  substantial 
daily  losers. 

The  New  York  Daily  News,  for 
example,  slumped  87,469  copies  to 
1,194,237.  Sundays,  the  decrease  was 
146,001  to  1,422,861. 

New  York’s  other  tabloid,  the 
Post,  also  showed  big  daily  losses, 
down  42,905  to  507,568. 

The  Audit  Bureau’s  report  was 
released  a  week  after  the  Post 
announced  it  was  folding  its  most 
recent  Sunday  edition.  According  to 
the  FAS-FAX,  the  Sunday  Post  had 
an  average  circulation  of  229,142. 

Another  tabloid  showing  signifi¬ 
cant  circulation  losses  was  the  Chi- 

ily  News  explains  circt 

in  the  context  of  the  News’  overall 
distribution  strategy,”  the  statement 
read. 

“The  circulation  in  the  all-impor¬ 
tant  five  boroughs  and  close-in  subur¬ 
ban  areas  has  stabilized  over  the  past 
three  years  with  losses  of  only  14,(X)0 
or  less  than  2%. 

“Losses  which  fall  outside  the  core 
market,  in  the  outer  suburbs  and 
country  area,  are  consistent  with  the 
News’  plan  to  contain  costs  and  bet¬ 
ter  allocate  resources  through  the 
establishment  of  a  more  efficient  cir- 

cago  Sun-Times,  which  lost  an  aver¬ 
age  43,408  copies  over  the  year.  Its 
daily  circulation  is  now  535,864.  On 
Sunday,  the  paper  showed  a  decline 
of  37,109  to  563,148. 

The  nation’s  largest  daily  newspa¬ 
per,  the  Wall  Street  Journal,  con¬ 
tinued  to  show  the  circulation  shrink¬ 
age  that  has  dogged  it  since  the 
(October  1987  stock  market  crash.  It 
was  down  34,237  compared  to  the 
year  before  with  an  average  circula¬ 
tion  of  1,835,713. 

Other  Sunday  gainers  of  more  than 
10,0(X)  included  the  New  York  Times 
(up  26,971);  Los  Angeles  Times  (up 
17,605);  Washington  Post  (up 
13,774);  Chicago  Tribune  (up  24,850); 
St.  Louis  Post-Dispatch  (up  11,641); 
Miami  Herald  (up  16,341);  St.  Peters¬ 
burg  Times  (up  19,872);  and  the  San 
Diego  Union  (up  15,844). 

ilation  decline 

culation  base.” 

In  its  statement,  the  News  claims  to 
be  the  leading  home-delivered  news¬ 
paper  in  New  York  City. 

The  News  also  acknowledged 
being  impacted  by  the  start-up  of  the 
Sunday  New  York  Post,  which 
announced  it  was  folding  after  just 
seven  months  of  operation. 

The  News  stated  that  its  Sunday 
circulation  in  the  “core”  market  has 
“varied  by  less  than  5%  over  the  past 
three  years.” 

Loopholes  closed 
in  Texas  Open 
Record’s  Act 

The  Texas  Legislature  has  closed  a 
loophole  in  the  state’s  Open  Records 
Act  involving  private  consultants 
hired  by  governmental  bodies. 

House  Bill  1285,  which  passed 
recently,  specifies  that  government 
information  is  not  exempted  under 
the  Open  Records  Act  simply  because 
the  information  is  in  the  hands  of  a 
private  entity  on  behalf  of  the  govern¬ 
mental  body. 

The  Freedom  of  Informataion 
Foundation  of  Texas  noted  that  many 
governmental  agencies  have  tried  to 
remove  information  from  jurisdiction 
of  the  Open  Records  Act  by  hiring 
private  consultants  to  perform  gov¬ 
ernmental  functions. 

HB  1285  also  clarifies  the  10-day 
provisions  of  the  act  that  a  govern¬ 
mental  body  must  ask  for  an  attorney 
general’s  decision  whenever  a 

request  is  made  for  a  public  record. 

TTie  bill  makes  clear  that  such  AG 
requests  must  be  made  within  10 
calendar  days. 

The  Texas  Media,  a  watchdog 
coalition  of  news  organizations  on 
freedom  of  information  matters, 
monitored  about  25  bills  dealing  with 
Fol  issues  in  the  1989  legislative  ses¬ 
sion,  it  reported. 

“Generally,  we  came  out  all  right,” 
said  Sharon  Jayson,  the  group’s 
chairwoman.  She  said  some  of  the 
measures  were  “really  bad  bills,” 
including  one  that  would  have 
restricted  the  availability  of  patient 
information  from  hospitals.  It  was 
defeated. 

Condoms  put  into 
Rutgers  newspaper 

The  Rutgers  University  student 
newspaper  put  a  condom  in  each  of  its 
17,(K)0  issues  Oct.  18  to  remind  read¬ 
ers  that  the  war  against  AIDS  must  be 
fought  every  day,  an  editor  said. 

“The  purpose  is  to  create  aware¬ 
ness  in  the  student  consciousness  that 
AIDS  presents  a  danger  every  day  of 
their  lives,”  said  Kelly  Whiteside,  an 
editor  at  the  Daily  Tar  gum. 

Whiteside  said  the  Rutgers  Health 
Service  estimated  from  survey  results 
at  New  Jersey  colleges  that  100  peo¬ 
ple  on  the  Rutgers  campus  have  the 
AIDS  virus. 

The  condoms  were  offered  in  con¬ 
nection  with  a  weeklong  series  on 
AIDS. 

Managing  editor  Tara  Sullivan  said 
the  newspaper  expected  negative 
reactions  from  campus  religious 
groups,  but  said  the  student  body  had 
been  enthusiastic  about  the  give¬ 
away. 

“I  saw  some  people  take  a  pretty 
hefty  stack  of  them,”  Sullivan  said, 
referring  to  the  newspapers. 

Officials  for  Saftex  Corp.  of  Lynd- 
hurst,  N.J.,  the  company  that  pro¬ 
vided  the  condoms,  said  the  firm  had 
donated  nearly  100,000  condoms  to 
schools  this  summer  for  AIDS  aware¬ 
ness  activities.  .  „ 

-AP 
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Another  birthday  in  captivity  for  Anderson 


Journalist  Terry  Anderson  recently 
passed  another  birthday  as  a  hostage 
of  pro-Iranian  kidnappers. 

Anderson,  Associated  Press  chief 
Middle  East  correspondent  in  Beirut, 
was  37  when  kidnappers  shoved  him 
into  a  car  and  sped  away.  His  42nd 
birthday  was  marked  Oct.  27  by  his 
family,  friends  and  AP  staffers  around 
the  world. 

In  Beirut,  AP  bureau  staffers  held  a 
sad  but  resolute  birthday  party,  as 
they  do  each  year,  while  Lebanese 
newspapers  published  letters  to 
Anderson  from  his  family,  friends  and 
colleagues.  Television  stations  there 
broadcast  a  videotape  of  Anderson’s 
4-year-old  daughter,  Sulome,  whom 
he  has  never  seen,  singing  “Happy 
Birthday,  Daddy,”  blowing  out  can¬ 
dles  on  a  birthday  cake  and  reading  a 
letter  to  Anderson  telling  him  she 
loves  him. 

“In  honor  of  your  birthday  on  Fri¬ 
day,  we  will  be  in  Washington  with 
other  hostage  families  to  mark 
another  sad  year  in  which  you  have 
been  denied  your  freedom,”  Ander¬ 
son’s  sister  Peggy  Say  wrote  to  him. 

Say  wrote,  “A  resolution  has  been 


The  most  recently  released  photo  of 
Terry  Anderson. 

passed  by  the  House  and  Senate 
making  Oct.  27  National  Hostage 
Awareness  Day.  Church  bells  will  toll 
all  over  the  United  States  at  noon  on 
that  day,  a  message  of  caring  and 
support.” 

In  addition,  the  Correspondents 
Club  of  Japan,  to  which  Anderson 


belonged  from  1979-81,  sent  a  33-foot 
birthday  scroll  signed  by  59  journal¬ 
ists,  and  the  club’s  press  freedom 
committee  said  it  had  sent  messages 
to  President  Bush,  Iranian  President 
Hasjemi  Rafsanjani  and  leaders  of 
Lebanon,  Syria  and  the  Palestine  Lib¬ 
eration  Organization  requesting 
greater  efforts  to  get  Anderson 
released. 

A  few  days  after  his  birthday, 
Anderson’s  captors,  Islamic  Jihad, 
released  a  photo  of  Anderson  with  a 
statement  claiming  responsibility  for 
the  assassination  of  a  Saudi  Arabian 
foreign  service  employee,  although  it 
is  uncertain  whether  that  photo  of 
Anderson  is  a  new  shot  or  one  from 
a  series  released  over  the  past 
year. 

The  photo,  which  was  released 
with  the  statement  to  a  Western  news 
agency  to  verify  its  authenticity, 
shows  Anderson  wearing  a  pale  T- 
shirt  and  cutting  what  appears  to  be  a 
birthday  cake.  The  cake  in  front  of 
him  appears  to  have  a  single  tier,  how¬ 
ever,  rather  than  two  as  in  previous 
photos. 

—  Compiled  from  AP  reports 


New  York  Times  to  close  its  Carlstadt  plant 

Citing  weak  advertising  demand,  the  newspaper  teils  its  unions  only 
two  plants  will  be  needed  when  its  Edison,  N.J.,  facility  opens  in  1990 


By  Andrew  Radolf 

In  a  meeting  with  union  leaders 
Nov.  7,  New  York  Times  publisher 
Arthur  Ochs  Sulzberger  said  the 
newspaper  intends  to  close  its  print¬ 
ing  plant  in  Carlstadt,  N.J.,  in  order  to 
reduce  costs  as  a  result  of  sharp 
declines  in  advertising  linage. 

Advertising  volume  in  the  Times 
was  down  5.4%  in  1988  from  1987, 
and  has  declined  7.9%  in  the  first 
three  quarters  of  1989  compared  with 
1988’s  three  quarters.  The  Times 
expects  the  trend  of  soft  advertising 
demand  to  continue  into  1990. 

Times  president  Lance  Primus  was 
quoted  in  the  newspaper  as  saying 
that  ad  volume  in  1989  is  expected  to 
fall  below  1984  levels. 

Despite  the  advertising  declines, 
the  Times  has  been  posting  circula¬ 
tion  gains.  Its  recent  report  to  the 
Audit  Bureau  of  Circulations  for  the 


six-month  period  ending  Sept.  30, 
1989,  shows  daily  sales  up  2.8%  to 
1,068,200,  Sunday  sales  up  1.7%  to 
1,628,200. 

The  Carlstadt  plant  employs  about 
1,100  people.  The  company  will  not 
shut  it  down  until  it  opens  its  new 
facility  in  Edison,  N.J.,  which  is 
scheduled  for  completion  sometime 
next  year  and  will  have  automated 
color  presses. 

The  original  company  plans  were 
for  Edison  to  print  only  advance  Sun¬ 
day  sections,  some  of  them  featuring 
color,  while  its  plants  in  Carlstadt  and 
at  West  43rd  Street  in  Manhattan  con¬ 
tinued  printing  its  daily  editions.  Each 
facility  currently  handles  about  40% 
of  its  production,  and  the  other  20%  of 
production  is  done  at  sites  around  the 
country. 

Now,  Sulzberger  said,  Edison  will 
be  used  for  daily  as  well  as  Sunday 
production  and  its  Manhattan  opera¬ 


tions  will  be  retained  until  there  is  a 
major  improvement  in  the  New  York 
advertising  climate.  The  decline  in 
advertising  volume  makes  the 
consolidation  of  daily  and  Sunday 
production  at  Edison  possible,  he 
stated. 

Long  range,  the  company  had 
planned  to  bring  color  presses  into 
Carlstadt  and  open  up  a  third  printing 
plant  in  Queens  that  would  replace  its 
Manhattan  production  operations. 

The  Times  has  not  decided  what  it 
will  do  with  the  Carlstadt  facility  once 
its  operations  are  shut  down. 

The  decision  to  close  Carlstadt  also 
means  that  the  Times  will  be  cutting 
back  on  its  plans  to  introduce  wide¬ 
spread  use  of  color  in  all  editions. 

The  Times  has  committed  itself  to 
spending  $400  million  on  its  Edison 
plant  and,  according  to  Primus,  the 
resulting  depreciation  charges  will 
(Continued  on  page  37) 
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Working  under  fire 

Colombian  Joumalists  describe  what  iVs  like  covering  a  drug  war 
that  often  claims  their  colleagues  as  its  victims 


By  Andrew  Radolf 

Under  tight  security  that  included 
airport  metal  detectors  and  arm.ed 
guards,  several  Colombian  journalists 
attending  a  Nov.  1  forum  at  New 
York  University  spoke  about  what  it 
is  like  covering  a  drug  war  in  which 
members  of  their  profession  are  fre¬ 
quently  among  the  casualties. 

Since  last  Aug.  24,  when  the 
Colombian  government  escalated  its 
war  against  drug  traffickers,  10  jour¬ 
nalists  have  been  murdered  by  gun¬ 
men  of  the  cocaine  cartels,  according 
to  conference  participants.  The  par¬ 
ticipants  also  noted  that  two  of  their 
colleagues  were  attacked  by  cartel 
gunmen  just  the  day  before. 

The  joumalists  warned  that  if  the 
drug  cartels’  campaign  of  intimidation 
succeeds  in  silencing  the  news  media 
in  Colombia,  they  will  mount  similar 
campaigns  in  neighboring  countries, 
notably  Peru  and  Bolivia,  where  the 
cocaine  trade  also  is  flourishing. 

To  put  the  political  impact  of  the 
violence  in  perspective,  they  asked 
the  audience  to  imagine  what  the  situ¬ 
ation  would  be  in  the  United  States  if 
drug  dealers  had  assassinated  a  major 
presidential  candidate,  four  or  five 
U.S.  Supreme  Court  justices  and 
about  half  of  all  federal  justices, 
scores  of  local  officials  as  well  as 
numerous  journalists. 

(The  Colombian  journalists  spoke 
in  Spanish  with  simultaneous  transla¬ 
tion  provided.) 

“Journalists  in  Colombia  actually 
operate  in  the  face  of  censure  by 


dynamite,  imposed  by  the  interna¬ 
tional  drug  traffickers,”  said  Jose  Sal- 
gar,  acting  editor  in  chief  of  El  Espec- 
tador  in  Bogota.  The  newspaper’s 
offices  were  the  victims  of  two  recent 
bombings  which  did  extensive  dam¬ 
age  and  drug  traffickers  have  mur¬ 
dered  five  of  its  journalists,  including 
its  editor,  Guillermo  Cano. 

He  said  the  cartel’s  attacks  on  the 
press  were  part  of  a  larger  effort  to 
undermine  democracy  in  Colombia. 


the  Colombian  press.”  He  added  that 
in  addition  to  the  drug  traffickers, 
Colombian  journalists  must  fear 
attacks  from  political  extremists  from 
both  the  left  and  right. 

Gomez  Martinez  said  that  he  per¬ 
sonally  had  been  attacked  in  1987  and 
now  found  it  necessary,  even  in  New 
York  City,  to  be  accompanied  every¬ 
where  by  a  bodyguard. 

It  was  pointed  out  at  the  conference 
that  Gomez  Martinez  has  been  among 


“Journalists  in  Colombia  actually  operate  in  the 
face  of  censure  by  dynamite,  imposed  by  the 
international  drug  traffickers,”  said  Jose  Salgar, 
acting  editor  in  chief  of  El  Espectador  in  Bogota. 


Noting  that  his  newspaper  did  not 
miss  an  issue  after  the  bombings.  Sal- 
gar  said  El  Espectador  “hasn’t 
budged  an  inch”  from  its  “long-last¬ 
ing  dedication  to  wage  war  against 
crime  in  all  its  forms.” 

However,  Salgar  was  critical  of 
some  other  news  organizations  in  his 
country,  saying  that  in  the  face  of 
danger,  they  have  taken  out  “life 
insurance  policies”  by  running  arti¬ 
cles  that  “indirectly  benefit  drug  deal¬ 
ers.”  He  did  not  name  those  news 
organizations,  however. 

Juan  Gomez  Martinez,  the  mayor 
of  Medillin,  who  is  former  editor  in 
chief  of  El  Colombiano,  responded  to 
Salgar  by  saying  the  attacks  by  the 
cartel  “have  occurred  against  all  of 


those  Colombian  politicians  calling 
for  dialogue  with  the  cartels  in  order 
to  end  the  violence.  That  position  has 
led  to  suspicions  that  the  Medillin 
mayor,  following  the  attack  on  his 
life,  had  been  intimidated  by  the  drug 
traffickers. 

“If  there  is  any  person  who  is  not 
involved  in  any  way  [with  the  drug 
cartels],  it  is  myself,”  the  mayor 
stated. 

Enrique  Santos  Calderon,  a  colum¬ 
nist  and  Sunday  editor  of  El  Tiempo, 
said  that  although  Colombia  has  “a 
free  press  system,”  the  “terror” 
spread  by  the  drug  traffickers  and 
political  extremists  has  made  the  gov¬ 
ernment  “unable  to  guarantee  this 
(Continued  on  page  34) 


Emergency  fund  started  for  El  Espectador 


The  Inter  American  Press  Associa¬ 
tion  and  the  American  Newspaper 
Publishers  Association  Foundation 
are  spearheading  a  drive  to  raise  $2.5 
million  to  help  the  Colombian  daily  El 
Espectador  rebuild  after  bombing 
attacks  last  September  did  massive 
damage  to  its  facilities. 

Ihe  bombs  were  believed  to  have 
been  planted  by  Colombia’s  Medillin 
cocaine  cartel  in  retaliation  for  the 
newspaper’s  strong  editorial  stand  in 


opposition  to  the  drug  lords. 

The  larger  of  the  two  bombs,  which 
was  detonated  Sept.  2,  killed  one 
staffer  and  wounded  80.  Three  more 
employees  have  been  murdered  since 
the  bombing  attack,  including  its 
advertising  and  circulation  directors 
in  Medillin. 

“El  Espectador  had  no  insurance 
and  won’t  survive  another  60  days” 
without  the  infusion  of  emergency 
funds,  lAPA  president  Edward  Sea¬ 


ton,  publisher  of  the  Manhattan 
(Kan.)  Mercury,  said  at  a  recent 
forum  at  New  York  University  on 
covering  Colombia’s  drug  war.  The 
newspaper  needs  to  reconstruct  its 
building,  install  a  new  computer  sys¬ 
tem,  and  repair  a  damaged  press,  he 
said. 

Alvah  Chapman,  former  chairman 
of  Knight-Ridder  Inc.  and  a  former 
ANPA  chairman  as  well,  is  in  charge 
(Continued  on  page  34) 
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Newspaper  financial  reports 

Third-quarter  results  fmd  most  groups  showing  net  income 
hikes,  primariiy  from  rate  increases  and  cost-controi  programs 


Compiled  by  Andrei'  Radolf 

Most  publicly  traded  newspaper  companies  reported 
increases  in  net  income  for  the  third  quarter  of  1989. 
However,  the  advertising  climate  remained  soft,  and  gains 
in  classified  advertising  linage  were  often  offset  by 
declines  in  retail  and  national  volume. 

The  companies  also  cited  lower  newsprint  prices  and 
the  “benefits”  of  cost-control  programs  as  the  main  rea¬ 
sons  they  showed  improvement  in  newspaper  operating 
profits  during  the  quarter. 

Affiliated  Publications 

Affiliated  Publications  reported  its  third-quarter  net 
income  from  continuing  operations  dropped  to  $8.5  mil¬ 
lion,  or  120  per  share,  in  1989  from  $10.7  million,  or  160  per 
share,  a  year  earlier.  Revenues  for  the  quarter  declined  to 
$126.3  niillion  from  $130.1  million. 

For  the  nine  months,  revenues  dropped  to  $394.4  mil¬ 
lion  from  $397.2  million  in  1988.  Income  from  continuing 
operations  in  the  nine  months  fell  to  $29.8  million,  or  430 
per  share,  versus  $47.8  million,  or  550  per  share,  a  year 
earlier. 

Chairman  William  O.  Taylor  said  the  company’s  earn¬ 
ings  continue  to  be  affected  by  softness  in  advertising 
volume  at  the  Boston  Globe. 

Advertising  revenues  in  the  third  quarter  felt  to  $93.4 
million  from  $97.9  million,  while  circulation  revenues 
improved  by  slightly  less  than  $2. 1  million  to  $26.8  million. 

For  the  nine  months,  ad  revenues  fell  to  $297.3  million 
from  almost  $306  million.  Circulation  revenues  rose  in  the 
nine  months  to  $77.3  million  from  $70.1  million. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.  announced  its  third-quarter  net  income 
in  1989  rose  more  than  “fourfold”  to  $3.1  million  from 
$663,000  the  previous  year,  while  earnings  per  share  in  the 
quarter  rose  500%  to  150  from  30. 

Revenues  in  the  period  increased  to  $101 .5  million  from 
$91.2  million,  an  11.3%  gain. 

For  the  nine  months,  revenues  rose  7.9%  to  $301.9 
million  from  $279.8  million,  while  net  earnings  about 
doubled  to  $15.1  million  from  $7.6  million.  Earnings  per 
share  rose  to  740  from  380. 

Demand-driven  advertising  gains  and  cost  controls 
helped  return  earnings  to  “historical”  levels,  Belo  said. 

Revenues  at  the  Dallas  Morning  News  rose  in  the  quar¬ 
ter  by  8.2%  to  $59.3  million  from  $54.8  million.  An 
improving  local  economy  and  stronger  demand  from  retail 
and  classified  advertising  helped  boost  revenues,  the  com¬ 
pany  said.  The  News’  gains  also  included  higher  circula¬ 
tion  revenues  resulting  from  rate  increases  instituted  late 
last  year  and  continued  growth  in  daily  and  Sunday  sales. 

For  the  nine  months,  the  News’  revenues  rose  to  $172.9 
million,  from  $161.1  million. 

Capital  Cities/ ABC 

Capital  Cities/ ABC  Inc.  reported  its  third-quarter  net 
income  in  1989  rose  29%  to  $80.8  million  from  $62.2 
million  a  year  earlier.  Earnings  per  share  rose  to  $4.56 


from  $3.55. 

Revenues  for  the  quarter  increased  to  $1.1  billion,  up 
from  $1  billion. 

Net  income  for  the  nine  months  rose  23%  to  $303.7 
million  from  $246.9  million,  while  earnings  per  share 
improved  to  $16.97  from  $14.43.  Revenues  for  the  nine 
months  dropped,  however,  to  $3.45  billion  from  $3.46 
billion. 

The  publishing  division,  which  includes  the  company’s 
newspapers,  increased  its  revenues  in  the  third  quarter  to 
$263.2  million  from  $256.6  million,  but  operating  income 
rose  only  slightly  to  $33.3  million  from  $33.1  million. 

Daily  newspapers  accounted  for  most  of  the  gain  in 
publishing  revenues.  Cap  Cities  stated. 

For  the  nine  months,  publishing  revenues  increased  to 
$779.9  million  from  $757.7  million,  and  operating  income 
rose  to  $90.4  million  from  $88.6  million. 

Cowles  Media 

Minneapolis-based  Cowles  Media  said  its  net  earnings 
for  its  fiscal  second  quarter,  ended  Sept.  30,  rose  43%  to 
$2.3  million,  or  890  per  share,  from  $1.6  million,  or  630  per 
share,  for  the  same  period  last  year. 

Revenues  for  the  period  increased  to  $80.4  million  from 
$76.6  million. 

For  the  fiscal  half,  net  earnings  increased  to  $7.4  mil¬ 
lion,  or  $2.91  a  share,  from  $6.8  million,  or  $2.71  a  share. 
The  1988  first-half  results  included  a  net  gain  of  $2.6 
million,  or  $1.03  per  share,  from  the  sale  of  production 
equipment. 

Revenues  increased  in  the  first  half  to  $165.7  million 
from  $156.8  million. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  net  income  for  the  third 
quarter  of  1989  was  $28.8  million,  or  290  a  share,  com¬ 
pared  with  $32  million,  or  330  a  share,  in  the  third  quarter 
of  1988. 

The  1988  results  included  a  one-time  gain  of  $3.5  mil¬ 
lion,  or  40  per  share. 

Operating  income  in  the  quarter  remained  unchanged  at 
$71.5  million.  Revenues  increased  5.3%  to  $404.1  million. 

The  third-quarter  results  reflect  continued  softness  in 
financial  advertising  in  the  Wall  Street  Journal  and  Bar¬ 
ron’s,  as  well  as  a  17.6%  decline  in  net  income  during  the 
quarter  at  Telerate  Inc.,  67%-owned  by  Dow  Jones. 

Advertising  linage  at  the  Journal  declined  6.1%  in  the 
third  quarter  and  dropped  7.9%  in  the  three  quarters. 

Net  income  for  the  first  three  quarters  of  1989  was 
$277.2  million,  or  $2.75  a  share,  versus  $185.1  million,  or 
$1.92  a  share,  in  1988.  Net  income  in  the  1989  three 
quarters  included  an  after-tax  gain  of  $164.1  million,  or 
$1.63  a  share,  from  the  January  sale  of  the  company’s 
holdings  in  Continental  Cablevision  Inc.  In  the  1988 
period,  Dow  Jones  recorded  an  after-tax  gains  of  $68 
million,  or  710  a  share,  mostly  from  the  sale  of  a  book 
publishing  subsidiary. 

Excluding  the  one-time  gains,  net  income  for  the  nine 
months  was  $113  million,  or  $1.12  a  share,  in  1989  versus 
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$117.1  million,  or  $1.22  a  share,  in  1988. 

Operating  income  in  the  first  nine  months  declined  4.2% 
to  $253.4  million  on  a  4.9%  increase  in  revenue  to  $1.25 
billion. 

Gannett  Co. 

Gannett  Co.’s  net  income  in  the  third  quarter  of  1989 
rose  to  $83.1  million  from  $75.1  million,  while  earnings  per 
share  in  the  period  rose  to  520  from  470. 

Revenues  in  the  quarter  increased  to  $827.9  million  from 
$804.3  million. 

For  the  nine  months,  net  income  was  $270.1  million,  up 
from  $246.6  million,  while  earnings  per  share  rose  to  $1 .68 
from  $1 .52.  Revenues  during  the  nine  months  rose  to  $2.55 
billion  from  $2.41  billion. 

The  company  said  the  earnings  increases  resulted  from 
higher  newspaper  operating  income.  Lower  newsprint 
costs  and  “substantial  improvement  in  results  of  USA 
Today"  boosted  newspaper  performance,  said  chairman 
and  CEO  John  J.  Curley.  Newspaper  advertising  and 
circulation  revenues  increased  3%  in  the  quarter.  ROP 
newspaper  linage  was  modestly  lower  in  the  quarter,  as 
increases  in  classified  advertising  volume  were  offset  by 
softer  demand  for  retail  and  national  advertising. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  earned  $37.8  million  in  the  third 
quarter  of  1989,  up  from  $32  million  the  year  before. 
Earnings  per  share  improved  in  the  quarter  to  650  from 
530. 

Revenues  in  the  quarter  increased  to  $541  million. 

For  the  nine  months,  net  income  increased  to  $185.2 
million  from  $1 10.8  million,  while  earnings  per  share  rose 
to  $2.38  from  $1.83. 

Revenues  for  the  nine  months  increased  to  $1.66  billion 
from  $1.51  billion. 

Newspaper  operating  profits  increased  19.5%  to  $78.4 
million  from  $65.6  million.  The  division’s  revenue  rose 
only  2.3%  to  $472.5  million  from  $461.9  million. 

Softer  newsprint  prices  and  strong  cost  controls  helped 
improve  newspaper  results,  the  company  said. 

McClatchy  Newspapers 

McClatchy  Newspapers  said  its  third-quarter  net 
income  rose  21.5%  to  $8.8  million,  or  310  per  share,  from 
$7.2  million,  or  250  per  share,  a  year  earlier.  Revenues  in 
the  quarter  grew  to  $94.9  million,  up  from  $88.3  million. 

Advertising  revenues  rose  7.2%  in  the  quarter  to  $75.3 
million,  while  ROP  linage  was  up  2%.  Retail  and  national 
linage  were  down  in  the  quarter  by  0.2%  and  12%,  respec¬ 
tively,  but  classified  linage  was  ^  6.8%. 

Circulation  revenues  grew  9.2%  to  $16  million. 

For  the  nine-month  period,  net  income  increased  $23.6 
million,  up  22.7%  from  1988’s  $19.2  million.  Earnings  per 
share  rose  to  830  from  680. 

Revenues  in  the  nine  months  increased  $279. 1  million 
from  $261.3  million. 

Linage  for  the  nine  months  was  off  by  0.5%.  Retail  was 
down  by  2%,  national  was  up  by  1.4%,  and  classified  was 
up  by  0.7%. 

Media  General 

Richmond-based  Media  General  reported  lower 
revenues,  net  income  and  earnings  per  share  in  the  third 
quarter  of  1989  as  a  result  of  continued  weakness  in 
newspaper  advertising  linage  and  a  sharp  decline  in  news¬ 
print  revenue  due  to  heavy  discounting  and  the  absence  of 
the  Pomona,  Calif.,  newsprint  mill. 

Revenues  in  the  third  quarter  declined  to  $142.3  million 
from  $181.8  million  a  year  earlier.  Third-quarter  net 
income  fell  to  $3.9  million  from  $10.8  million,  while  earn¬ 
ings  per  share  in  the  quarter  dropped  to  150  from  380. 

Net  income  from  the  first  nine  months  was  $21.9  million 


compared  with  $38.4  million  in  the  first  nine  months  of 
1988.  Earnings  per  share  for  the  nine  months  fell  to  840 
from  $1.34. 

Revenues  for  the  nine  months  were  $441.5  million, 
down  from  $564.4  million. 

Multimedia 

Multimedia’s  net  earnings  increased  in  the  third  quarter 
of  1988  to  $7.7  million  from  $4.5  million  a  year  ago,  as 
interest  expense  fell  to  $25.2  million  from  $27.1  million. 
Earnings  per  share  in  the  quarter  rose  to  620  from  360. 

Revenues  in  the  quarter  increased  to  $1 12.9  million  from 
$108  million. 

Newspaper  revenues  decreased  slightly,  due  to  a  drop 
in  job  printing,  but  newspaper  cash  flow  increased  2%  to 
$11.7  million. 

For  the  nine  months.  Multimedia’s  net  earnings  rose  to 
$23.1  million  from  $13.8  million,  while  earnings  per  share 
rose  to  $1.86  from  $1.13. 

Revenues  for  the  period  rose  to  $344.2  million  from 
$322.2  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  its  net  income  in  the 
third  quarter  of  1989  was  $210.8  million,  or  $2.68  per 
share,  compared  with  $26.7  million,  or  330  per  share,  a 
year  earlier.  Revenues  for  the  quarter  were  W15.3  million, 
compared  with  $390.5  million. 

The  1989  third-quarter  results  included  an  after-tax  gain 
of  $193.3  million,  or  $2.46  per  share,  on  the  sale  of  the 
company’s  cable  television  system  in  August.  Excluding 
the  gain  and  income  from  the  cable  operations  prior  to  the 
sale,  income  from  continuing  operations  in  the  1989  period 
was  $16.4  million,  or  210  per  share,  versus  $25.2  million, 
or  310  per  share. 

The  decline  in  income  was  attributable  to  dilution  from 
the  acquisition  of  McCall’s,  Sailing  World  and  Golf  World 
magazines,  lower  equity  earnings  from  the  forest  products 
group  due  to  price  discounting  and  an  unfavorable 
exchange  rate,  and  a  decline  in  advertising  linage  at  the 
New  York  Times. 

Net  income  for  the  nine  months  was  $285.6  million,  or 
$3.63  per  share,  compared  with  $117.2  million,  or  $1.44 
per  share,  a  year  earlier.  Revenues  for  the  nine  months 
were  $1.3  billion,  up  from  $1.25  billion. 

Income  from  continuing  operations  in  the  nine  months 
declined  to  $87.2  million,  or  $1. 1 1  per  share,  from  $1 12.5 
million,  or  $1.38  per  share,  in  1988. 

Park  Communications 

Park  Communications  reported  its  third-quarter  net 
income  in  1989  dropped  slightly  to  $3.86  million  from  $3.95 
million,  while  earnings  per  share  remained  flat  at  190. 
Revenues  in  the  quarter  rose  to  $39.26  million  from  $39. 1 1 
million. 

Newspaper  revenues  were  up  slightly,  but  broadcasting 
revenues  were  flat.  Expenses  were  up,  due  mostly  to 
expanded  programming  costs  at  Park’s  television  station 
in  Richmond,  Va. 

For  the  nine  months,  net  income  fell  slightly  to  $12.54 
million  from  $12.70  million,  while  earnings  per  share  were 
flat  at  610. 

Revenues  in  the  nine  months  rose  to  $1 19. 1  million  from 
$117.4  million. 

Pulitzer  Publishing 

Pulitzer  Publishing  Co.’s  1989  third-quarter  net  income 
increased  to  $3.2  million,  or  310  per  share,  from  $3.1 
million,  or  300  per  share  the  year  before.  Revenues  for  the 
quarter  rose  to  $94.6  million  from  $94.4  million. 

The  increase  in  revenues  reflected  in  part  the  account¬ 
ing  effect  on  newspaper  revenues  of  converting  indepen- 

(Continued  on  page  18) 


EDITOR  &  PUBLISHER  for  November  1 1 ,  1989 


17 


Financial 

(Continued  from  page  17) 

dent  carriers  to  contract  delivery  service  in  St.  Louis. 
Excluding  this  increase,  third-quarter  revenues  were 
down  1%,  while  publishing  revenues  were  down  0.6%  and 
broadcasting  revenues  were  down  2.3%. 

Net  interest  expense  in  the  quarter  dropped  by 
$503,000,  and  cost-control  efforts  also  benefited  third- 
quarter  results  in  1989. 

Net  income  for  the  nine  months  increased  to  $13.2 
million,  or  $1.26  per  share,  from  $12  million,  or  $1.15  per 
share,  the  year  before.  The  earnings  gain  was  principally 
due  to  a  $1. 7-million  reduction  in  interest  expense. 

Revenues  for  the  nine  months  were  up  2.5%  to  $292 
million  from  $285  million.  Publishing  revenues,  excluding 
the  effect  of  the  carrier  conversion,  were  up  1.2%. 

E.W.  Srripps  Co. 

E.W.  Scripps  Co.  reported  its  third-quarter  1989  net 
income  increased  35%  to  $18  million,  or  230  per  share, 
compared  with  $13.4  million,  or  170  per  share,  in  the  year- 
earlier  period. 

Revenues  increased  to  $304.3  million  from  $293.2  mil¬ 
lion. 

Publishing  revenues  in  the  quarter  increased  to  $204.7 
million  from  $202.9  million,  and  publishing  operating 
income  rose  to  $33.6  million  from  $29.3  million. 

The  company  said  its  income  from  licensing  its  comics 
characters  “recovered”  in  the  third  quarter  while  newspa¬ 
per  operations  benefited  from  lower  newsprint  prices. 

Weakness  continued  in  newspaper  advertising,  the 
company  said,  but  newspaper  ad  revenues  increased  2.8% 
in  the  quarter,  with  local  revenues  up  5.1%;  classified 
revenues  up  3.4%,  but  national  and  preprint  revenues 
down  2.8%  and  4.8%,  respectively. 

For  the  nine  months,  net  income  increased  to  $58.3 
million,  or  740  per  share,  from  $47.6  million,  or  640  per 
share.  Revenues  increased  to  $920.1  million  from  $878.7 
million. 

Publishing  revenues  for  the  nine  months  increased  to 
$616.3  million  from  $609.6  million,  while  operating  income 
rose  to  $101.2  million  from  $96.7  million. 

For  the  nine  months,  newspaper  ad  revenues  were  up 
3.3%.  Local  advertising  revenues  were  up  4.7%,  classified 
revenues  were  up  3.6%,  and  preprint  revenues  were  up 
3.3%,  but  national  revenues  were  down  5.7%. 

Southam  Inc. 

Canada’s  Southam  Inc.  reported  its  net  income  for  the 
third  quarter  of  1989  fell  26.1%  to  $10.8  million  (Cana¬ 
dian),  or  180  per  share,  from  $14.6  million,  o’"  250  per 
share,  in  1988’s  third  quarter. 

The  1988  period  included  an  extraordinary  gain  of  $2.8 
million.  Excluding  that  gain,  third-quarter  net  income  in 
1988  was  $11.8  million,  or  200. 

Revenues  for  the  quarter  increased  to  $395.4  million 
from  $389.6  million. 

Newspaper  revenues  in  the  quarter  improved  4.7%  to 
$182.9  million  from  $174.7  million.  Newspaper  operating 
profits  were  up  30.4%  in  the  period  to  $20.7  million  from 
$15.9  million. 

ROP  linage  was  down  0.2%  in  the  quarter,  with  gains  in 
classified  offset  by  declines  in  retail  and  national.  How¬ 
ever,  improved  cost  controls  and  lower  newsprint  prices 
contributed  to  the  division’s  gain  in  operating  income. 

For  the  nine  months,  net  income,  before  extraordinary 
items,  was  $57  million  in  1989  versus  $53  million  in  1988. 
Including  extraordinary  items,  Southam  earned  $59.2  mil¬ 
lion,  or  $1  per  share,  in  1989  versus  $55.3  million,  or  930 


per  share,  in  the  1988  period. 

Revenues  in  the  nine  months  rose  to  $1.23  billion  from 
$1.19  billion  in  1988. 

Newspaper  revenues  in  the  nine  months  rose  to  $569.9 
million  from  $552.9  million,  while  operating  income 
increased  to  $80.6  million  from  $63.6  million.  ROP  linage 
was  down  0.9%  in  the  nine  months,  however. 

Times  Mirror  Co. 

Times  Mirror  Co.  reported  its  third-quarter  1989  net 
income  was  $70.1  million,  or  54  0  per  share,  compared 
with  $81  million,  or  620  per  share,  a  year  earlier. 

The  1988  third-quarter  results  included  an  extraordinary 
gain  of  140  per  share  from  the  sale  of  timberlands.  Barring 
this  gain,  third-quarter  earnings  per  share  of  540  are  13% 
higher  than  the  480  per  share  posted  in  1988. 

Revenues  for  the  quarter  rose  to  $873.9  million  from 
$814.8  million. 

Newspaper  revenues  in  the  quarter  rose  to  $489.6  mil¬ 
lion  from  $470.7  million.  Newspaper  operating  profits, 
however,  fell  5.7%  to  $59  million  from  $62.5  million. 

Softness  in  advertising,  particularly  at  its  Eastern  news¬ 
papers,  was  adversely  affecting  newspaper  performance 
despite  improved  results  at  the  Los  Angeles  Times. 
Toronto  Sun  Publishing 

Toronto  Sun  Publishing  Corp.  of  Canada  said  it  earned 
$3.2  million  (Canadian),  or  140  per  share,  in  the  third 
quarter  of  1989,  compared  with  $4.2  million,  or  190  per 
share,  a  year  earlier. 

Earnings  in  both  the  quarter  and  nine  months  were 
affected  by  start-up  losses  of  the  Ottawa  Sun  and  the 
Financial  Post. 

For  the  nine  months,  net  income  was  $11.9  million,  or 
530  per  share,  versus  $15.1  million,  or  680  per  share,  a  year 
earlier. 

Revenues  for  the  nine  months  were  $222.5  million,  up 
from  $185.4  million. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  said  improved  results  in  its 
media  businesses,  a  reduction  in  net  interest  expense,  and 
a  lower  effective  tax  rate  helped  boost  third-quarter 
1989  net  income  by  21%  to  $62.7  million  from  $51.6  mil¬ 
lion.  Earnings  per  share  rose  12%  to  770  from  690. 

Revenues  for  the  quarter  increased  to  $590.7  million 
from  $575.1  million. 

Newspaper  revenues  rose  2%  in  the  quarter  to  $376.4 
million  from  $369.9  million,  while  newspaper  operating 
profits  in  the  quarter  were  up  5%  to  $56.7  ntillion  from 
$53.8  million.  The  Chicago  Tribune  was  the  largest 
contributor  to  the  group’s  improvement. 

Newsprint  operations  saw  revenues  fall  10%  in  the 
period,  while  operating  profits  dropped  40%.  Broadcast¬ 
ing  and  entertainment  revenues  rose  17%  and  operating 
profits  went  up  52%. 

For  the  nine  months,  revenues  rose  to  $1.79  billion  from 
$1.71  billion,  while  net  income  went  up  to  $174.8  million 
from  $147.5  million.  Net  income  per  common  share  was 
$2.21  in  the  nine  months,  versus  $1.94  a  year  earlier. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  its  third-quarter  net 
income  rose  17.7%  in  1989  to  $44.8  million,  or  $3.50  per 
share,  from  $38.1  million,  or  $2.96  per  share,  a  year 
earlier. 

Revenue  for  the  third  quarter  was  $346.3  million,  up 
from  $329.4  million  last  year. 

Newspaper  division  revenue  increased  6%  in  the  quar¬ 
ter,  while  Washington  Post  advertising  volume  was  down 
1%. 

Newspaper  revenues  were  up  7%  for  the  three  quarters, 
(Continued  on  page  34) 
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Looking  ahead 

An  ad  agency  executive  talks  about  what  newspapers 
must  do  to  survive  in  the  electronics-dominated  21st  century 


By  Debra  Gersh 

The  21st  century  will  not  be  a  print- 
dominant  era,  according  to  Richard 
L.  Vaughn,  executive  vice  president/ 
corporate  director  research  and  plan¬ 
ning  at  Foote,  Cone  &  Belding  Com¬ 
munications  Inc. 

“Imagine  50  million  personal  com¬ 
puters  in  homes,  millions  of  fax 
machines,  cable  tv  from  60%  of 
households  to  90%,  microwaves  at 
65%  penetration,  and  more  electronic 
linking  of  everything  through  mutu¬ 
ally  complementary  networks,” 
according  to  his  speech  text  from  the 
Newspaper  Research  Council’s  fall 
conference  in  Lake  Tahoe,  Nev.  “It’s 
where  we’re  going  —  and  at  a  time 
when  newspapers  are  still  pulp  and 
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•  Fast  turn-around  time 
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For  further  information: 
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ink,  a  200- year-old  technology  with  a 
100-year-old  distribution  system.” 

Vaughn,  looking  at  the  1990s  from 
the  imaginary  viewpoint  of  the  mid- 
’90s,  noted  that  time  pressure;  need  to 
control  key  activities,  as  well  as 
where  and  when  products  and  ser¬ 
vices  are  delivered;  and  the  death  of 
middle,  in  favor  of  high-end  or  low- 
end  product  brands,  retail  outlets  or 
media  alternatives,  all  emerge  as  key 
trends. 


“Micromarketing,  niche  audi¬ 
ences,  targeting-in  on  a  single  house¬ 
hold  and  direct  marketing  have 
become  commonplace  [in  the  1990s] 
and,  under  the  right  circumstances, 
more  electronic  when  economically 
feasible,”  he  said.  “A  [Baby]  Boomer 
audience,  along  with  their  aging 
parents,  growing  children  and  emerg¬ 
ing  grandchildren,  have  taken  charge 
of  the  media.  They  are  in  varying 
degrees  sophisticated,  individualis¬ 
tic,  skeptical,  opinionated  and  deter¬ 
mined  to  shape  their  media  consump¬ 
tion  as  much  as  all  other  products  and 
services. 

“By  and  large,  the  big-city  newspa¬ 
per  circulation  numbers  continue  soft 
and,  while  community  papers  have 
held  on  though  there  are  fewer  of 
them,  there  is  a  lingering  question 
about  whether  circulation  will  come 
back,”  he  continued. 

“Consider  a  late-1980s  futures- 
oriented  comment  of  just  one  Cas¬ 
sandra,  Nicholas  Negroponte  of 
MIT’s  Media  Lab:  ‘Newspapers  as 
we  know  them  won’t  exist.  The  whole 
concept  of  newsworthiness  will 
change.  Newspapers  will  be  printed 
for  a  readership  of  one.’  Apocalyptic? 
Unrealistic?  Premature  speculation? 
Possibly,  but  what  if  he’s  only  10% 
right?  or  25%?  That  could  matter 
quite  a  lot. 

“Electronic  experimentation  with 


‘Newspeek,’  a  computer-generated, 
customized  videotext  newspaper  that 
traveled  over  telephone  lines,  set  the 
pace  for  the  mid-1990s,”  Vaughn 
added,  still  speaking  as  though  it  were 
the  1990s. 

“This  is  financial  disaster  revisited, 
right?  Didn’t  the  industry  try  its  hand 
at  viJeotext  in  the  late  1980s,  and  stub 
its  toes  expensively?”  Vaughn  con¬ 
tinued.  “Times  Mirror’s  Gateway 
lost  a  reported  $30  million;  Knight- 


Ridder  tried  to  the  tune  of  $50  million. 
They  didn’t  make  it.  Why?  Were  they 
too  expensive,  too  complicated,  per¬ 
haps  too  elitist?  Were  they,  in  fact, 
ahead  of  their  time  in  an  unready 
world? 

“In  the  meantime,  Minitel  from 
France  has  over  5  million  users  and  is 
under  development  in  Canada.  Prod¬ 
igy,  the  IBM/Sears  joint  venture  is 
under  way,  as  is  CompuServe  from 
H&R  Block,  Applelink  from  Apple 
Computer  and  Genie  from  General 
Electric. 

“Are  any  of  these  really  the  shape 
of  newspapers  to  come?”  he  asked. 
“Maybe  they’re  the  thrust  for  the 
emerging  high-end  consumer 
marketplace  .  .  .  and  the  so-called 
‘mass  market’  reader  will  pick  up  the 
paper  and  turn  pages  rather  than  com¬ 
puter-dial  individualized  sections  as 
desired.  Also,  it’s  important  not  to 
overestimate  user  needs  and  wants  — 
this  new  electronic  age  may  come 
about  only  after  false  starts  and  stop/ 
go  confusion  as  technology  keeps 
looking  for  acceptable  applications. 

“But  we  do  know  that  millions  of 
homes  are  going  to  become  electronic 
units  in  a  vast  interactive  communica¬ 
tions  network  delivering  entertain¬ 
ment,  news  and  customized  informa¬ 
tion,”  Vaughn  noted. 

“It  can  be  counterargued,  with 
(Continued  on  page  33) 


“Reading  is  an  important  component  of  information 
acquisition,  and  there  is  an  important  future  for 
newspapers  if  you  wiii  seize  it.” 
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The 

Livingstx)n 

Awards 

For  Young  Journalists 

Three  $5,000  Prizes 

will  be  given  by  the 
Mollie  Pamis  Livingston 
Foundation  for  the  best 
1989  print  or  broadcast 
coverage  of  local,  national 
and  international  news 
by  journalists  aged  34  and 
younger  in  any  US.  medium. 

Purpose: 

To  recognize  and  further 
develop  the  abilities  of 
young  journalists. 

Procedure: 

All  entries  will  be  judged  on 
the  basis  of  a  single  report 
or,  in  the  case  of  series,  up  to  seven 
reports.  Organizations  may  apply 
for  individuals,  or  individuals  may 
apply  on  their  own.  The  deadline  for 
1989  entries  is  February  12,  1990. 
Application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards, 
2080  Frieze  Bldg./105  S.  State  St., 
The  University  of  Michigan, 
Ann  Arbor,  Michigan  48109. 
Telephone:  (313)  764-2424. 


Judging  Panel 


Final  selection  of  the  1989  AWARDS  will  be  made  by: 

Mollie  Parnis  Livingston, 

chairman,  The  Mollie  Pamis  Livingston  Foundation 

Ken  Auletta, 

writer,  New  Ibriter  and  columnist.  New  York  Daily  News 

John  Chancellor,  commentator,  NBC  News 

Richard  M.  Clurman, 

former  chief  of  correspondents,  Time-Life  Publications 

Osborn  Elliott, 

professor  of  journalism,  Columbia  University 
Ellen  Coodman,  columnist,  Boston  Globe 

Charlayne  Hunter-Gault, 

national  correspondent,  MacNeil/Lehrer  NewsHour 
Mike  Wallace,  correspondent,  CBS  News 


Customer  satisfaction 

It’s  the  name  of  the  game  for  Knight-Ridder  newspapers 


By  Andrew  Radolf 

As  part  of  its  commitment  to 
improving  service,  Knight-Ridder 
Inc.  has  begun  a  program  seeking  to 
measure  customer  satisfaction  of 
both  readers  and  advertisers  with  its 
newspapers. 

KRI  chairman  and  chief  executive 
officer  James  K.  Batten  said  the  com¬ 
pany  in  September  began  “a  stan¬ 
dardized  polling  of  readers  and  non¬ 
readers  and  of  advertisers  in  every 
Knight-Ridder  newspaper  market. 
Our  plans  are  to  conduct  these 
surveys  every  year.” 

Speaking  to  the  annual  convention 
of  the  Southern  Newspaper 
Publishers  Association  in  White  Sul¬ 
phur  Springs,  W.  Va.,  Batten  pointed 
out  that  the  stakes  were  high  in 
improving  customer  service. 

Citing  a  research  study  by  a 
Washington,  D.C.,  group  called 
TARP,  Batten  said  poor  service  is 
four  times  as  likely  to  lose  a  custom¬ 
er’s  business  than  a  complaint  about 
the  product  itself. 

Batten  also  noted  that  what  on  any 
given  day  can  seem  like  a  small-scale 
service  problem  can  over  time  add  up 
to  big  numbers. 

For  example,  a  50,000-circulation 
daily  “says  it’s  OK  to  have  just  one 
home-delivery  complaint  per  thou¬ 
sand  [subscribers].  That’s  another 
way  of  saying  they  don’t  mind  disap¬ 
pointing  350  customers  a  week  or 
18,250  customers  a  year  —  more  than 
a  third  of  the  subscriber  base,”  he 
said,  “and  our  friends  at  TARP 


James  Batten 


Touts  customer  service 


remind  us  that  a  disappointed  cus¬ 
tomer  could  disappear  without  warn¬ 
ing  at  any  moment.” 

And  Knight-Ridder  calculated,  he 
continued,  that,  depending  on  the 
community,  “a  single  subscriber  is 
worth  anywhere  from  $4,000  to  more 
than  $8,500  over  a  decade.  Advertis¬ 
ers  will  be  worth  vastly  more  than 
that.” 

Batten  explained  that  “careful 
measurement”  of  customer  service 
issues  “can  help  us  target  the  most 
dangerous  .  .  .  problems  in  terms  of 
market  damage  and  [let  us]  know 


what  quality  improvements  we  need 
to  spend  money  on  first.” 

Posting  “clear  priorities”  and  the 
“measured  customer  and  financial 
reasons  behind  them,”  Batten  said, 
can  also  help  improve  employee 
morale. 

Knight-Ridder’ s  research  on  ser¬ 
vice  to  readers  is  being  conducted  by 
Simmons  Market  Research  Bureau 
and  Scarborough  Newspapers 
Group. 

Using  random  telephone  surveys, 
the  research  involves  interviewing  at 
least  500  residents  in  each  newspa¬ 
per’s  market  about  how  they  feel 
about  the  paper,  its  quality  and  ser¬ 
vice,  Batten  said.  In  all,  the  company 
will  be  collecting  the  opinions  of 
about  17,000  people. 

One  of  the  main  goals  of  the 
research  is  to  find  out  “which  ele¬ 
ments  of  customer  satisfaction  are 
related  to  higher  levels  of  newspaper 
readership.  That  way  we’ll  know 
which  ones  to  emphasize  in  our  cus¬ 
tomer  satisfaction  programs  and 
those  to  which  our  available 
resources  should  be  devoted.” 

On  advertiser-side  of  the  “cus¬ 
tomer  satisfaction  equation,”  Batten 
said,  Belden  Associates  is  mailing  a 
four-page  questionnaire  to  800  ran¬ 
domly  selected  retail  and  classified 
accounts  at  each  Knight-Ridder 
paper. 

Advertisers  are  being  asked  how 
satisfied  they  are  with  the  service 
from  their  sales  representative, 
advertiser  services,  credit  and  billing, 
and  how  well  the  newspaper  works  in 
attracting  customers. 

“Our  goal  is  to  find  out  how  we  can 
turn  dissatisfied  customers  into  satis¬ 
fied  ones  and  satisfied  customers  into 
loyal  ones,”  he  told  SNPA.  “We 
want  to  take  our  customers’  definition 
of  quality  more  seriously  so  we  can 
develop  newspapers  that  are  more 
responsive  to  customer  needs.” 

Batten  added  that  the  survey  will 
seek  to  measure  quality  of  service  as 
well  as  customer  satisfaction 
“because  we’ve  learned  that  some 
people  say  they’re  satisfied  with  a 
business  overall  even  when,  with 
probing,  you  find  they’ic  actually  dis¬ 
satisfied  with  service  quality.” 

Measuring  service  quality  will  also 
(Continued  on  page  41) 
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f  HE  LNA/MEDIA  RECORDS  DOARASL 
WITHOim^YOUiailTHEDARK. 


If  your  newspaper  is  not  part  of 
the  newly  merged  LNA/Media 
;  Records  database,  your  sales 
[  are  just  a  s_hadow  of  what  they 
could  be.. 

LNA/Media  Records  is  the 
primary  source*  of  competitive 
data  used  by  ad  agencies,  adver¬ 
tisers  and  major  retailers  to  plan 
their  media  purchases.  So  if 
your  newspaper  isn’t  part  of  the 
database,  here’s  what  you’re 
missing  out  on? 

EXPOSURE.  In  exclusive  reports 
like  the  BAR/LNA  Multi-Media 
Service,  which  now  shows 
newspaper  advertising  as  part 
of  a  nine-media  total.  And  Day- 
of-the-Week  reports  used  by 
major  retailers  to  track  the 
performance  of  their  various 
products. 

COMPETITIVE  INFORMATION. 

That  you  need  to  build  a  ^ 
stronger  sales  story.  And 
-  to  uncover  new  sources 
of  revenue. 

ON-LINE  SERVICES.  Which  save  ' 
time  on  research  so  your 
sales  team  can  spend  more 
time  selling. 


NEW  AND  UPCOMING  REPORTS.  L}ke  the 
custom  reports  we’re  develop¬ 
ing  which  will  show  you  ad  ex¬ 
penditure  dollars  By  account 
across  five  media  within  >x)ur  - 
/oc«/ market. 

Now  think  what  you  could  do 
as  a  subscriber. 

You  could  increase  your  visi¬ 
bility  to  the  people  who  make 
buying  decisions.  Target  new 
business.  Position  yourself 
more  effectively  against  your 
competition  —  most  of  whom 
will  also  be  subscribing  to  LNA/ 
Media  Records. 

And  create  opportunities  to 
increase  your  advertising  sales. 
All  of  which  could  be  essen¬ 
tial  to  survival  in  this  tough, 
competitive  market. 

For  more  information  on 
the  opportunities  being  de¬ 
veloped  for  the  newspaper 
industry,  call  Jim  Farrell  at 
l-800-LNA-DATAor212-  ' 
725-2700. 

Join  the  LNA/Media  Re¬ 
cords  database.  Don’t  keep 
your  newspaper  in  the  dark. 


-  x7  •tv 


LEADING  NATIONAL  ADVERTISERS/MEDIA  RECORDS 
1 36  MADISON  AVENUE  •  NEW  VORIC,  NY  1 001 6 
1  -800-LNA-DATA  OR  21 2-725-2700 

A  VNU  MARKETING  INFORAAATION  SERVICES  COMPANY 
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Reporter’s  quake  assignment: 
Find  her  son 


Book  reviews 


Are  the  media 


Janet  Wiscombe,  staff  writer  for 
the  Long  Beach  (Caiif.)  Priss-Tele- 
gram,  had  a  unique  assignment  after 
the  Bay  area  earthquake:  find  her 
son. 

Wiscombe  became  frantically  con¬ 
cerned  when  she  heard  that  the  epi¬ 
center  of  the  quake  was  in  Santa 
Cruz,  where  her  son  Tom  attended 
the  University  of  California. 

She  became  even  more  worried 
when  there  was  no  word  from  the 
youth. 

Dead  phone  lines  made  calls  to  him 
impossible.  Calls  to  the  Red  Cross 
also  were  impossible,  as  were  the 
attempts  of  friends  in  Boulder,  Colo¬ 
rado,  to  reach  Tom. 

After  a  sleepless  night,  Wiscombe, 
a  lifestyle  writer,  went  to  her  editor, 
Harold  Glicken,  for  permission  to 
drive  to  Santa  Cruz. 

“Go,”  said  Glicken.  He  assigned 
her  to  find  her  son,  handed  her  a 
travel  advance  and  she  was  off.  She 
took  with  her  a  portable  computer, 
camera  and  a  bag  containing  two 


If  you  want  to  talk  about 
Hong  Kong, 

talk  to  the  Hong  Kong  people  in 
New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 
Jimmie  Marshall 
Ian  Brett 
Teresa  Chiu 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 
or 

Melinda  Parsons 
180  Sutter  Street 
San  Francisco,  CA  94104 
(415)  397-2215 


packages  of  nuts  and  a  flashlight  given 
her  by  P-T  research  director  Nadine 
Selden. 

“For  the  next  seven  hours,”  Wis¬ 
combe  wrote  in  an  Oct.  20  story,  “I 
listened  to  the  radio  and  thought 
about  Tom.  I  thought  about  his  joy  at 
learning  to  ride  a  bike,  at  catching 
a  fish,  at  getting  ready  for  his  senior 
prom.  I  thought  about  him  lying  in  a 
ditch.” 

At  Salinas,  Wiscombe  was  advised 
to  take  Highway  1 ,  the  coast  route.  As 
she  drove  toward  Santa  Cruz,  the 
radio  talked  about  aftershocks  and 
the  possibility  of  an  even  bigger 
quake. 

After  a  grueling  night  ride  that 
required  several  detours,  she  found 
Tom  safe  in  his  house  he  shared  with 
six  other  students.  He  said  he  had 
tried  repeatedly  to  call  her,  but  could 
not  get  through. 

When  the  quake  hit,  he  was  on  a 
bus  to  Santa  Cruz  from  UC  Berkeley, 
where  he  had  been  interviewed  for 
admission  to  the  School  of  Architec¬ 
ture. 

“As  it  turned  out,  Tom  had  been 
asleep  on  the  bus  .  .  .  when  the  earth¬ 
quake  struck,”  Wiscombe  wrote.  “I 
pretty  much  slept  through  it,”  he 
said.  “Everyone  laughed,”  Wis¬ 
combe  recalled.  “My  tears  came 
later.” 

—  M.L.Stein 


Groves  joins  NAB 

Miles  Groves  has  joined  the  News¬ 
paper  Advertising  Bureau  as  director 
of  economic  research,  where  he  will 
be  responsible  for  compiling  newspa¬ 
per  advertising  and  economic  data  for 
forecasts,  indices,  statistical  reports 
and  other  Bureau  services. 

Groves,  who  will  report  to  NAB 
vice  president/director  of  research  B. 
Stuart  Tolley,  previously  worked  at 
the  New  York  Times  Co.  as  a  senior 
economist. 

Journalist  program 
given  contribution 

The  General  Mills  Foundation  has 
presented  a  $10,000  contribution  to 
the  World  Press  Institute  at  Macales- 
ter  College,  St.  Paul,  Minn.,  which 
brings  10  foreign  journalists  to  the 
United  States  each  year  to  work  and 
live. 


creating  cavemen? 

The  Unreality  Industry:  The  Delib¬ 
erate  Manufacturing  of  Falsehood  and 
What  It  Is  Doing  to  Our  Lives.  Ian  I. 
Mitroff,  Warren  Bennis.  (New  York: 
Birch  Lane  Press,  218  pages.) 

The  authors  score  the  danger  of 
media’s  and  particularly  tv’s  dedica¬ 
tion  to  unreality.  With  the  develop¬ 
ment  of  “trash  tv,”  simulations  on 
documentaries  and  the  use  of  celebri¬ 
ties  in  retelling  the  news,  this  book 
takes  on  added  importance. 

Mitroff  and  Bennis  point  out  that 
tv,  with  its  15-  to  30- second  segments 
or  attention  frames,  exists  “not  to 
inform  or  to  educate,  and  even 
strangely  enough  not  to  entertain,  but 
to  keep  the  viewer  from  switching 
dials.” 

Media  are  making  us  cavemen, 
they  say. 

“The  increased  power  of  the  media 
has  contributed  to  the  greater  primiti- 
zation  of  the  intellect.” 

We  have,  they  say,  created  a 
“metaphysics  of  sappiness  .  .  .  man¬ 
ifested  by  a  culture  that  gives  promi¬ 
nence  to  hack  writers  and  third-rate 
thinkers.”  They  wring  their  hands: 
“What  in  God’s  name  have  we 
become?” 

The  authors  call  for  more  studies  of 
the  problem,  a  serious  documentary 
on  the  deadlines  of  tv,  and  for  a  refor¬ 
mation  of  the  news  to  “give  a  mass 
audience  the  knowledge  it  now 
needs.” 

Both  authors  teach  at  the  Univer¬ 
sity  of  Southern  California,  Mitroff  in 
business,  Bennis  in  education. 

*  «  « 

Qi  Lai!  Mobilizing  One  Billion  Chin¬ 
ese:  The  Chinese  Communication  Sys¬ 
tem.  Robert  L.  Bishop.  (Ames,  Iowa: 
Iowa  State  University  Press,  200 
pages.) 

By  all  rights,  this  book,  completed 
before  the  rebellion  in  Tiananmen 
Square,  should  be  out  of  date,  but 
think  of  it  as  the  first  of  a  spate  of  new 
books  on  China  coming  out  this  fail. 
One  is  by  Harrison  Salisbury. 

Qi  Lai!  (means  “Stand  Up,”  from 
the  Chinese  national  anthem)  by  a 
University  of  Georgia  professor  who 
has  taught  at  the  Chinese  University 
of  Hong  Kong  presents  the  Chinese 
media  system  as  it  is  —  before  — 
and  the  way  it’s  probably  going  to  be 
for  a  spell. 

(Continued  on  page  41) 
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N.Y.C.  dailies  find  they  make  hot  gossip 


By  Debra  Gersh 

Looking  at  the  “insider"  pages  at 
New  York  City’s  three  major  daily 
tabloids,  the  curious  reader  might  see 
items  about  politicians,  celebrities 
and,  with  lately  increasing  regularity, 
about  the  goings  on  behind  the  scenes 
at  the  city’s  other  newspapers. 

The  columnists  contacted  for  this 
story,  however,  say  there  is  no  “war” 
or  “tit  for  tat”  involved,  there’s  just 
been  a  lot  happening  at  all  the 
newspapers  —  executive  changes  at 
the  New  York  Post,  the  Daily  News 
editor  resigning  and  the  paper  gearing 
up  for  labor  negotiations,  how  (and 
why)  a  story  for  New  York  Newsday 
was  edited,  and  the  like. 

“There  has  been  an  awful  lot 
of  interesting  things  going  on,” 
New  York  Newsday’s  “Inside  New 
York”  columnist  Michael  Fleming 
noted. 

“I  don’t  know  who  started  what, 
but  it  has  been  accelerated,”  com¬ 
mented  Richard  Johnson  of  the  New 
York  Post’s  “Page  Six,”  adding  that 
the  items  “are  legitimate  news,  not 
petty.” 

“These  things  rise  in  reaction  to 


news  events,”  said  Owen  Moritz, 
who  does  the  Daily  News’  “Apple 
Sauce”  column.  “What  we  do  in  the 
business  is  of  interest.” 

At  the  Post,  “There  was  a  feeling 
under  a  previous  administration  here 
that  only  other  journalists  were  inter¬ 
ested  in  reading  about  other  journal¬ 
ists,”  Johnson  commented.  “So  I 
think  that’s  loosened  up  a  little  bit. 
[Editor]  Jerry  Nachman  .  .  .  [has] 
more  sense  of  fun. 

“People  are  interested  in  behind 
the  scenes,”  he  added. 

“Most  items  are  interesting  for 
people  in  the  news  business,  and  we 
also  make  it  accessible  to  others,” 
New  York  Newsday’s  Fleming 
noted.  “I  think  a  lot  of  people  would 
prefer  to  read  about  Madonna,  but 
people  are  more  interested  in 
how  things  work  than  they  used  to 
be. 

“We’re  not  out  to  get  the  News  or 
the  Post,”  Fleming  added.  “Some¬ 
times  it  looks  that  way  .  .  .  but  for  the 
most  part  there  is  no  malice.  I 
wouldn’t  write  an  item  that  seemed 
vindictive.” 

Johnson  added  that  there’s  gener¬ 
ally  a  feeling  of  “mutual  respect” 


among  the  columnists.  “You  know 
most  of  them  from  running  into  each 
other  at  events,”  he  said.  “I  used  to 
say  there  was  a  non-aggression 
pact,  but  I  think  that’s  run  out  a 
bit.” 

Nevertheless,  all  three  agree  that 
an  item’s  news  value  is  the  primary 
determinant  for  its  getting  into  the 
day’s  column. 

In  addition,  some  say  their  best 
sources  for  tips  come  from  within  the 
papers  they  are  writing  about. 

“A  lot  of  material  is  coming  from 
within  [the  papers],  the  Post  in  partic¬ 
ular  and  Newsday,”  the  News’  Mo¬ 
ritz  commented.  And  it’s  not  just 
coming  from  one  source,  he  said, 
but  from  a  lot  of  different  peo¬ 
ple. 

Some  of  this  is  attributed  to  the 
high-level  personnel  changes  at  a  cou¬ 
ple  of  the  papers. 

“When  new  personalities  come  in, 
it’s  inevitable  [that  there  will  be  some 
discontent].  It  sparks  ferment  within 
the  organizations,”  Moritz  said. 

Although  it  has  no  designated  “gos¬ 
sip”  pages,  the  New  York  Times  also 
has  seen  itself  the  topic  of  items  in  the 
tabloids. 
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Need  to  find  out  whdt  it 
costs  to  insure  a  flea  circus? 

Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
luto,  home,  hearth  or 
life  -  you  have  a  question 
ut,  we  probably  can.  . 

You’ve  got  our  number(s). 


LEGAL 


New  Mexico  appeals  court  reinstates  libel  suit 


The  New  Mexico  Court  of  Appeals 
reinstated  a  libel  suit  against  a  news¬ 
paper  that  reported  a  businessman 
was  arrested  after  a  crime  suspect 
used  the  man’s  name  and  identifica¬ 
tion. 

The  story  was  published  in  the  Ala¬ 
mogordo  Daily  News  before  police 
discovered  the  man  in  jail  was  an 
imposter,  court  records  said. 

The  appeals  court  ruled  2-1  that  the 
newspaper’s  story  went  beyond  the 
police  department's  arrest  report  and 
therefore  was  not  protected  by  the 
U.S.  Constitution. 

In  a  21-page  dissent,  Appeals  Judge 
Harris  L.  Hartz  said  the  majority’s 
opinion  “would  create  unrealistic 
burdens  on  our  news  media,  particu¬ 
larly  the  small-town  daily  newspa¬ 
per.” 

The  court  ruled  that  the  Daily  News 
and  reporter  Christopher  Clausen 
were  negligent  by  reporting  incor¬ 
rectly  that  James  M.  Furgason,  a  tav¬ 
ern  owner,  had  been  arrested  for  paint 
sniffing. 

The  case  arose  from  the  arrest  of 
Garland  Erven,  who  identified  him¬ 
self  as  Furgason  with  a  driver’s 
license  bearing  Furgason’s  name,  age 
and  address.  Three  weeks  earlier, 
Furgason’s  home  had  been  burglar¬ 
ized  and  he  reported  the  theft  of  his 
wallet  and  a  gun. 

The  newspaper’s  story  appeared 
before  police  discovered  the  mistaken 
identity. 

The  Daily  News  reported  Furgason 
had  been  arrested  for  substance  abuse 
and  negligent  use  of  a  deadly  weapon, 
and  added  background  about  Furga¬ 
son’s  business  and  his  membership  on 
the  Mayor’s  Committee  for  Driving 
While  Intoxicated  and  Alcoholism. 

Furgason  sued  Clausen,  the  news¬ 
paper  and  Donrey  Inc.,  which  owns 
the  Daily  News,  for  damaging  his 
reputation. 

District  Judge  Robert  M.  Doughty 
III  dismissed  Furgason’s  case.  The 
judge  said  Furgason  was  a  public 
figure  and  the  newspaper  did  not  pub¬ 
lish  the  story  maliciously  or  knowing 
it  was  false. 

Furgason  appealed. 

Appeals  Court  Judge  Thomas  A. 
Donnelly,  writing  for  the  majority, 
said  that  since  the  news  story  con¬ 
tained  facts  that  were  not  in  the  police 
department’s  arrest  report,  the  story 
was  not  a  fair  and  accurate  report  of 
the  arrest  record  and  did  not  have 
constitutional  protections. 

He  also  said  Furgason  was  not  a 


public  figure  simply  because  of  his 
membership  on  the  mayor’s  commit¬ 
tee  or  his  bar  business. 

The  issue  of  negligence  in  the  publi¬ 
cation  of  the  damaging  story  was  a 
question  of  fact  and  Doughty  was 
wrong  in  issuing  a  summary  judgment 
for  the  newspaper,  Donnelly  added. 

In  his  dissenting  opinion,  Hartz 
said  Furgason  became  a  public  figure 
in  several  ways,  including  his  heavily 
advertised  liquor-related  business 
and  his  voluntary  membership  on  a 
committee  aimed  at  curbing  drunken 
driving. 

Hartz  said  that  background  infor¬ 
mation  is  necessary  to  provide  the 
public  with  complete  information 
about  events  and  that  Furgason  could 
not  have  been  damaged  any  less  with 
simply  a  recitation  of  the  facts  from 


Creative  Loafing,  an  alternative 
weekly,  has  filed  a  lawsuit  in  Meck¬ 
lenburg  County,  N.C.,  Superior 
Court  charging  the  Charlotte 
Observer  with  antitrust  violations  and 
with  interfering  with  its  First  Amend¬ 
ment  rights. 

Creative  Loafing  is  claiming  dam¬ 
ages  totaling  $750,000,  according  to 
Ben  Eason,  whose  family  owns  the 
company  which  publishes  the  free 
distribution  weekly.  The  damages 
would  be  trebled  in  an  antitrust  judg¬ 
ment. 

Rolfe  Neill,  publisher  of  the 
Observer,  said  the  lawsuit  was  “with¬ 
out  merit”  and  would  be  vigorously 
contested.  “We  will  meet  them  in 
court,”  he  said. 

Among  the  allegations  are  charges 


A  state  grand  jury  has  subpoenaed 
witnesses  in  Arizona  and  other  states 
in  a  new  investigation  into  the  1976 
car-bomb  slaying  of  investigative 
reporter  Don  Bolles,  sources  said. 

Among  those  subpoenaed,  sources 
familiar  with  the  investigation  told  the 
Associated  Press  on  Oct.  19,  was 
Phoenix  attorney  Neal  Roberts,  a  fig¬ 
ure  in  the  original  Bolles  investiga¬ 
tion. 

The  sources  demanded  anonymity. 


the  police  report. 

Newspapers  cannot  be  held  to  a 
strict  standard  of  negligence  because 
it  could  lead  to  “undesirable  self-cen¬ 
sorship,”  he  said. 

Suggesting  that  Clausen  should  not 
have  concluded  that  Furgason  was 
the  arrested  man  “raises  the  question 
of  how  far  a  reporter  must  go  in  sec¬ 
ond-guessing  an  official  arrest  rec¬ 
ord,”  Hartz  said. 

Hartz  noted  that  Clausen  followed 
his  routine  procedure  when  he  col¬ 
lected  the  information  for  the  story 
and  double-checked  Furgason’s  iden¬ 
tity  with  the  police  and  the  city  clerk. 

“Given  the  requirements  of 
Clausen’s  routine  and  the  newspaper 
deadline,  Clausen  took  reasonable 
steps  to  check  out  his  story,”  he  said. 

—  AP 


that  the  Observer  sold  advertising  at 
below  cost  in  its  free  weekly  tabloid. 
Break. 

The  suit  also  alleges  that  the 
Observer  hampered  Creative  Loaf- 
ing’s  distribution  in  Charlotte  by 
denying  the  publication  space  in  some 
downtown  newsracks.  Under  an 
agreement  with  the  city,  the  lawsuit 
stated,  the  Observer  owned  and  main¬ 
tained  the  newsracks  downtown  and 
leased  available  space  to  other  publi¬ 
cations. 

The  lawsuit  alleges  that  when  Cre¬ 
ative  Loafing  applied  to  the  Observer 
for  space  in  the  racks,  it  was  told  that 
none  was  available.  The  last  available 
spaces  were  given  to  Break,  which 
the  Observer  started  in  response  to 
Creative  Loafing’ s  entry  into  the  mar¬ 
ket,  the  lawsuit  alleges. 


saying  they  feared  prosecution  under 
an  Arizona  law  making  it  a  crime  to 
disclose  grand  jury  matters. 

Roberts,  60,  did  not  return  a  call 
from  the  AP  but  was  quoted  by  the 
Arizona  Republic  as  confirming  that 
he  had  been  served  with  the  subpoena 
by  aides  to  Attorney  General  Bob 
Corbin. 

The  newspaper  said  Ben  Funk,  a 
St.  Louis  hotel  clerk  and  member  of  a 
racing  family  that  had  clashed  with 


Alternative  weekly  sues  Charlotte  daily 


Arizona  grand  jury  seeks  more 
info  in  Bolles  murder  case 
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Bolles,  also  confirmed  he  had  been 
subpoenaed. 

Corbin  declined  comment  on  the 
grand  jury  probe  but  conflrmed  his 
office  had  been  working  on  the  Bolles 
case  for  more  than  a  year. 

Bolles,  an  investigative  reporter  for 
the  Republic,  was  murdered  by  a 
remote-control  car  bomb.  The  man 
convicted  of  planting  the  bomb,  rac¬ 
ing-dog  owner  John  Harvey  Adam¬ 
son,  is  in  prison,  but  no  mastermind 
has  been  convicted. 

Roberts  arranged  for  Adamson  to 
fly  to  Lake  Havasu  City  a  few  hours 
after  the  bombing.  He  was  granted 
limited  immunity  in  1976  provided 
that  he  was  not  involved  in  planting  or 
carrying  out  the  slaying  and  that  he 
told  all  he  knew  about  it. 

Bolles  died  1 1  days  after  the  June 
1976  explosion.  Before  his  death,  he 
repeatedly  said  the  word  “Emprise,” 
an  apparent  reference  to  a  company 
later  called  Delaware  North  that  was 
partners  with  the  Funk  family  in 
Arizona  dog-racing  interests. 

—  AP 

Lawyer’s  libel 
suits  against 
paper  are  dismissed 

A  lawyer’s  two  libel  suits  against 
the  Vancouver  (Wash.)  Columbian 
were  dismissed  by  a  judge  who 
ordered  him  to  pay  the  paper  $4,000 
as  part  of  its  legal  fees  in  defending  the 
suits. 

The  attorney,  Darrell  Lee,  is 
appealing  the  ruling  and  pursuing  a 
trespassing  suit  against  the  Colum¬ 
bian. 

Lee,  the  owner  of  three  legal  card- 
rooms  in  nearby  La  Center,  filed  one 
suit  alleging  a  news  story  and  an  edi¬ 
torial  had  libeled  him  in  connection 
with  cardroom  activities.  A  subse¬ 
quent  suit  charged  libel  in  another 
editorial. 

Clark  County  Superior  Judge  J. 
Dean  Morgan  wrote  a  letter  to 
lawyers  in  the  case,  saying  that  Lee 
did  not  undertake  “reasonable 
inquiry”  before  filing  his  causes  of 
action. 

Under  Washington  law,  -the  judge 
pointed  out,  the  plaintiff  must  make 
such  an  inquiry  to  certify  that  the 
cause  of  action  is  well  grounded  in 
fact  and  not  filed  to  harass  someone. 

Pardons  Board  can 
close  its  meetings 

The  Connecticut  state  Supreme 
Court  has  refused  to  hear  an  appeal  of 
a  lower  court  ruling  that  allows  the 
state  Pardons  Board  to  meet  behind 


closed  doors. 

The  state’s  high  court  had  been 
asked  by  the  state  Freedom  of  Infor¬ 
mation  Commission  to  consider  over¬ 
turning  the  lower  court’s  ruling  that 
the  board’s  secret  deliberations  were 
justified  in  order  to  protect  inmate 
privacy. 

The  opinion  lets  stand  an  Appellate 
Court  ruling  that  the  Fol  Commission 
had  erred  in  1983  in  ordering  the  Par¬ 
dons  Board  to  meet  in  public  except 
under  certain  specific  circumstances. 

The  complaint  was  filed  by  Man¬ 
chester  Journal  Inquirer  managing 
editor  Chris  Powell  after  he  was 
denied  access  to  a  1982  Pardons 
Board  meeting. 


Inmate  sues  over 
story  about  drugs 

An  inmate  of  the  Cumberland 
County  Prison  in  Carlisle,  Pa.,  has 
sued  the  Carlisle  Sentinel  and  mem¬ 
bers  of  its  editorial  staff  for  more  than 
$1  million  over  publication  of  stories 
concerning  the  availability  of  drugs  at 
the  prison. 

In  his  suit,  Robert  E.  Barnes,  who 
is  incarcerated  for  bursary,  claimed 
the  stories  were  “malicious,  slander¬ 
ous  and  defamatory”  and  intended  to 
injure  him. 

The  suit  names  as  defendants  the 
newspaper  and  assorted  staff. 


Instant  Background 
From  More 

U.S.  Newspapers 

When  reporters  need  background  for  news  and  feature 
stories,  sources  to  contact,  story  ideas,  or  verification  of  facts-they 
use  VU/TEXT.  With  VU/TEXT  they  can  look  inside  over  40 
newspapers  (the  largest  U.S.  newspaper  databank)  for  the  local 
story  from  yesterday’s  edition  or  years  of  past  issues.  So  give  your 
reporters  what  thev  need.  Give  them  VU/TEXT. 

Call  us  today.'l-800-323-2940.  In  PA.  (215)  574-4400. 
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Reopen 

(Continued  from  page  10) 


Financing  had  not  been  fully 
arranged,  Hopkins  explained,  a 
problem,  he  said,  that  the  group 
expects  to  overcome. 

The  two  other  members  of  the 
group  are  John  Reid,  former  director 
of  finance  at  the  Herald,  and  Peter  A. 
O’Neil,  who  was  described  by  Hop¬ 
kins  as  an  “entrepreneurial  genius.” 
He  said  Reid  also  has  been  a  control¬ 
ler  at  the  Los  Angeles  Times  and  was 
general  manager  of  the  Santa  Fe  New 
Mexican. 

Hopkins  said  their  plan  is  to  con¬ 
vert  the  Herald  Examiner  to  an 
“entertaining  and  unconventional” 
tabloid  called  the  Los  Angeles  Post. 

“Many  people  think  of  a  tabloid  in 
terms  of  the  National  Enquirer,  but 
ours  will  be  a  true  newspaper 
tabloid,”  he  added. 

The  lawyer  said  the  decision  to 
drop  the  name  of  the  Herald  Exam¬ 
iner  was  aimed  at  investors. 

“The  Herald  had  a  good  reputation 
among  readers  but  to  the  financial 
community  it  was  a  dog  with  fleas  that 
was  losing  $2  million  a  month,” 
Hopkins  stated. 

The  lawyer  said  the  group’s  initial 
offer  to  Danzig  was  a  “gutsy  pro¬ 


posal”  that  asked  for  possession  of 
the  Herald  in  exchange  for  $10  million 
that  the  investors  would  come  up  with 
in  10  days.  It  was  turned  down, 
Hopkins  said. 

The  attorney  disclosed  that  the 
group’s  offer  came  in  late  because  he 
believed  the  paper  would  close  on 
Nov.  3  instead  of  the  day  before. 

He  said  the  sale  by  Hearst  of  the 
paper’s  subscription  list  and  vending 
machines  to  the  Times  “put  a  crimp  in 
our  plans”  but  has  not  discouraged 
the  trio  from  going  ahead  on  another 
offer. 

“This  time  we  think  we’ll  get  our 
ducks  lined  up,”  Hopkins  predicted. 

He  said  that,  as  new  owners,  the 
group  would  hire  Herald  staffers, 
adding,  “We’ve  already  talked  to 
some  of  them.” 

Asked  how  the  the  three  expected 
to  make  a  go  of  the  paper  when  the 
Hearst  Corp.,  with  all  its  resources, 
could  not,  Hopkins  replied,  “This  is 
not  meant  as  criticism  but  Hearst  peo¬ 
ple  were  calling  the  shots  on  the  Her¬ 
ald  from  New  York  and  San  Fran¬ 
cisco.  They  were  not  on  the  scene. 

“We  know  the  scene.  We  have  the 
pulse  of  the  community.” 

Hopkins  noted  that  Reid,  at  one 
time,  was  involved  in  the  operation  of 
Hearst’s  28  community  newspapers 
in  the  Los  Angeles  area. 

The  spokesman  also  contended  the 


Herald  made  a  mistake  in  trying  to 
compete  with  the  Los  Angeles  Times. 

“We  will  not  try  to  compete  with 
the  Times,”  he  declared.  “This  will 
be  a  different  kind  of  paper.” 

Reached  by  telephone  in  New 
York,  James  F.  O’Donnell,  Hearst”s 
director  of  corporate  communica¬ 
tions,  said  he  was  unaware  of  an  offer 
by  Hopkins’  group. 

He  declined  to  discuss  the  com¬ 
pany’s  reaction  if  an  offer  were  ten¬ 
dered,  but  did  make  this  comment: 
“Lazard  Freres  was  receiving  offers 
for  the  Herald  Examiner  for  a  lengthy 
period.  I  don’t  know  why  they  didn’t 
come  in  during  that  time.” 

Iowa  libel  project 
receives  two  grants 

The  Iowa  Libel  Research  Project,  a 
joint  undertaking  of  the  University  of 
Iowa  School  of  Journalism  and  Mass 
Communication  and  the  College  of 
Law,  has  received  two  grants  totaling 
$92,000. 

A  $67,000  grant  from  the  John  and 
Mary  R.  Markle  Foundation  will  be 
used  to  continue  an  experimental  pro¬ 
gram  for  settling  libel  disputes  outside 
the  court  system.  A  $25,000  grant 
from  the  Knight  Foundation  will  be 
used  to  study  whether  libel  law 
threatens  to  undermine  the  freedom 
of  the  press  through  the  creation  of 
journalistic  standards  by  the  courts. 

Ohio  University 
staffer  gets  grant 

Ohio  University  faculty  member 
Sandra  Haggerty  received  a  $146,000 
grant  from  the  U.S.  Department  of 
Health  and  Human  Services  to  con¬ 
duct  a  17-month  journalism  program 
for  inner-city  youth  at  the  John  Will 
Anderson  Boys  and  Girls  Club,  Gary, 
Ind. 

The  program,  expected  to  begin 
with  about  36  youngsters  in  January, 
is  an  extension  of  an  eight-week  pilot 
program  conducted  last  spring  at  the 
same  location  by  Haggerty,  an  associ¬ 
ate  professor  of  journalism  and  assis¬ 
tant  dean  of  the  College  of  Communi¬ 
cation. 

Calif,  supplement’s 
publication  on  hold 

After  only  two  editions.  North 
State  Magazine,  distributed  as  an 
insert  in  16  Northern  California  news¬ 
papers,  has  suspended  publication 
until  March. 
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There’s  one  news  analysis  program  considered  “can’t  miss”  by  Washington  officials. 
The  M  cLau^lin  Group. 

Among  Its  chief  assets  are  the  wit  and  intellect  of  John  McLaughlin,  Eleanor  Clift, 
Fred  Barnes,  Morton  Kondracke,  Pat  Buchanan  andjack  Germond. 

They  provide  insightful,  often  prescient,  political  commentary  on  the  most  up-to- 
the-minute  devel^ments.  Often  with  heated  exchanges. 

So  tune  in  to  The  McLaughlin  Group.  It’s  comprehensive,  contentious  and. . . 
contagious. 

Mbde  possible  by  a  grant  firom  GE. 

THE  McLALXSnJN  GROUP 

Check  your  local  listing  for  station  and  time 
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Reminiscing 

(Continued  from  page  11) 

“This  is  my  first  visit  to  Corky’s  in 
six-and-a-half  years,”  McCabe  said. 
The  COE  stated  he  will  remain  at  the 
Herald  for  the  next  several  months 
“directing  the  closedown.” 

McCrohon,  dapper  even  in  shirt¬ 
sleeves,  sighed  when  he  recalled  the 
last  days  of  the  Herald. 

“We  hoped  some  magic  would  hap¬ 
pen  and  it  would  continue,”  he  said. 
“Journalistically,  we  were  absolutely 
first-rate.” 

“It’s  over,”  said  photographer 
Javier  Mendoza.  “There’s  no  more 
uncertainty.  Now  we  can  get  on  with 
our  lives.” 

Several  writers  made  their 
farewells  in  final-edition  columns. 

“Tough,  hard-bitten  journalists 
aren”t  supposed  to  cry,”  wrote  Gor¬ 
don  Dillow.  “And  yet,  yesterday, 
when  the  announcement  came  that 
this  would  be  the  last  edition  of  this 
newspaper,  dozens  of  tough,  hard¬ 
bitten  journalists  who  have  spent 
years  dealing  with  death  and  destruc¬ 
tion  and  calamity  on  a  daily  basis 
stood  around  with  tears  welling  up  in 
their  eyes. 

“Columnists,  too.” 

Dillow  went  on:  “I  guess  none  of  us 
who  work  here  will  ever  really  be  able 
to  leave  the  Herald  Examiner  com¬ 
pletely  behind.  We  sweated  over  it 
and  bragged  on  it  and  laughed  about 
it  —  and  now,  cried  over  it.  It’s  been 
too  much  a  part  of  us  .  .  .  There’s  one 
thing  we  can  all  take  with  us  .  .  .  We 
can  can  leave  with  the  knowledge 
that,  for  as  long  as  we  live,  we’ll  be 
able  to  say  with  pride  that  we  worked 
for  the  old  Herald  Examiner.” 

Lifestyle  editor  Ellis  Conklin 
reflected  with  pride  that  “we  were  the 
throwback  to  the  days  when  reporters 
slammed  phones,  yelled  at  editors. 
And  drank  a  lot.  There  was  no  carpet 
on  our  newsroom  floors.  The  copying 
machines  seldom  worked,  the  com¬ 
puter  terminals  were  often  on  the 
blink,  the  presses  were  held  together 
with  bubble  gum. 

“But  so  what?  We  knew  how  to 
write  a  story.  We  knew  how  to  sell  a 
newspaper.  We  never  took  ourselves 
too  seriously.  We  were  the  crazy 
uncle  of  journalism,  and  we  attracted 
people  who  deeply  loved  this  busi¬ 
ness.” 

Sports  columnist  Doug  Krikorian, 
who  had  worked  for  the  Herald  since 
he  got  out  of  college,  also  took  a  deep 
breath  of  history. 

“No  Herald  Examiner?”  he  wrote. 
,  “No  more  going  down  to  the  grand 


old  edifice  at  the  comer  of  11th  and 
Broadway,  where  gangster  Mickey 
Cohen  once  made  regular  appear¬ 
ances,  where  so  many  movies  have 
been  shot,  where  so  many  lively  sto¬ 
ries  have  been  manufactured  to  the 
delight  of  millions  of  readers. 

“This  can’t  happen  to  a  newspaper 
that  has  been  a  part  of  the  community 
throughout  the  20th  century.  But  it 
did,  and  suddenly  I  am  seized  by  a 
state  of  melancholy  as  I  reflect  on  all 
the  glad  memories  connected  with 
this  newspaper  across  the  past  two 
decades.” 

TV  critic  Mark  Schwed  found  good 
and  bad  in  the  Herald’s  end. 

“The  good  part  is  the  relief,”  he 
explained.  “After  having  the  ax 
dangled  over  our  necks  for  months  — 
for  some  people  here  it’s  been 
years  —  it’s  a  joy  to  finally  get  the 
final  word. 

“The  bad  part  is  the  Herald  Exam¬ 
iner  was  a  real  newspaper,  not  the 
insurance  office  that  so  many  papers 
today  are  becoming.  You  could  smell 
the  ink.  It  was  old,  rundown,  stinky, 
and  it  was  staffed  by  the  young  and 
eager  and  underpaid.  It  bled  tradition, 
honor  and  truth.” 

In  a  final  editorial,  “We  Died 
Fighting,”  James  Kinsella,  editor  of 


the  editorial  pages,  recalled:  “Always 
we  championed  the  right  of  individu¬ 
als  to  have  their  say.  Indeed, 
we’ve  hosted  a  broader  range  of 
opinions  —  from  the  far  left  to  the  far 
right  —  on  our  op-ed  and  letters 
pages  than  any  other  major  daily  in 
the  West.  In  short,  we  helped  brace 
the  backbone  of  this  city.  Why  didn’t 
L.A.  support  it?  Citizens  deserve  the 
politicians  they  elect.  By  extension, 
cities  deserve  the  lack  of  choice  the 
death  of  a  newspaper  creates. 

“Journalism  breeds  cynics,  they 
say.  In  this  case,  it  has  bred  hope.  We 
have  made  a  difference  in  a  thousand 
different  ways.  We  can  only  wish  that 
another  publication  will  rise  from 
these  ashes  and  carry  on.” 


IJE  programs  will 
focus  on  training 

The  Institute  for  Journalism  Educa¬ 
tion  at  the  University  of  California, 
Berkeley,  school  of  journalism  will 
restore  the  Editing  Program  for 
Minority  Journalists  and  expand  its 
Management  Training  Center  in  1990 
as  part  of  its  new  strategy  focused  on 
advanced  training. 


™  SCRIPPS  HOWARD 
ill  NEWS  SERVICE 

#1  IN  READABILITY 


Scripps  Howard  News  Service  is  the  most  readabie  wire  service, 
according  to  a  study  at  the  University  of  Missouri-Coiumbia  School  of 
Journalism.  The  study,  to  be  published  in  the  spring  1990  Journalism 
Quarterly,  examines  the  readability  of  six  major  wire  services.  Scripps 
Howard  News  Service  had  simpler  sentences  and  tighter  leads  than  the 
Associated  Press,  United  Press  International,  the  New  York  Times,  the 
Los  Angeles  Times  and  the  Washington  Post  News  Services. 

The  study  found: 

■  SHNS  has  the  most  concise  leads  and  highest  rate  of 
comprehension. 

■  SHNS  uses  nearly  25  percent  fewer  words  in  leads  than  the 
nearest  competitor  and  12  percent  fewer  words  in  other 
sentences. 

■  SHNS  is  the  only  wire  service  with  consistent  sentence  length 
in  both  the  lead  and  paragraphs  two  through  four. 

SHNS  is  the  most  readable  because  it  is  the  best  edited. 

For  more  information  or  details  about  this  study  call 
Irwin  Breslauer  at  1-800-221-4816. 
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Gustavo  Pupo-Mayo,  who  joined 
The  Miami  Herald  Publishing  Co.  in 
August  1987  as  general  executive,  has 
been  named  assistant  to  David 
Lawrence  Jr.,  publisher  and  chair¬ 
man. 

Early  on,  Pupo-Mayo  was  involved 
in  strategic  planning  for  the  news  and 
business  divisions  of  the  Herald  and 
handled  special  projects  for  Knight- 
Ridder  Broadcasting. 

Pupo-Mayo  became  executive  edi¬ 
tor  of  El  Nuevo  Herald  and  helped 
develop  and  supervise  the  November 
1987  launch  of  the  newspaper.  In  July 
1988,  he  was  named  general  manager 
with  responsibility  for  advertising, 
circulation,  production  and  promo¬ 
tion  and  also  continued  with  his 
Knight-Ridder  assignments. 

A  native  of  Havana  and  a  graduate 
of  the  University  of  Miami  with  both 
an  undergraduate  degree  in  journal¬ 
ism  and  a  law  degree,  he  is  a  member 
of  the  Florida  bar  and  immediate  past 
president  of  the  Florida  Association 
of  Hispanic  Journalists.  While  at  the 
university,  Pupo-Mayo  was  editor  of 
the  student  newspaper.  The  Miami 
Hurricane. 

Prior  to  Miami,  he  was  news  direc¬ 
tor  of  WLTV-Channel  23  and  assis¬ 
tant  director  of  public  affairs  at  the 
University  of  Miami. 

«  *  l|c 


Mary  Ellen  Houck,  vice  presi- 
dent-flnancial  advertising  in  New 
York  for  the  Financial  Times  of  Lon¬ 
don  since  1980,  is  now  vice  president¬ 
advertising  with  responsibility  for  all 
categories  of  advertising  sales  in 
North  America. 

Houck,  with  the  Financial  Times 
since  1974,  holds  bachelor  and  masjter 
degrees  in  English  literature  from 
Wells  College  and  Columbia  Univer¬ 
sity  respectively. 


T-Shirts  for  Journalists 

L|''ACCDRACT, 
lACCnSACT, 
IaCCURACT!" 

I  Joseph  Pulitzer’s  Dictum 


Red  on  Navy 
$10.50  each/4  for  $40  Shipping;  $1.00  per  shirt 
NEWShirts 
Box  245,  Hertel  Station,  Buffalo  NY  14216  (716)  875^74 


JOHN  E.  HALL,  a  former  photo  edi¬ 
tor  of  the  Dallas  Times  Herald,  has 
returned  to  the  newspaper  as  assistant 
managing  editor/graphics.  He  also 
will  direct  the  paper's  minority  recruit¬ 
ment  program  and  be  responsible  for 
the  photography  and  art  departments. 

Hall  left  the  Times  Herald  two  years 
ago  to  join  The  Oregonian,  Portland, 
as  photo  director  and  later  was  graph¬ 
ics  director  there. 

Earlier  in  his  career.  Hall  was  with 
the  Colorado  Springs  Gazette-Tele¬ 
graph.  He  has  won  awards  in  the 
National  Press  Photographers  Associ¬ 
ation  and  Pictures  of  the  Year  competi¬ 
tions. 


On  Jan.  1,  Thomas  W.  Tuley,  edi¬ 
tor  and  president  of  the  Evansville 
(Ind.)  Courier,  assumes  full  responsi¬ 
bility  for  management  of  The  Evans¬ 
ville  Courier  Company,  which  also 
serves  as  business  agent  for  the 
Evansville  Press. 

The  Courier  is  owned  by  Scripps 
Howard  Newspapers  and  the  Press 
by  Robert  H.  Hartmann.  The 
papers  maintain  separate  and  inde¬ 
pendent  editorial  departments  while 
business  affairs  are  combined  under  a 
joint  operating  agreement  adminis¬ 
tered  by  the  Courier  Company. 

Tuley  and  Hartmann  have  shared 
management  of  the  joint  advertising, 
circulation  and  production  depart¬ 
ments  but  Hartmann  recently 
announced  he  is  stepping  down  as 
chairman  of  the  management  com- 
mitte.  Tuley  now  manages  business 
affairs  of  both  newspapers  and  con¬ 
tinues  as  editor  of  the  Courier  and 
Hartmann  continues  as  publisher  of 
the  Press. 

Prior  to  buying  The  Press  in  1986, 
Hartmann  spent  28  years  with  Scripps 
Howard,  including  positions  with  the 
Washington  (D.C.)  Daily  News,  the 
Cleveland  Press  and  the  Pittsburgh 
Press.  In  1981-86,  he  served  as  gen¬ 
eral  business  manager  of  all  Scripps 
Howard  newspapers. 

*  *  * 

Rick  Vacek,  the  past  two  years 
executive  sports  editor  of  the  Santa 
Rosa  (Calif.)  Press  Democrat,  has 
joined  the  Daily  News  of  Los  Angeles 
as  sports  editor. 

Vacek  held  various  editorial  sports 
positions  at  the  San  Jose  Mercury 
News  in  1978-87.  A  Chicago  native, 
Vacek  has  a  bachelor’s  degree  in 
communications  from  the  University 
of  Illinois. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Thomas  E.  Slaughter,  a  general 
executive  on  the  headquarters  staff  of 
the  Associated  Press,  is  the  newly 
named  director  of  AP  Newfeatures  by 
president  Louis  D.  Boccardi. 

Slaughter  succeeds  Dan  Perkes, 
who  is  retiring  after  32  years  with  AP. 

In  addition  to  Newfeatures  duties. 
Slaughter  will  assist  in  development 
of  the  news  cooperative’s  strategic 
operating  plan  under  vice  president 
Patrick  T.  O’Brien,  who  is  director 
of  strategic  planning  and  treasurer. 

Slaughter  transferred  to  headquar¬ 
ters  in  New  York  last  August  after 
four  years  as  chief  of  bureau  in  Seat¬ 
tle.  He  has  worked  as  correspondent 
in  several  bureaus  and  was  assistant 
chief  of  the  Dallas  bureau  before 
moving  to  Newark  as  bureau  chief  in 
1980. 

*  ♦  * 

The  Arizona  Associated  Press 
Newspapers’  newly  elected  chairman 
is  Jim  Fickess  of  the  Mesa  Tribune, 
and  the  vice  president  elected  at  the 
fall  meeting  in  Phoenix  is  Pam  John¬ 
son  of  the  Phoenix  Gazette. 

*  iX  * 

At  the  Bradenton  (Fla.)  Herald,  Ed 
Gruwell  has  been  named  advertising 
director;  and  Alan  Sorter,  formerly 
circulation  sales  manager  for  the  St. 
Paul  Pioneer  Press  Dispatch,  has 
been  appointed  circulation  director. 

Gruwell,  circulation  director  for 
nine  years,  now  oversees  ad  sales, 
marketing,  commercial  printing  and 
community  activities,  and  Sorter 
oversees  delivery,  marketing  and 
long-term  planning  for  the  circulation 
department. 
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Anthony  J.  Simollardes  has  been 
appointed  editor  and  publisher  of  the 
Clinton  {Mass.)  Daily  Item,  published 
by  The  Coulter  Press,  a  subsidiary  of 
The  Chronicle  Publishing  Co.,  San 
Francisco. 

Peter  E.  Thieriot,  president  of 
the  Chronicle’s  newspaper  division, 
announced  that  Simollardes  is 
responsible  for  all  Coulter  Publica¬ 
tions  in  addition  to  the  Item,  a  six-day 
daily.  Coulter  publishes  a  paid  weekly 
paper  along  with  a  free  weekly  shop¬ 
per  mailed  to  households  in  central 
Massachusetts. 

Simollardes  has  worked  for  the 
Worcester  (Mass.)  Telegram  & 
Gazette,  now  a  Chronicle  Publishing 
property,  since  1971  in  a  variety  of 
positions  including  news/layout  edi¬ 
tor  and  most  recently  as  Sunday  edi¬ 
tor  of  the  Telegram. 

Ik  *  * 

Ron  Hollander,  who  joined  the 
faculty  of  Montclair  State  College, 
Upper  Montclair,  N.J.,  from  The 
Record,  Hackensack,  N.J.,  where  he 
was  a  general  assignment  reporter,  is 
now  coordinator  of  the  college’s 
expanding  journalism  minor  program. 

He  has  been  an  adjunct  professor  of 
journalism  at  the  Newark  campus  of 
Rutgers  University  and  the  School  of 
Visual  Arts  in  New  York  City  and  is  a 
per  diem  newswriter  for  CBS  Morn¬ 
ing  News. 

Hollander’s  previous  newspaper 
background  includes  reporting  stints 
at  the  New  York  Post,  Newsday,  the 
Norfolk  Virginian-Pilot  and  the  Fair¬ 
banks  (Alaska)  News-Miner. 

Ik  Ik 

Sheila  C.  Smith  is  the  new  presi¬ 
dent  of  Memorial  Press  Group  and 
Prescott  Visitor  Magazines  Inc.,  Ply¬ 
mouth,  Mass.  The  group  includes 
MPG  Newspapers,  Cape  Cod  News¬ 
papers  and  MPG  Anting. 

Previously  vice  president.  Smith 


succeeds  Roger  W.  Miles,  who 
resigned  following  announcement  of 
his  agreement  to  purchase  Prescott 
Visitor  Magazines’  Florida  opera¬ 
tions. 

The  appointment  was  made  by  K. 
Prescott  Low,  president  of  Prescott 
Publishing,  publishers  of  the  Quincy 
(Mass.)  Patriot  Ledger  and  parent 
company  of  MPG. 

♦  ♦  ♦ 

The  newly  elected  chairman  of  the 
board  of  Multimedia  Inc.  is  Walter 
E.  Bartlett,  who  will  continue  as 
president  and  chief  executive  officer 
of  the  corporation. 

Wilson  C.  Wearn  relinquished  the 
office  and  was  elected  chairman 
emeritus  and  will  serve  as  a  consul¬ 
tant  to  the  chairman  and  board  of 
directors. 

Wearn,  70,  continues  as  chairman 
of  the  executive  committee  and  as  a 
board  member  until  his  term  expires 
next  April.  He  participated  in  organi¬ 
zation  of  the  predecessor  company  to 
Multimedia  and  was  named  president 
of  Multimedia  Broadcasting  in  1966. 
He  served  as  president  and  chief 
executive  officer  of  Multimedia  Inc. 
in  1978-85  and  became  chairman  of 
the  board  in  1981. 


Bartlett  joined  the  Greenville, 
S.C., -based  company  in  1976  and 
served  as  president  of  the  broadcast¬ 
ing  company  and  then  as  president 
and  chief  operating  officer  of  Multi- 
media  Inc.,  and  in  1985  moved  to 
president  and  chief  executive  officer. 

*  *  * 

Richard  Halloran,  currently  a 
correspondent  in  the  Washington 
bureau  of  the  New  York  Times,  has 
been  named  to  the  newly  established 
position  of  director  of  special  projects 
at  the  East-West  Center  in  Honolulu. 

Victor  Hao  Li,  president  of  the 
center,  announced  the  appointment 
which  will  be  effective  early  in  1990. 

Halloran  will  be  responsible  for 
journalistic  programs,  efforts  to  edu¬ 
cate  the  public  on  Asian  matters  and 
projects  using  intellectual  resouces  of 
the  center  and  be  involved  in  the  cen¬ 
ter’s  Institute  of  Culture  and  Commu¬ 
nications  and  the  international  rela¬ 
tions  programs. 

Since  1976,  he  has  been  in 
Washington  as  an  investigative 
reporter,  energy  correspondent  and 
military  correspondent. 

He  served  as  bureau  chief  for  the 
New  York  Times  in  Japan  and  Korea 
in  1972-76  and  earlier  was  Northeast 
Asia  correspondent  for  the  Washing¬ 
ton  Post  and  Asia  bureau  chief  for 
Business  Week. 

*  «  * 

Lou  Gazitano  has  been  appointed 
advertising  director  for  Newsday, 
Long  Island,  and  New  York  News- 
day.  He  is  responsible  for  retail,  clas¬ 
sified  and  national  advertising  and 
advertising  administration  and 
reports  to  Douglas  B.  Fox,  senior 
vice  president  for  marketing. 

Gazitano  most  recently  was  with 
the  New  York  Times  in  charge  of 
retail,  classified  and  national  adver¬ 
tising  for  the  tri-state  area.  He  spent 
13  years  at  the  newspaper  in  various 
posts. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 
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Daniel  E.  Gold,  a  former  presi¬ 
dent  and  c.e.o.  of  Knight-Ridder 
Broadcasting  Inc.,  is  now  vice  presi¬ 
dent/community  relations  for  Phila¬ 
delphia  Newspapers  Inc. 

He  will  be  associated  with  the  cor¬ 
porate  philanthropy  program,  focus¬ 
ing  on  the  Knight  Foundation  in 
Akron.  The  foundation  is  indepen¬ 
dent  from  Knight-Ridder  Inc.,  but 
supports  causes  where  the  company 
has  newspapers. 

Gold  reports  to  senior  vice  presi¬ 
dent,  Jerry  Parichy,  head  of  the 
newly  created  marketing  and  commu¬ 
nity  affairs  division  at  Philadelphia 
Newspapers.  Also  reporting  directly 
to  Parichy  are  Joan  Praiss,  direc¬ 
tor  of  advertising  marketing,  and 
Charles  Fancher,  director  of  com¬ 
munications  and  public  affairs. 

iii  *  * 

Reuters  America  Inc.  has 
appointed  Michael  J.  Reilly  senior 
vice  president,  external  relations. 
Earlier  this  year,  Reilly  was  named 
vice  president,  investor  &  media  rela¬ 
tions  and  the  new  position  adds  gov¬ 
ernment  relations  to  his  responsibili¬ 
ties. 

Reilly  continues  to  act  as  chief 
spokesman  for  Reuters  in  the  Ameri¬ 
cas  with  particular  emphasis  on  inves¬ 
tors. 


Leonard  Cohen,  87,  who  covered 
sports  in  New  York  for  51  years,  died 
Oct.  30  of  a  heart  attack  in  Lauderdale 
Lakes,  Fla.,  where  he  had  resided 
since  1974. 

He  began  his  career  with  the  New 
York  Evening  World  and  two  years 
later  joined  the  New  York  Post.  He 
worked  as  a  stringer,  then  as  a 
reporter,  sports  editor  and  sports  col¬ 
umnist,  and  in  later  years  covered 
harness  racing. 

Early  on,  he  was  a  sports  stringer 
for  14  papers  in  the  metropolitan  area 
while  attending  New  York  Univer¬ 
sity. 

Cohen  was  president  of  the  Metro¬ 
politan  College  Football  and  Basket¬ 
ball  Writers  associations,  and  presi¬ 
dent  of  the  United  States  Harness 
Writers  Association. 

*  *  * 

Thomas  R.  Gormley,  70,  former 
director  of  market  development  for 
the  Pittsburgh  Press,  died  Oct.  24  in 
Sewickley  Valley  Hospital  after  sus¬ 
taining  a  heart  attack  at  Greater  Pitts¬ 
burgh  International  Airport. 


W.  Ray  Vickery,  owner  and 
publisher  of  the  Salem  News,  is  the 
newly  elected  president  of  the  Mis¬ 
souri  Press  Association. The  terms  for 
new  officers  and  directors  begin  Jan. 
1  when  Vickery  succeeds  Kenneth 
W.  Cope,  publisher  of  the  Neosho 
Daily  News. 

Other  new  officers  are:  R.B.  Smith 
III,  Lebanon  Daily  Record,  first  vice 
president;  Tom  Miller,  Washington 
Missourian,  second  vice  president; 
Mary  Steiner,  Vandalia  Leader- 
Press,  secretary;  and  William 
James,  HarrisonvillelCass  County 
Democrat-Missourian ,  treasurer. 

The  president-elect,  a  native  of 
Columbia,  Mo.,  is  a  second  genera¬ 
tion  MPA  president.  His  father,  the 
late  Robert  L.  Vickery,  served  in 
1970.  The  family  lived  in  Columbia, 
and  then  Cadillac,  Mich.;  Indianapo¬ 
lis;  and  Paris,  Texas,  as  the  elder 
Vickery  pursued  his  career.  He 
located  in  Salem  in  1950  when  he 
bought  the  News. 

*  *  * 

Colleen  Neeley  has  moved  to 
advertising  director  of  the  Oneonta 
(N.Y.)  Daily  Star.  She  formerly  was 
classified  manager  at  the  Binghamton 
(N.Y.)  Press  and  Sun  Bulletin  and 
classified  director  at  the  Salem 
(Mass.)  Evening  News. 


He  was  a  past  president  of  the 
International  Newspaper  Advertising 
Executives  Association  and  a  mem¬ 
ber  of  the  plans  committee  which 
established  the  Newspaper  Advertis¬ 
ing  Bureau. 

Gormley  retired  from  the  Press  in 
1984  and  became  national  manager  of 
newspaper  relations  for  Treasure 
Chest  Advertising  Co.  Inc.,  Glen¬ 
dora,  Calif. 

He  began  his  career  as  a  sports- 
writer  for  the  Cincinnati  Enquirer  and 
in  two  years  moved  to  the  retail¬ 
advertising  staff  as  a  junior  salesman 
and  by  1973  rose  to  executive  vice 
president.  After  serving  as  director  of 
advertising  for  the  Seattle  Post-Intel- 
ligencer,  he  returned  to  Cincinnati  as 
assistant  to  the  advertising  director  of 
Scripps-Howard’s  Cincinnati  Post 
and  was  director  of  marketing  and 
advertising  when  he  moved  to  Pitts¬ 
burgh. 

Id  :|<  * 

Thomas  Ewing  Noyes,  67,  a  for¬ 
mer  Washington  Star  reporter  and 
editorial  writer  and  earlier  a  Broad¬ 


Also,  Carla  Powers  has  moved  to 
classified  manager  of  the  Daily  Star. 
She  formerly  was  in  Ottoway  News¬ 
papers’  management  training  pro¬ 
gram  at  the  Sharon  (Pa.)  Herald. 

*  *  * 

James  T.  Elsberry,  recently  asso¬ 
ciate  publisher  of  the  Galveston 
(Texas)  News,  was  named  publisher 
of  the  Southwest  Times,  Liberal, 
Kan. 

At  the  same  time,  he  was  elected 
president  and  director  of  Liberal 
Newspapers  Inc.,  replacing  James  S. 
Head  in  those  positions. 

*  *  * 

Andrea  Mohin  joined  the  New 
York  Times  as  a  technician  in  the 
Washington  bureau’s  photo  depart¬ 
ment.  Previously  she  was  photo  edi¬ 
tor  of  Roll  Call,  a  biweekly  covering 
congressional  issues  and  a  free-lance 
photographer. 

Id  Id  d 

Ralph  E.  Long,  circulation  direc¬ 
tor  of  the  Eau  Claire  (Wis.)  Press 
Company,  is  retiring  at  the  end  of  the 
year  after  nearly  45  years  in  the  news¬ 
paper  field  and  will  turn  his  responsi¬ 
bilities  over  to  Steve  Svihovec 
on  Jan.  1 .  Long  is  a  past  president  and 
board  chairman  of  the  Central  States 
Circulation  Managers  Association. 


way  actor  and  producer,  died  Oct.  28 
at  Georgetown  University  Hospital  of 
congestive  heart  failure. 

Noyes,  whose  family  was  part 
owner  of  what  was  then  the  Washing¬ 
ton  Evening  Star,  was  a  graduate  of 
Yale  University  and  a  Navy  flight 
instructor  during  World  War  II.  He 
debuted  as  an  actor  in  1950  and  later 
co-produced  several  works  with 
Roger  Stevens.  His  brother,  Newbold 
Noyes,  a  former  editor  of  the 
Washington  Star,  lives  in  Sorrento, 
Maine. 

In  1958,  he  left  Broadway  and 
turned  to  journalism,  first  as  a  general 
assignment  reporter  with  the  Long 
Island  Press  and  in  1964  joined  the 
Star  as  a  general  assignment  reporter. 
During  1967-72,  he  was  a  Star  edito¬ 
rial  writer. 

Noyes  then  became  a  consultant  to 
the  National  Endowment  for  the 
Humanities  and  National  Public 
Radio  and  subsequently  had  a  daily 
radio  program.  Until  recently,  he  was 
a  commentator  on  Public  Radio’s 
“All  Things  Considered’’  program. 
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some  cogency,  that  a  newspaper  is  a 
‘mass’  medium,  but  its  separate  sec¬ 
tions  and  discrete  information  also 
make  it  a  ‘niche’  medium,  which 
quickly,  simply  and  affordably  allows 
consumers  to  customize  and  control 
their  exposure  and  fulfill  their  needs. 
This  is  true,  and  it  should  continue  for 
some  time  to  come.  But  electronic 
incursions  are  going  to  capture  some 
of  your  reader  base  unless  you  make 
changes,"  he  continued. 

“Newspapers,  I  believe,  need  a 
new  reason  to  be,”  he  added.  “As 
home  shopping  and  catalogs  continue 
to  increase,  what  happens  to  the 
advertising  base  for  newspapers?  Will 
you  become  classified-dominant,  the 
advertising  medium  of  last  resort  for 
the  bottom-two  quintiles  of  the  socio¬ 
economic  scale?  Also,  if  we  don’t 
solve  the  crime  problem  and  its 
effect  on  reduced  personal  in-store 
shopping,  the  subsequent  decline  in 
retail  advertising  could  be  devastat¬ 
ing. 

“What  are  consumers  going  to  read 
in  the  1990s?  Mostly  what  they’re 
reading  now  —  books,  magazines, 
newspapers  —  and,  increasingly, 
electronic  words.  .  .  .  The  Boomers’ 
grandchildren  will  be  reading  CRTs, 
videotext  and  electronically  gener¬ 
ated  pages  in  equal  amounts  with 
traditionally  printed  materials.  Fiber- 
optics  and  advancing  technology 
practically  guarantee  this  will  occur 
with  increasing  frequency  and  appli¬ 
cation,”  Vaughn  predicted. 

Vaughn  further  outlined  two  trends 
he  believes  “will  move  the  potential 
shift  away  from  printed  newspapers 
to  yet  another  dimension.” 

“First,”  he  said,  “electronics  are 
becoming,  in  the  words  of  financial 
analyst  Lee  Isgur,  ‘untethered’  and 
therefore  portable.  You  can  take 
audio,  Walkman,  and  video.  Watch¬ 
man,  wherever  you  want  to  go.  Con¬ 
ceivably,  a  hand-held  tv  with  com¬ 
puter  and  phone  linkup  could  dial  up 
the  day’s  lead  stories  from  your 
newspaper.  .  .  . 

“Second,”  Vaughn  continued, 
“  ‘interactivity,’  the  ability  to  not 
only  call  up  what  you  want,  but  also 
send  programming  signals  to  alter 
what  comes  back,  truly  reaches  the 
millennium  in  control  and  conveni¬ 
ence.  It  is  important  for  newspapers 
to  become  a  key  part  of  this  process,  a 
communicator  not  anchored  by  pulp 
and  ink,  but,  in  fact,  able  to  reach  and 
be  reached  by  millions  of  consumers 
who  want  what  you  have,  but  want  it 


on  their  terms  —  not  yours.” 

Vaughn  noted  that  “Newspapers 
are  the  core  of  a  vast  news  and  data 
resource  that  could  become  a  major 
player  in  the  emerging  Communica¬ 
tions  Age.  .  .  .  Reading  is  an  impor¬ 
tant  component  of  information 
acquisition,  and  there  is  an  important 
future  for  newspapers  if  you  will  seize 
it. 

“Keeping  the  electronics  revolu¬ 
tion  from  taking  away  the  high  end  of 
the  market  and  leaving  newspapers 
with  the  low  end  demands  that  you 
innovate,”  he  continued,  suggesting 
the  following  actions  newspapers  can 
take: 

•  “First,  get  into  data-based  mar¬ 
keting  on  your  own,  a  Subscriber 
Information  System  that  is  constantly 
updated  and  inputted  into  your  news 
and  features  planning;  go  beyond 
standardized  segmentation  of  geogra¬ 
phy  and  demographics  to  uncover 
psychographic  and  behavioral  char¬ 
acteristics  of  your  readers  that  will 
allow  you  to  ‘niche’  deliver  to  individ¬ 
ual  households. 

•  “Second,  promote  yourself  as  an 
efficient/effective  distribution  system 
for  direct  marketing  advertising,  con¬ 
sumer  appeals  requiring  specific 
response;  you  can  deliver  direct 


marketing  appeals  less  expensively 
and  more  timely  than  the  mail  sys¬ 
tem. 

•  “Third,  your  real  customers,  the 
advertisers,  have  rapidly  evolving 
needs  that  can’t  always  be  met  by  a 
spread,  page  or  sub-space  ad,  so  look 
for  new  ways  to  shape  your  product  to 
their  needs,  the  consumers  you  must 
satisfy.” 

Asking  what  consumers  will  read  in 
the  1990s,  Vaughn  noted  that  “They¬ 
’ll  read  you  [newspapers],  but  not 
always  the  way  they  have  in  the  past. 
Instead  of  waiting  for  you  to  print 
today’s  edition  and  deliver  it,  your 
paper  will  increasingly  be  in  constant 
electronic  makeup  and  accessible  by 
many  consumers  connected  to  your 
network. 

“As  we  move  inexorably  into  the 
Information  Age,  having  or  not  hav¬ 
ing  access  to  vital  data  will  make 
all  the  difference  to  consumers, 
and  those  millions  who  can  afford  to 
will  go  the  high-tech  road,”  he  add¬ 
ed. 

“The  future  happens  whether  we 
are  prepared  or  not,  so  it’s  impor¬ 
tant  to  take  control  as  much  as  possi¬ 
ble,  even  if  only  initially  through 
creative  anticipation,”  Vaughn  con¬ 
cluded. 


News  and  Observer  Publishing  Company  of  Raleigh 
has  agreed  to  sell  its  three  South  Carolina  daUieSy  including 
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Colombia 
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freedom  [of  epxression].” 

As  a  result,  Santos  Calderon  said, 
Colombian  journalists  have  had  to 
learn  “how  to  operate  under  fire”  and 
have  adopted  a  number  of  strategems 
to  make  it  more  difficult  for  any  indi¬ 
vidual  to  become  a  target  of  violence. 

“We  don’t  sign  articles  on  drug 
trafficking,”  he  said,  and  publications 
often  jointly  publish  pool  reports  “so 
as  not  to  pinpoint  any  individual  or 
newspaper.” 

There  is  also  “no  mention  of  the 
names  of  judges,  police  and  magis¬ 
trates  dealing  with  drug  cases,”  he 
said. 

So  far,  there  have  not  been  any 
attempts  by  the  cartels  to  take  over 
Colombia’s  written  press  by  seeking 
to  acquire  newspapers,  Santos  Calde¬ 
ron  said.  He  said  there  was  a  radio 
station  that  had  been  linked  to  the 
drug  lords,  but  public  outrage  led  to  a 
change  in  its  ownership. 

There  was  also  an  attempt  by  some 
drug  traffickers  to  launch  their  own 
newspaper  in  Medillin,  but  that  proj¬ 
ect  failed,  Gomez  Martinez  added. 

“In  general,  the  press  has  been 
spared  economic  penetration  by  the 
drug  traffickers,”  Santos  Calderon 
said.  “On  an  individual  level,  there 
have  not  been  any  salient  examples” 
of  payoffs  to  journalists.  “So  far,  we 
have  been  free  of  the  contamination 
and  corruption  of  the  drug  traffick¬ 
ers.” 

Maria  Fimena  Duzan,  an  investiga¬ 
tive  reporter  with  El  Espectador,  was 
skeptical  that  the  press  in  Colombia 
had  remained  free  of  drug  money  cor¬ 
ruption.  “There  are  journalists  who 
receive  pay  and  those  that  don’t,”  she 
said.  “In  any  case,  the  list  of  vic¬ 
tims  —  people  who  have  lost  their 
lives  —  shows  that  people  are  still 
willing  to  face  up  to  them.” 

She  said  that  as  a  result  of  Colom¬ 
bian  journalists  becoming  targets  of 
drug  violence,  many  of  them  have 
rationalized  cutting  back  on  their 
investigative  work.  Newspaper 
offices  have  become  “bunkers,”  she 
said.  “Colombian  journalists  have 
gotten  ail  the  information  out,  but  we 
now  have  self-censorship.  It  is  very 
difficult  to  do  any  investigative  work. 
[The  violence]  is  hitting  us  very,  very 
hard.” 

Fimena  Duzan  said  there  was  not 
enough  coverage  internationally  of 
the  “economic  dimensions”  of  the 
drug  trade  and  suggested  there  should 
be  more  investigations  into  money 
laundering  and  the  arms  trade. 


She  also  complained  that  Colom¬ 
bia’s  problems  were  receiving  only 
“sporadic”  coverage  from  the  U.S. 
media  because  there  was  too  strong  a 
relationship  between  the  foreign  pol¬ 
icy  agenda  of  the  Bush  administration 
and  the  U.S.  news  media.  Noting  that 
U.S.  news  organizations  pulled  their 
correspondents  out  of  Colombia 
when  the  failed  coup  attempt  against 
Panama’s  Manuel  Noriega  was  mak¬ 
ing  headlines,  she  said,  “If  [President 
Bush]  doesn’t  talk  about  Colombia 
for  awhile,  it’s  not  news.” 

Another  participant,  Javier  Dario 
Restrepos,  crime  reporter  and  editor 
of  the  news  broadcast  24  Horas,  criti¬ 
cized  foreign  journalists  for  arriving 
in  Colombia  wearing  bulletproof 
vests.  He  said  they  misunderstand  his 
country,  adding  it  is  “not  Vietnam  or 
Beirut.” 

Dario  Restrepos  said  there  is  “con¬ 
fusion”  among  both  the  media  and 
public  “about  what  is  happening  in 
Colombia.”  Is  the  country  engaged  in 
a  war  to  eradicate  the  cocaine  trade  or 
a  police  operation  to  control  the  vio¬ 
lence?  he  asked.  “Is  it  a  national  or 
international  war?  We  get  the  impres¬ 
sion  it  is  an  international  war  where 
we  Colombians  have  the  sad  duty  of 
having  our  own  people  die.” 


Fund 

(Continued  from  page  15) 

of  the  fund-raising  effort. 

Seaton  expressed  confidence  that 
the  goal  would  not  only  be  met  but 
probably  surpassed.  He  added  that 
major  foundations  in  the  U.S.  with 
ties  to  the  media  have  already 
expressed  interest  in  providing  funds. 

The  Colombian  newspaper  La 
Vanguardia  Liberal  was  also  recently 
bombed  and  sustained  about  $750,000 
in  damage.  It  will  receive  any  surplus 
funds,  Seaton  said. 

The  money  going  to  El  Espectador 
will  be  in  the  form  of  a  long-term, 
interest-free  loan,  Seaton  said.  When 
the  funds  are  repaid  to  IAEA’s  press 
freedom  emergency  fund,  they  will  be 
used  to  “assist  other  organizations  in 
the  future.” 

Donations  to  the  fund  can  be  made 
to  the  ANPA  Foundation,  Box  17407, 
Dulles  Airport,  Washington,  D.C. 
20041. 

Northwestern  given 
gifts  of  $20  miilion 

Northwestern  University,  Evans¬ 
ton,  Ill.,  will  receive  grants  in  excess 
of  $20  million  from  the  Annenberg 
Foundation,  St.  Davids,  Pa. 


The  Annenberg  Foundation  grants 
include  an  amount  in  excess  of  $15 
million  in  support  of  the  Annenberg 
Washington  Program  in  Communica¬ 
tion  Policy  Studies  of  Northwestern 
University,  based  in  Washington, 
D.C.,  through  June  30,  19%;  and  $5 
million  is  for  unrestricted  purposes. 

University  president  Arnold  R. 
Weber  said  $1.5  million  of  the  unre¬ 
stricted  $5  million  will  be  used  to 
establish  the  Annenberg  Professor¬ 
ship  at  Northwestern,  while  the 
remaining  $3.5  million  will  be  desig¬ 
nated  for  use  at  a  later  date. 

Financial 

(Continued  from  page  18) 

with  Post  ad  volume  showing  a  2% 
gain. 

Total  revenues  for  the  nine  months 
increased  to  $1.06  billion  from  $996.9 
million,  a  gain  of  6.6%. 

Net  income  for  the  nine  months 
was  $146.8  million,  or  $11.44  per 
share,  compared  with  $232.2  million, 
or  $18.04  per  share,  when  the  com¬ 
pany  saw  a  nonrecurring  gain  of 
$115.7  million,  or  $8.99  per  share, 
from  the  sale  of  cellular  telephone 
interests. 

Excluding  the  gains,  net  income 
and  earnings  per  share  in  the  first  nine 
months  of  1989  increased  by  26%. 

Lee  Enterprises 

Lee  Enterprises  reported  its  net 
income  for  its  fiscal  fourth  quarter, 
ended  Sept.  30,  increased  to  $14.6 
million,  or  600  per  share,  from  $14 
million,  or  560  per  share. 

Revenues  for  the  quarter  improved 
to  $67.5  million  from  $63.8  million. 

For  the  fiscal  year,  Lee’s  net 
income  rose  to  $43  million,  or  $1.74 
per  share,  from  $41  million,  or  $1.63 
per  share.  Revenues  for  the  fiscal 
year  increased  to  $269.5  million  from 
$252.5  million. 

Lee  said  $6.4  million,  or  38%,  of  its 
revenue  gain  in  fiscal  1989  came  from 
shoppers  and  specialty  publications 
not  operated  in  1988. 

NYPA  scholarships 

Applications  are  now  being 
accepted  for  the  New  York  Press 
Association’s  1990-91  scholarship 
program. 

Anyone  who  has  been  a  resident  of 
New  York  state  for  at  least  one  year 
and  who  will  be  enrolled  in  a  recog¬ 
nized  program  in  the  undergraduate 
study  of  print  journalism  in  a  New 
York  state  school  is  eligible.  Two  $2,500 
scholarships  will  be  awarded  in  the 
form  of  tuition  grants  payable  to  the 
school. 
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UPl  shakes  up  its  sales  staff 

Moves  to  larger  sales  force,  but  will  pay  commissions  only 


By  George  Garneau 

United  Press  International  has 
shaken  up  its  sales  department,  laying 
off  or  forcing  out  senior  staffers  with 
pay  cuts  in  favor  of  a  larger,  all-com¬ 
mission  sales  force. 

Several  sales  representatives, 
mainly  in  broadcast,  were  laid  off 
during  the  last  week  in  October,  staff¬ 
ers  said.  Meanwhile,  on  a  retreat  in 
Charlottesville,  Va.,  that  weekend, 
UPI  senior  vice  president  for  sales 
Patrick  Grotto  informed  about  two 
dozen  sales  staffers  that  their  terms  of 
employment  were  changing:  Instead 
of  paying  $40,000  to  $60,000  a  year 
salaries  plus  commissions,  UPI 
would  pay  commission  only. 

“Essentially  it  appears  they  want  a 
complete  turnover  in  the  sales  force,” 
said  one  longtime  sales  hand  who  was 
dismissed. 

UPI  spokesman  Milt  Capps,  calling 
that  “absurd,”  said  some  jobs  were 
eliminated  but  “a  strong  core”  has 
been  retained  in  sales,  especially  in 
newspapers  and  broadcast.  He  said 
some  jobs  were  cut,  and  some  sales¬ 
people  left  rather  than  take  pay  cuts. 

“This  is  about  refocusing  our  sales 


effort  in  a  way  consistent 
with  .  .  .  our  new  product-line  orien¬ 
tation,”  Capps  said. 

Plans  called  for  a  larger  and  better 
organized  sales  force  of  nearly  120 
people,  he  said.  Most  new  staff  would 
be  selling  information  services  to 
businesses,  associations  and  govern¬ 
ment. 

Sales  representatives  will  be 
“product  specialists”  organized  by 
their  target  markets  —  newspapers, 
radio,  television,  information 
services  —  and  will  operate  out  of 
regional  offices  in  New  York,  Chi¬ 
cago,  Dallas,  Los  Angeles  and 
Washington. 

Eliminating  salaries  for  more  than 
30  sales  staffers,  who  may  draw 
against  commissions,  would  save  at 
least  $1.5  million  a  year  in  salaries 
alone. 

UPI  is  projecting  a  small  profit  late 
this  year.  New  owners  are  struggling 
to  reverse  years  of  losses,  at  worst 
$24  million  a  year. 

The  company  previously  shifted 
some  salespeople  into  a  new  unit 
devoted  to  servicing  clients,  a  func¬ 
tion  formerly  performed  in  sales. 

Plans  involve  “a  major  invest¬ 


ment”  in  sales,  including  a  full-time 
trainer,  Capps  said.  “We  feel  we’ll 
have  a  strong  return  in  sales.  The  net 
is  going  to  be  a  gain,”  he  said. 

The  commission  plan  was  “a  pretty 
frightful  prospect  for  somebody  who 
knows  how  difficult  it  is  to  sell  UPI,” 
said  one  former  salesman,  who  com¬ 
pared  the  job  to  selling  snowballs  in 
Alaska. 

While  it  is  important  to  have  knowl- 
egeable,  experienced  people,  he  said, 
“it  was  fairly  obvious  that  what  we 
were  doing  wasn’t  working.” 

Capps  said  two  longtime  UPI  sales 
hands  were  in  the  process  of  being 
promoted  to  sales  vice  presidencies, 
John  Kady  in  newspapers  and  David 
Haymore  in  radio. 

Plans  include  more  telemarketing, 
according  to  staffers  and  UPI. 

Peter  M.  Zollman,  who  was  laid  off 
as  sales  director  for  the  South,  said, 
“I’ve  had  14  years  on  a  very  rough 
roller  coaster  and  it’s  been  a  really 
great  experience.  For  the  sake  of  all 
the  people  at  UPI  and  for  the  institu¬ 
tion  itself,  I  hope  the  new  manage¬ 
ment  team  is  able  to  make  this  new 
plan  work  ...  I  wish  them  all  the 
best.” 


Reporters  at  Journal  of  Commerce  staged  byline  strike 
to  protest  front-page  apology  for  a  story  about  an  advertiser 


By  George  Garneau 

Reporters  at  Knight-Ridder  Inc.’s 
Journal  of  Commerce  declared  a 
wildcat  byline  strike  for  three  days  in 
protest  of  a  front-page  apology  for  an 
accurate  but  unflattering  story  about 
an  advertiser. 

“A  dazzling  display  of  spineless¬ 
ness,”  one  reporter  said  of  the  apol¬ 
ogy.  “People  naturally  are  getting 
re^  hot.” 

Several  staffers,  who  spoke  on  con¬ 
dition  they  not  be  identified,  objected 
to  advertisers  influencing  editorial 
content  and  worried  that  their  jobs 
were  being  undermined. 

Headlined  “Trucking  Firm  Claims 
Evergreen  Broke  Law,”  the  Oct.  13 
story  reported  a  $4,000  complaint  to 
the  Federal  Maritime  Commission  in 
which  a  New  Jersey  trucking  com¬ 


pany  accused  Evergreen  Marine 
Corp.,  a  Japanese  shipping  concern, 
of  illegally  overcharging  it  for  con¬ 
tainers  and  then  canceling  its  contract 
on  grounds  of  non-payment.  The 
story  said  Evergreen’s  attorney 
declined  to  comment. 

Inside  the  paper  was  a  one-eighth 
page  Evergreen  ad. 

The  unsigned,  boxed  apology  Oct. 
16  said  the  paper  “exercised  poor 
judgment  in  both  the  prominence  and 
coverage”  it  gave  the  story  about  a 
“minor  lawsuit.” 

“The  Journal  of  Commerce  regrets 
any  embarrassment  this  may  have 
caused”  Evergreen,  its  agents  or  rep¬ 
resentatives,  it  said. 

“It  was  a  PR  man’s  gut  reaction 
instead  of  a  newsman’s,”  one 
reporter  said. 

By  Oct.  18  and  19,  front-page 


bylines  were  disappearing,  with 
“Journal  of  Commerce  staff”  credit 
lines  outnumbering  bylines  2-1. 

The  story  ran  on  Page  One  against 
the  advice  of  staff,  sources  said,  in 
accordance  with  an  unwritten  policy 
about  putting  two  maritime  stories  on 
the  front  page.  Staff  also  opposed  the 
apology. 

Asked  about  the  byline  strike.  Jour¬ 
nal  of  Commerce  editor  Stanford 
Erickson,  v/ho  ordered  the  apology, 
said,  “We  have  that  from  time  to 
time.”  A  former  Sea-Land  Service 
Inc.  public  relations  executive,  Erick¬ 
son  refused  further  comment,  calling 
it  “an  internal  matter.” 

In  a  column  Oct.  25,  Journal 
of  Commerce  publisher  Don  C. 
Becker  said  Evergreen  was  “upset 
that  such  a  minor  dispute  should  get 
(Continued  on  page  36) 
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Byline  strike 

(Continued  from  page  35) 


Page  One  treatment  and  was  out¬ 
raged”  at  the  headline  accusing  it  of 
lawbreaking. 

Acknowledging  the  story’s  accu¬ 
racy,  Becker  said,  “It  seemed  to  me 
that  we  were  guilty  of  poor  judgment 
in  carrying  the  story  on  Page  One  and 
providing  10  paragraphs  of  detail  on 
what  is  a  run-of-the-mill  dispute  of  an 
obviously  minor  financial  matter. 

“But  the  worst  thing  was  the  head¬ 


line,  which,  unfortunately,  is  all  some 
people  read.” 

Becker  said  he  apologized  for  the 
“handling”  of  the  story  in  a  letter  to 
Evergreen’s  chairman  and  so  “could 
hardly  do  otherwise”  than  approve 
the  published  apology  ordered  by 
Erickson,  who  “is  keenly  aware  that 
the  general  public  believes  many 
newspapers  are  arrogant  and  refuse  to 
admit  mistakes.” 

“Perhaps  understandably,” 
Becker  said,  many  staffers  felt  the 
apology  “sent  a  message”  that  the 
paper  “could  be  intimidated  by 
advertisers  and  that  we  had  given  a 
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signal  to  reporters  that  they  should 
never  write  anything  negative  about 
people  who  spend  money  with  us. 

“Nothing  could  be  further  from  the 
truth,”  he  said.  No  stories  have  been 
killed  for  advertising  considerations 
in  his  five  years  as  publisher,  and  one 
published  interview  probably  cost 
several  million  dollars,  he  said,  with 
no  regrets. 

“This,  in  fact,  was  an  error  of 
judgment,”  Becker  told  E&P,  main¬ 
taining  the  story  did  not  warrant  Page 
One  and  the  headline  was  “unfair” 
and  deserved  an  apology. 

Declining  to  say  whether  Ever¬ 
green  threatened  to  pull  its  ads,  he 
said  he  believed  apologizing  for  mis¬ 
taken  judgment  “enhanced”  the  pa¬ 
per’s  credibility. 

Evergreen  spokesperson  Barbara 
Spector  Yeninas  said  the  company 
complained  about  the  Page  One  cov¬ 
erage  and  “inflamatory”  headline  on 
a  relatively  minor  story  and  asked  for 
an  explanation. 

“There  was  no  ultimatum  given 
and  there’s  been  no  money  lost  over 
advertising,”  she  said. 

“I  never  knew  the  Journal  of  Com¬ 
merce  to  capitulate  to  an  advertiser,” 
she  said.  Being  “a  newspaper  of 
integrity,”  she  said,  “allows  them  to 
sit  back  and  say  it  might  have  been  a 
mistake.” 


Quebecor 
to  acquire 
Maxwell  Graphics 

Quebecor  Inc.  of  Montreal  has 
agreed  to  acquire  Maxwell  Graphics, 
the  U.S.  printing  subsidiary  of  Max¬ 
well  Communications  Corp.,  for  $500 
million  in  cash  and  securities. 

Under  the  agreement,  expected  to 
close  by  year-end,  Quebecor  will  give 
Maxwell  $400  million  in  cash  and  a 
20%  stake  —  valued  at  $100  mil¬ 
lion  —  in  a  new  printing  company,  as 
yet  unnamed,  which  will  become  the 
second  largest  printer  in  North 
America,  behind  R.R.  Donnelly  & 
Sons. 

The  new  company  will  combine 
Quebecor’ s  existing  printing  subsid¬ 
iary  with  Maxwell  Graphics. 

Quebecor  will  own  57.5%  of  the 
new  company,  and  the  Caisse  de 
D6p6t  et  Placement,  Quebec’s  pen¬ 
sion  fund  manager,  will  own  the 
remaining  22.5%. 

Printing  customers  gained  from  the 
transaction  included  Parade,  Time, 
Sports  Illustrated  and  TV  Guide. 

Quebecor  owns  several  newspa¬ 
pers  in  Canada. 
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New  York  Times 

(Continued  from  page  14) 


run  about  $38  million  annually  for 
several  years.  The  newspaper’s  goal 
was  to  recoup  some  of  that  cost 
through  manning  reductions.  When  it 
announced  its  decision  to  build  Edi¬ 
son,  the  Times  said  opening  of  that 
facility  was  contingent  on  negotiating 
satisfactory  staffing  agreements  with 
its  unions. 

The  newspaper  reached  agree¬ 
ments  in  1987  on  six-year  contracts, 
the  current  union  contracts  that  run 
until  1993  and  call  for  staffing  levels  at 
Edison  to  be  negotiated  as  new  equip¬ 
ment  comes  on  line.  Disagreements 
would  go  to  binding  arbitration. 

The  pressmen  have  also  negotiated 
a  separate,  10-year  manning  agree¬ 
ment,  that  keeps  staffing  on  new  color 
presses  at  about  the  same  levels  that 
now  exist  on  the  black-and-white 
equipment. 

The  newspaper  indicated  to  union 
leaders  that  it  will  now  be  seeking  a 
new  round  of  negotiations  on  man¬ 
ning  as  a  result  of  its  Carlstadt  deci¬ 
sion. 

“The  closing  of  Carlstadt  should 
not  only  improve  printing  quality  [on 
the  new  automated  presses]  but  also 
significantly  reduce  staffing  require¬ 
ments,”  Sulzberger  stated.  “As  in  the 
past,  the  Times  will  work  with  its 
unions  to  find  ways  to  insure  the  secu¬ 
rity  of  its  regular  employees.” 

George  McDonald,  president  of  the 
mailers  union  and  of  the  Allied  Print¬ 
ing  Trades  Council,  said  that,  under 
the  existing  contracts,  if  the  Times 
closes  its  Edison  plant  it  would  be 
required  to  move  its  personnel  there 
to  Carlstadt.  He  added  that 
Sulzberger  did  not  talk  about  layoffs 
during  the  meeting. 

However,  McDonald  said  the 
unions  would  be  ^villing  to  discuss 
staff  reductions  that  were  achieved 
through  buyouts  and  other  induce¬ 
ments. 

Pressmen’s  union  president  John  P. 
Kennedy  indicated  that  he  would  not 
want  to  reopen  manning  discussions 
unless  there  were  considerable 
inducements  from  the  Times. 

The  Times’  call  for  new  manning 
talks  with  the  unions  comes  at  a  time 
when  they  are  already  under  pressure 
from  the  New  York  Daily  News  for 
major  contract  concessions.  The 
News’  union  contacts  expire  at  the 
end  of  March  1990  and  publisher 
James  Hoge  has  already  informed 
union  leaders  that  the  newspaper  will 
be  seeking  significant  manning  relief 
when  talks  begin  early  next  year. 


Hoge  has  said  the  News  must  achieve 
profi  margin  levels  that  would  justify 
inve..tment  by  the  parent  Tribune  Co. 
in  new  production  plants. 

Reston  retires  from 
the  New  York  Times 

James  “Scotty”  Reston  retired 
from  the  New  York  Times  on  his  80th 
birthday,  Nov.  3,  just  over  50  years 
after  he  first  joined  the  paper’s  Lon¬ 
don  bureau  on  Sept.  1,  1939. 

Reston’s  last  regularly  scheduled 
Op-Ed  column  appeared  in  the  Times 
Aug.  2,  1987.  At  bis  own  request, 
Reston  left  the  paper  without  public 
or  private  ceremony,  the  paper 
reported. 

Times  publisher  Arthur  O.  Sulz¬ 
berger  issued  a  statement  reading: 
“During  my  more  than  25  years  as 
publisher  of  the  New  York  Times, 


I’ve  learned  to  rely  on  Scotty’s  vision 
and  friendship,  as  my  family  has  done 
for  50  years.  The  clock  may  run,  but  I 
still  know  his  phone  number,” 
according  to  the  report  in  the  Times. 

New  columns  for 
Washington  Times 

The  Washington  (D.C.)  Times  has 
introduced  two  new  columns, 
“Charlotte’s  Web”  and  “Critic  at 
Large,”  both  of  which  appear  in  the 
paper’s  feature  section,  life! 

“Charlotte’s  Web,”  written  by 
Times  feature  writer  Charlotte  Hays, 
is  a  gossip  column  devoted  to  the 
city’s  most  powerful  politicians, 
celebrities  and  media  personalities.  It 
appears  Mondays,  Wednesdays  and 
Fridays. 

“Critic  at  Large,”  a  commentary 
by  John  Podhoretz. 
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$35-million  kenaf  project  planned 

Kenaf  Paper  Co.  plans  to  produce  30,000  tons  of  newsprint  from  kenaf 


By  MX.  Stein 

Kenaf  International  has  joined  with 
two  other  firms  to  form  the  Kenaf 
Paper  Co.  of  Texas  to  build  the  first 
project  leading  to  the  commercializa¬ 
tion  of  kenaf  as  a  new  crop  for  U.S. 
farmers  and  new  fiber  source  for  U.S. 
industry. 

The  announcement  came  from 
Jerry  K.  Stanners,  chief  executive 
officer  of  the  Bakersfield  Californian, 
which  owns  Kenaf  International 
jointly  with  Agrifuture  Inc.  of  Bakers¬ 
field  and  Charles  Taylor,  Ph.D.,  of 
Columbia,  Md. 

Stanners,  chairman  of  Kenaf  Inter¬ 
national,  said  Kenaf  Paper  will  pro¬ 
duce  about  30,000  tons  of  newsprint  a 
year  at  a  site  in  western  Willacy 
County,  eight  miles  west  of  Ray- 
mondville,  Texas. 

He  estimated  the  cost  of  the  project 
at  approximately  $35  million  and  said 
it  is  expected  to  provide  some  160 
jobs  when  the  mill  begins  full  opera¬ 
tion  in  1991. 

Kenaf  has  joined  with  Bechtel 
Enterprises  Inc.  and  Glenrock  Leas¬ 
ing  Corp.,  a  wholly  owned  subsidiary 
of  Sequa  Capital  Corp.,  to  form  the 
Texas  company. 

Stanners  said  the  project  received 
support  from  agriculture,  industry, 
publishers,  environmentalists  and 
public  officials. 

Kenaf  International,  with  offices  in 
Bakersfield  and  McAllen,  Texas,  has 
been  involved  in  the  development  of 
kenaf-based  enterprises  since  1981. 


The  company  has  cooperated  with  the 
U.S. Department  of  Agriculture  in  the 
development  of  kenaf  as  a  commer¬ 
cial  newsprint  product. 


kenaf  pulp,  which  was  converted  to 
newsprint  at  a  commercial  mill. 

According  to  Stanners,  the  kenaf 
newsprint  was  successfully  used  in 


Stanners,  chairman  of  Kenaf  International,  said 
Kenaf  Paper  will  produce  about  30,000  tons  of 
newsprint  a  year  at  a  site  in  western  Willacy  County, 
eight  miles  west  of  Raymondville,  Texas. 


The  Texas  operation,  Stanners 
said,  seeks  not  only  to  supply 
publishers  with  quality  newsprint,  but 
also  will  conduct  research  and  devel¬ 
opment  likely  to  lead  to  wider  applica¬ 
tion  of  kenaL 

Kenaf,  an  easily  grown  plant,  will 
not  directly  replace  the  world’s  need 
for  forest-grown  fibers  but  is  seen 
primarily  as  an  “extender  fiber  that 
can  be  used  by  itself  in  new  mills  or 
blended  with  wood  and/or  recycled 
fibers  to  improve  their  printing  quali¬ 
ties,”  Stanners  explained. 

With  further  development,  he 
added,  this  cash  crop  for  farmers 
could  boost  rural  economies  around 
the  world  while  providing  an  efficient 
and  readily  renewable  source  of 
natural  fibers  for  a  variety  of  indus¬ 
trial  uses. 

Kenaf  International,  in  cooperation 
with  Rio  Farms  of  Monte  Alto,  Texas, 
has  been  growing  kenaf  since  1981.  In 
1986,  about  50  acres  of  kenaf  were 
grown,  harvested  and  processed  into 


mid-1987  by  the  Californian,  Dallas 
Morning  News,  Houston  Chronicle 
and  St.  Petersburg  Times. 

“The  pressroom  trials  demon¬ 
strated  that  the  kenaf  newsprint  met 
or  exceeded  the  quality  of  the  news¬ 
print  presently  available  to  U.S. 
publishers,”  Stanners  said. 

Plans  for  a  much  larger  kenaf  news¬ 
print  mill  at  the  same  site  were  sus¬ 
pended  last  summer  because  of  a  sag¬ 
ging  newsprint  market  (E&P,  Aug. 
12).  “It  really  is  the  same  enterprise,” 
said  Gary  Woehrmann  of  Houston- 
based  Becon  Construction  Co.  Inc., 
which  will  erect  the  mill.  “We  have 
scaled  the  project  to  fit  our  immediate 
plans.” 

Woerhmann  described  the  project 
as  “phase  one  of  the  development  of 
the  original  plan,”  adding  that  the 
plant  is  “appropriately  sized  to  be 
commercially  viable  and  to  demon¬ 
strate  the  quality  that  kenaf  fiber  will 
bring  to  the  newsprint  market.” 


Goss  four-color  keyless  offset  tests  under  way 


By  Mark  Fitzgerald 

Testing  of  a  prototype  four-color 
keyless  offset  press  will  be  under  way 
this  month,  executives  at  Rockwell 
International’s  Graphic  Systems 
Division  say. 

In  a  presentation  at  the  recent 
Graph  Expo  show  in  Chicago,  Rock¬ 
well  said  construction  of  a  four- 
high  keyless  offset  community  press 
capable  of  printing  four-color  process 
color  was  under  way  at  its  research 
and  development  facility  in  West¬ 
mont,  Ill.  Testing  was  to  begin  around 
the  middle  of  November,  the  execu¬ 


tives  said. 

Testing  of  the  four-color  keyless 
offset  press  is  a  natural  development 


keting  for  Rockwell  Commercial 
Products. 

“Our  intensive  research  and  devel- 


“Our  results  indicate  that  salable  copies  can  be 
obtained  within  20  to  30  copies  when  the  dampener  is 
preset  and  waterforms  are  thrown  on  before  the  ink 
forms,”  Mercy  said. 


following  the  company’s  experience 
with  black-only  keyless  offset,  said 
Timothy  L.  Mercy,  director  of  mar¬ 


opment  efforts  in  this  process  span 
some  15  years  .  .  .  Our  efforts  have 
yielded  excellent  results  in  newspa- 
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per  production  for  black-only  print¬ 
ing.  We  have  produced  over  400  mil¬ 
lion  salable  newspapers  at  plants  in 
Memphis,  New  York  City,  Norway 
and  Japan,’’  Mercy  said. 

Rockwell’s  Japanese  affiliate  has 
produced  more  than  100  keyless 
offset  printing  couples  for  newspaper 
publishers  in  that  country,  Mercy 

added. 

Mercy  said  the  most  recent  testing 
represented  refinements  of  the  1987 
experiments  in  color  keyless  offset 
conducted  at  St.  Petersburg. 

Process  color  keyless  offset,  Mercy 
said,  should  maintain  the  advantages 
of  black-only  keyless:  potential  for 

reduced  manning  and  operator  skill 
requirements;  low-density  variation 
within  product  image;  and  reduced 
waste  with  early  startups. 

“Our  results  indicate  that  salable 
copies  can  be  obtained  within  20  to  30 
copies  when  the  dampener  is  preset 
and  waterforms  are  thrown  on  before 
the  ink  forms,”  Mercy  said. 

TECHNICAL  BRIEFS - 

INSI  reports 
22  new  accounts 

Integrated  Newspaper  Systems 
International  has  installed  newspaper 
business  software  systems  at  the  new 
St.  Louis  Sun,  the  Sentinel  Newspa¬ 
per  group  of  Denver-area  weeklies 
and  20  other  newspapers  in  13  states, 
including  seven  in  California. 

The  Sun,  launched  in  late  Septem¬ 
ber  by  Ralph  Ingersoll  II  (who  con¬ 
trols  INSI),  uses  the  company’s  cir¬ 
culation  management,  advertising 
management  and  financial  manage¬ 
ment  software  packages. 

Minneapolis-based  Cowles  Media 
purchased  INSI’s  advertising  man¬ 
agement  system  for  its  Sentinel 
group.  The  system  offers  marketing 
and  financial  control  features  that 
allow  the  group  to  effectively  manage 
display  ad  sales  and  related  activity 
for  its  14  publications.  The  weeklies’ 
circulations  total  230,000. 

INSI  also  announced  the  following 
appointments:  David  Parker,  for¬ 
merly  assistant  general  manager  at 
the  Press-Register,  Mobile,  Ala.,  as 
Northeast  regional  sales  manager; 
Jack  Manley,  formerly  with  Cyber¬ 
graphics  and  System  Integrators  Inc., 
as  Western  regional  sales  representa¬ 
tive  responsible  for  INSI’s  new  edito¬ 
rial  and  classified  order  entry  sys¬ 
tems;  Phil  Davison,  formerly  with 
Atex,  Hastech  and  Harris,  as  sales 
support  manager. 

Mercury  News 
appoints  two 

Gerald  Polk  has  succeeded  Peter 
Pitz  as  vice  president  of  operations  at 
the  San  Jose  Mercury  News. 

Pitz  was  named  technology  vice 
president  at  Knight-Ridder  Inc.  upon 
the  retirement  of  Ralph  Roth  last 
spring. 

Polk  joins  the  Mercury  News  from 
Philadelphia  Newspapers  Inc.,  where 
he  served  as  production  vice  presi¬ 
dent.  The  San  Jose  and  Philadelphia 
companies  are  both  Knight-Ridder 
properties.  Polk  began  his  career  at 


KRI’s  Akron  Beacon  Journal  and  has 
held  positions  in  Denver  and  Long 
Beach,  Calif. 

Janet  Owen  was  named  Mercury 
News  production  director,  taking 
over  for  Mack  Quintana,  who  moved 
to  the  Long  Beach,  Calif.,  Press-Tele¬ 
gram  as  sales  and  marketing  senior 
vice  president.  Owen  has  managed 
prepress  production,  platemaking 
and  quality  control.  Before  joining  the 
Mercury  News  in  1984  she  was  assis¬ 
tant  prc^uction  manager  at  the  Wall 
Street  Journal  and  USA  Today. 

Executive  changes 
at  AM  International 

AM  International  has  named  Ste¬ 
ven  F.  Kaplan  as  a  senior  vice  presi¬ 
dent,  a  post  he  will  hold  in  addition  to 
that  of  chief  strategic  officer  and 
president  of  AM  Ventures.  His 
appointment  follows  by  two  months 
other  organizational  changes  and 
executive  appointments  “designed  to 
support  the  company’s  strategic  plan 
for  the  1990s,’’  according  to  AMI. 

George  H.  Gilmore  was  named  an 
AMI  vice  president  and  International 
Division  president.  Anthony  Spier, 
formerly  a  vice  president  and  the 
president  of  the  International  Divi¬ 
sion  assumes  the  post  of  president  of 
the  Bruning  Division. 

Flint  delivers  ink 
in  custom  trailer 

Flint  Ink  Corp.  has  expanded  its 
bulk  color  ink  transportation  opera¬ 
tions  with  the  purchase  of  a  Tautliner 
trailer.  The  custom-designed  Taut¬ 
liner  was  adopted  to  streamline  deliv¬ 
ery  service. 

The  trailer  holds  up  to  10  400-ga!lon 
ink  containers  and  is  adapatable  for 
bulk  delivery  of  several  types  of  ink. 
Its  retractable  side  curtains  allow 
easy  access  for  removal  of  storage 
containers  or  pumping  into  existing 
tanks.  Its  movable,  self-contained 
hydraulic  pumps  can  transfer  three 
inks  at  once  at  variable  speeds.  Flint 


said  that  because  it  has  “soft  sides,’’ 
the  Tautliner  will  be  used  primarily  in 
the  company’s  western  and  southern 
regions. 

New  sales 
software  orders 

Media  Marketing  Materials  Inc. 
announced  that  the  Lafayette,  Ind., 
Journal  &  Courier  has  installed  The 
Ad  Director  Macintosh-based  custom 
sales  presentation  software. 

The  Reno  (Nev.)  Gazette  Journal 
and  The  Washington  Times  also 
recently  installed  the  product,  which 
combines  market  research  data, 
rates,  circulation  and  maps  for 
quickly  generating  customized  sales 
presentations. 


We’re  making 
headlines 
in  the 

flexo-printing 

industry 


The  results  are  in! 
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Baldwin  expands, 
posts  earnings 

Baldwin  Technology  Corp.  has 
acquired  the  stacker/bundler  business 
of  Stobb  Inc.  and  Stobb  U.K.  Ltd. 

Based  in  Clinton,  N.J.,  Stobb 
makes  and  markets  material  handling 
equipment  for  pressrooms  and  mail- 
rooms.  Baldwin  said  the  acquisition 
complements  the  product  lines  of  its 
San  Bernardino  Division,  to  be 
renamed  the  Baldwin-Stobb  Division. 

New  Jersey  and  California  opera¬ 
tions  will  continue.  John  G.  St.  John 
was  named  division  president,  man¬ 
aging  operations  from  San  Bernar¬ 
dino.  Division  vice  president  and  gen¬ 
eral  manager  Terry  Bradley  will  man¬ 
age  operations  in  Clinton.  Stobb 
president  Walter  Stobb  will  become  a 
consultant  to  the  graphic  arts  indus¬ 
try,  working  part  time  with  Baldwin- 
Stobb. 

Baldwin  Technology  Co.  Inc. 
announced  record  net  sales  and 
income  for  the  fiscal  year  ended  June 
30.  Net  income  rose  to  almost  $9.25 
million,  or  700  per  share,  on  net  sales 
of  $125.5  million,  compared  with  al¬ 
most  $6. 14  million,  or  490  per  share,  on 
net  sales  of  $95.5  million  for  fiscal  1988. 

Baldwin  finished  the  year  with  net 
income  up  46%  to  over  $2.9  million, 
or  210  per  share  on  net  sales  that  were 
up  by  14%  to  $33.17  million.  Per- 
share  figures  were  retroactively 
adjusted  to  reflect  a  two-for-one  stock 
split  for  holders  of  record  on  Aug.  3 1 , 
1989  (distributed  Sept.  15). 

Baldwin  directors  declared  a  regu¬ 
lar  quarterly  dividend  to  stockholders 
of  record  at  the  close  of  business 
Sept.  29  (payable  Oct.  13).  Class  A 
common  shares  receive  250  and  Class 
B  shares  receive  23y80.  The  amounts 
are  about  33%  more  than  the  prior 


quarter’s  dividends  after  adjustment 
for  the  stock  split,  according  to  Bald¬ 
win. 

Baldwin  also  announced  SEC  filing 
for  a  proposed  public  offering  of  2.6 
million  Class  A  shares,  two  million  by 
Baldwin  and  600,000  by  certain  stock¬ 
holders.  Proceeds  will  retire  debt  and 
be  used  for  general  corporate  pur¬ 
poses. 

Kentucky  daily 
completes  Scitex, 
Royal  Zenith  link 

Phil  Trivett,  Owensboro,  Ky.,  Mes¬ 
senger-Inquirer  commercial  coordi¬ 
nator/color  specialist,  reported  the 
successful  completion  at  his  32,000- 
circulation  paper  of  the  first  North 
American  interface  between  a  Scitex 
Response  300  system  and  a  Royal 
Zenith  210L  laser  scanner.  Trivett 
was  project  coordinator. 

The  paper  uses  the  color  system  for 
its  own  pages  and  for  work  at  its 
ReproSystems  commercial  division. 
The  Scitex  system,  previously  inter¬ 
faced  to  a  rebuilt  Crosfield  460,  has 
been  used  for  three  years  at  the  news¬ 
paper,  which  reported  the  Royal 
Zenith  scanner  interface  was 
achieved  “without  significant  diffi¬ 
culty.” 

Atex  gets 
Media  Solutions’ 
Technology 

Eastman  Kodak  Co.  announced  its 
Electronic  Pre-Press  Systems  sub¬ 
sidiary  has  purchased  exclusive  rights 
to  Media  Solutions’  Designer  Assis¬ 
tant  page  design  product,  which  Atex 
has  been  marketing  as  Design  Soft¬ 
ware. 

The  Macintosh-based  program 
builds  pages,  selects  and  crops  photos 
and  creates  special  effects.  It  allows 
high-resolution  page  review  in  color 
with  hard-copy  proofing. 

Developed  at  Long  Island,  N.Y., 
Newsday,  the  software  is  used  on  16 
workstations  in  the  newspaper’s  art 
department,  which  plans  added 
installations.  Atex  president  Harland 
K.  LaVigne  said  the  purchase  allows 
more  effective  expansion  of  Design 
Software  capabilities. 

Former  Media  Solutions  president 
Gary  J.  Moore  was  named  vice  presi¬ 


dent  at  Atex  Publishing  Systems’ 
Newspaper  Color  Imaging  Systems. 
Prior  to  joining  Media  Solutions, 
Moore  had  held  the  positions  of  sales 
director  at  Scitex  and  graphic  arts 
products  marketing  manager  at  Digi¬ 
tal  Equipment  Corp.  Others  from 
Media  Solutions  were  reportedly  also 
hired  by  Atex. 

In  an  unrelated  announcement, 
Atex  said  Alec  Hollingworth  was 
appointed  vice  president  for  North 
American  Field  Operations  and  cor¬ 
porate  support,  with  responsibility 
for  development  and  supervision  of 
sales  and  customer  service  strategies. 
He  moves  from  the  post  of  Atex  Euro¬ 
pean  Operations  vice  president  and 
Atex  Ltd.  (U.K.)  managing  director. 

Before  joining  Atex  in  1982,  Hol¬ 
lingworth  had  been  publisher  of  Asso¬ 
ciated  Newspapers’  Daily  Mail  and 
Mail  on  Sunday  in  London.  He  had 
earlier  been  responsible  for  the  intro¬ 
duction  of  new  technology  at  the 
Express  &  Star,  in  Wolverhampton, 
U.K. 

Atex  Publishing  Systems  also  said 
it  reached  agreement  with  Motorola 
Inc.’s  Computer  Group  —  Field  Ser¬ 
vice  Div.  in  Dallas  for  service  on  Sun 
Microsystems  Inc.  workstations  that 
Atex  markets  as  part  of  its  newspaper 
publishing  systems. 

Atex  said  that  in  response  to  ser¬ 
vice  requests,  and  after  determining  a 
problem  is  related  to  Sun  hardware. 
Motorola  personnel  will  provide  on¬ 
site  service  within  four  hours  of  the 
initial  diagnosis  for  most  customers. 

Sumpter  to  head 
Harland  Simon 
U.S.A.  division 

Ed  Sumpter,  formerly  manager  of 
AGV  technology  for  Lamb-Grays 
Harbor  Co.,  was  appointed  president 
of  Harland  Simon  Inc.  U.S.A.,  with 
offices  in  Seattle,  Wash. 

U.K.-based  Harland  Simon  Group 
designs,  produces  and  installs  electri¬ 
cal  drive,  control  and  computer  sys¬ 
tems  for  pressroom  and  mailroom 
management.  Harland  Simon  sys¬ 
tems  now  operate  in  16  countries, 
including  all  London-based  national 
newspapers  that  have  converted  from 
letterpress  to  offset  or  flexo,  accord¬ 
ing  to  the  company. 

Sumpter,  who  was  responsible  for 
developing  Lamb’s  roll  handling  sys¬ 
tem  for  publishing,  now  directs  the 
coordinated  efforts  of  both  firms  for 
the  publishing  industry  worldwide. 
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Some  will  be  surprised  to  learn  here 
that  entertainment  is  a  factor  in  Chi¬ 
nese  publications,  that  there  are  3.500 
magazines,  including  50  movie  maga¬ 
zines. 

Various  strata  or  levels  of  Chinese 
newspapers  are  explained;  36  of  the 
1,300  newspapers  are  national.  Most 
are  provincial  and  municipal.  Four 
levels  of  restricted  publications  exist; 
one,  a  digest  that  goes  only  to  Party 
and  military  leaders. 

Hiley  Ward 


Customer 

(Continued  from  page  22) 


tell  newspapers  what  their  service 
advantages  are  over  the  competition. 
Batten  said,  and  newspapers  should 
be  ready  not  only  to  advertise  those 
advantages  but  also  to  guarantee 
them. 

“We’re  all  going  to  be  hearing  more 
about  service  guarantees  in  the  news¬ 
paper  business,’’  he  said. 

The  Scripps  Howard  newspaper  in 
Naples,  Fla.,  he  noted,  has  begun 
guaranteeing  on-time  home  delivery. 
If  the  paper  fails,  it  offers  to  deliver 
the  paper  “quickly  to  wherever  you 
want  it;  not  just  your  home,  but  your 
office,  to  the  beauty  parlor  or  the  mall 
where  you’re  shopping.” 

Batten  also  gave  some  specific 
examples  of  how  improved  customer 
service  was  paying  off  in  better  cus¬ 
tomer  satisfaction  at  the  Miami  Her¬ 
ald. 

The  Herald  recently  carried  19 
pages  of  advertising  from  Burdine’s 
as  part  of  the  department  store’s  91st 
birthday  celebration. 

To  give  an  extra  boost  to  the  ads  of 
its  largest  advertiser,  the  Herald 
delivered  that  day’s  papers  in  plastic 
bags  printed  with  a  promotion^  mes¬ 
sage  for  Burdine’s  birthday  celebra¬ 
tion  that  also  drew  attention  to  the  19 
pages  of  ads  inside  the  paper.  The 
Herald  also  ran  drive-time  radio  spots 
to  promote  Burdine’s  sale  and  ads. 

The  result.  Batten  said,  was  the 
biggest  sales  day  in  Burdine’s  history. 

The  Herald  also  decided  to  increase 
the  limit  for  advertising  credit  adjust¬ 
ments  by  front-line  ad  reps  from  $50 
to  $250,  Batten  noted. 

“As  a  result,  more  than  90%  of 
such  problems  now  are  solved  on  the 
spot,  by  front-line  people.” 

However,  “empowerment”  of 
front-line  employees.  Batten  said, 
will  also  change  the  way  newspapers 
do  business. 


“Newspapers  will  have  to  rethink 
many  of  our  traditional  assumptions 
about  the  relationship  between  effi¬ 
ciency  and  effectiveness,”  he  said. 
“Take  telephone  reps.  As  we  give 
them  more  power  to  solve  problems 
rather  than  merely  report  them,  we’ll 
probably  have  to  rethink  those  90- 
second  time  goals  for  handling  calls, 
and  we  may  need  more  phone  lines 
and  more  folks  to  answer  them.” 

Classified  fillers 
promote  literacy 

The  Fort  Lauderdale  (Fla.)  News! 
Sun-Sentinel  has  begun  using  filler 
ads  promoting  literacy  in  its  employ¬ 
ment  classified  section  under  the 
“Industrial”  and  “Domestic” 
categories.  The  ads  contain  the  tele¬ 
phone  number  of  the  Broward  County 
Literacy  Coalition. 

The  paper  is  hoping  that  non-read¬ 
ers  looking  for  jobs  will  ask  friends  or 
relatives  to  read  the  help-wanted  ads 
to  them. 

ASNE  urges  papers 
to  make  info  public 

The  American  Society  of  Newspa¬ 
per  Editors  board  of  directors  unani¬ 
mously  adopted  a  resolution  urging  all 
daily  newspapers  to  make  their 
minority  hiring  records  public 
through  ASNE’s  annual  employment 
survey. 

The  board’s  action  modifies  the 
survey  so  that  papers  may  indicate 
their  willingness  to  have  their  results 
made  public  through  a  check-off  on 
the  survey  form.  Participating  news¬ 
papers  that  do  not  mark  the  check-off 
will  not  have  their  results  made  pub¬ 
lic. 

The  ASNE  board’s  action  is  in 
response  to  a  recommendation  by  the 
organization’s  minorities  committee 
and  requests  from  four  national 
minority  journalists  organizations. 

The  board  also  adopted  a  resolution 
supporting  the  editorial  staff  of  El 
Espectador,  the  newspaper  of 
Medellin,  Colombia.  The  resolution 
said  the  newspaper’s  “courage  under 
fire  sets  a  splendid  example  of  why 
freedom  of  the  press  is  so  vital.” 

Officers  elected 
at  SNPA  meeting 

James  F.  Urbanski,  general  man¬ 
ager  of  the  Tampa  (Fla.)  Tribune,  was 
elected  president  of  the  Southern 
Newspaper  Publishers  Association 
during  the  group’s  recent  annual  con¬ 
vention  in  West  Virginia. 


He  succeeds  Wayne  T.  Patrick, 
president  and  publisher  of  the  Rock 
Hill  (S.C.)  Herald,  who  was  elected 
chairman  of  the  SNPA  board  of  direc¬ 
tors. 

Ashton  Phelps  Jr.,  president  and 
publisher  of  the  New  Orleans  (La.) 
Times-Picayune,  was  elected  presi¬ 
dent-elect,  and  W.  deBerniere 
Mebane,  president  of  Multimedia 
Newspaper  Co.,  Greenville,  S.C., 
was  elected  treasurer. 

Students  to  study 
the  media  in  Poland 

Journalism  schools  at  the  Univer¬ 
sity  of  North  Carolina  at  Chapel  Hill 
and  Ohio  University  will  offer  a  three- 
week  study-abroad  course  next  sum¬ 
mer  called  “Mass  Media  in  the  New 
Poland.” 

During  the  June  11-July  1  course, 
undergraduate  and  graduate  students 
will  receive  three  semester  hours  of 
credit  from  UNC  or  four  quarter 
hours  of  credit  from  Ohio  University. 
The  course  is  also  open  to  profes¬ 
sional  journalists,  who  can  choose 
from  which  university  to  receive 
credit. 

Jerzy  Oledski,  director  of  the  Insti¬ 
tute  of  Journalism  in  Warsaw,  will  be 
in  charge  of  the  program  in  Warsaw, 
and  two  U.S.  professors  will  accom¬ 
pany  the  students. 

Weeklies,  tv  station 
help  hunger  benefit 

The  Advocate  Newspapers, 
publisher  of  five  community  news- 
weeklies  in  Connecticut  and  Massa¬ 
chusetts,  and  WFSB-TV  3  of  Hart¬ 
ford,  teamed  up  for  the  second  annual 
“Piece  of  the  Pie”  hunger  benefit. 

Some  250  restaurants  that  partici¬ 
pated  in  the  Oct.  18  event,  which  took 
place  in  cities  and  towns  along  a  150- 
mile  corridor  in  the  two  states,  agreed 
to  share  10%  of  their  gross  receipts. 
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Shop  talk 

(Continued  from  page  60) 

young  boy,  who  was  abducted  from 
the  mall.  We  started  getting  telephone 
calls  from  people  who  said,  ‘What  do 
you  guys  know  about  this?’  We  said, 
‘Nothing,  but  we’ll  check  into  it.’  ” 

McDonald  said  the  calls  poured 
into  the  city  desk  for  three  or  four 
days,  then  spilled  over  to  the  local 
police  station  as  well.  All  reports,  of 
course,  were  unfounded. 

Brunvand  characterizes  the  basic 
kidnapping  fable  as  “centuries  old,’’ 
perhaps  predating  even  the  soapiest 
of  Victorian  melodrama,  while  noting 
that  the  modem  incarnations  replete 
with  suburban  mall  settings  are  fueled 
by  well-meaning  reports  of  accual  kid¬ 
nappings. 

Parents  naturally  respond  to  these 
stories.  And  so  do  newspapers,  and 
not  necessarily  for  the  same  reasons. 
One  need  only  look  at  any  typical 
front  page  during  the  coverage  of  the 
Lindbergh  kidnapping  to  know  how 
easily  editors  can  reach  a  fever  read¬ 
ing  of  96-point  type  over  children-in- 
jeopardy  cliffhangers. 

However,  the  basic  role  of  a 
reporter  is  to  seek  truth,  which  means 
occasionally  playing  the  role  of  a 
debunker,  no  matter  how  good  the 
story  might  sound.  H.L.  Mencken’s 
classic  debunking  was  that  of  the 
fairly  banal  non-fact  that  Millard  Fill¬ 
more  was  the  first  president  to  install 
a  bathtub  in  the  White  House.  That 
tidbit  still  crops  up  from  time  to  time 
as  a  filler  item. 

Lately,  I  have  become  increasingly 
aware  of  how  innocuous,  but  never¬ 
theless  tall,  tales  can  sneak  into  print, 
particularly  on  short  police  blotter 
items.  One  of  my  reporters  came  up 
with  this  brief  last  January: 

“A  motorist  in  Rye  reported  seeing 
an  apparently  disoriented  woman,  18 
to  20  years  old,  roaming  in  the  cold  on 
North  Street  near  Rye  yesterday  just 
after  midnight.  She  was  wearing  a 
silver  gown-type  dress  and  shawl, 
police  said.  The  motorist  offered  a 
ride  to  the  woman,  who  refused, 
police  said.  Harrison  and  Rye  police 
said  they  searched  the  area,  but  did 
not  find  anyone.” 

The  incident  may  have  actually 
happened,  but  there  is  a  ghostly  qual¬ 
ity  to  it.  It  comes  very  close  to  the 
disappearing  hitchhiker  story,  the  one 
about  the  beautiful  woman  thumbing 
a  ride  on  a  dark  and  stormy  night,  then 
vanishing  from  the  back  seat  when  the 
appointed  address  is  reached. 

Gossip  columnists  are  probably 
more  vulnerable  to  fake  items  than 


are  any  other  type  of  journalist. 

Press  agents  constantly  float  anec¬ 
dotal  rumors  about  celebrities.  The 
events  are  always  the  same,  but  the 
place  and  names  of  the  stars  seem  to 
be  interchangeable. 

For  instance,  I  remember  seeing  an 
item  repeated  a  few  years  back  in 
some  Boston-area  newspapers.  It 
involved  some  kind  of  verbal 
exchange  between  a  movie  star  and  a 
fan  at  an  ice  cream  store.  One  gossip 
columnist  got  the  story  with  Jack 
Nicholson  as  the  principal  player, 
another  had  Robert  Redford. 

A  colleague  who  worked  at  Town  & 
Country  magazine  once  told  me  how  a 
press  agent  casually  dropped  a  cele¬ 
brity  story  into  a  telephone  conversa¬ 
tion,  with  the  obvious  intention  of 
having  it  repeated  over  and  over  again 
through  the  grapevine,  and  then  in 
print. 

The  story  had  to  do  with  two 
women  tourists  who  come  to  New 
York  City  eager  to  dine  at  the  elegant 
Windows  on  the  World  restaurant  at 
the  top  of  the  World  Trade  Center. 
They  step  aboard  the  elevator,  vacant 
save  for  a  very  muscular  black  man 
who  is  accompanied  by  a  very  large 
dog,  perhaps  a  German  shepherd. 

Being  out-of-towners,  nervously 
excited,  and  having  heard  horror  sto¬ 
ries  about  Gotham  crime,  the  women 
are  a  little  anxious  about  sharing  the 
elevator  with  their  silent  fellow  pas¬ 
senger.  They  stare  straight  ahead,  at 
all  costs  avoiding  his  glance. 

Halfway  along  the  seemingly  end¬ 
less  upward  journey,  the  man  sud¬ 
denly  shouts,  “Get  down!” 

The  startled  women  immediately 
lie  down  on  the  floor  of  the  elevator. 

“No,  no,”  the  man  stammers  apol¬ 
ogetically.  “I  meant  the  dog.” 

Relieved,  but  a  little  ashamed  at 
showing  their  fear  and  prejudice,  the 
women  collect  themselves  and  pro¬ 
ceed  to  the  restaurant.  They  have  a 
wonderful  meal,  and  when  it  comes 
time  to  pay  the  bill,  the  manager  tells 
them  that  the  check  has  been  taken 
care  of  by  a  gentleman,  “Mr.  Reggie 
Jackson.” 

The  man  on  the  elevator. 

Several  months  later,  a  visitor  from 
the  South  told  me  this  “amazing” 
story  about  some  tourists  who  were 
frightened  on  an  elevator.  Only  this 
time,  the  place  was  Atlanta,  Ga.,  and 
the  celebrity  was  singer  Lionel 
Ritchie. 

I  told  her  that  the  story  was  prob¬ 
ably  a  press  agent  ruse.  Smelling  that 
air  of  superiority  about  me  that  can 
only  come  from  a  know-it-all-know- 
nothing  editor,  she  insisted  it  was 
true.  She  acknowledged,  however, 
that  she  had  heard  it  secondhand. 
When  I  again  pooh-poohed  it,  she 


became  infuriated.  How  dare  I? 

Which,  I  guess,  is  the  moral  of  this 
whole  piece — people  believe  what 
they  want  to  believe. 

P.T.  Bainum  had  a  word  for  those 
of  us  with  this  human  failing. 


Letters 

(Continued  from  page  7) 

that’s  what  the  advertisers  want, 
we’ve  got  to  be  able  to  do  it. 

How  did  the  stores  build  their 
charge  account  customer  lists  before 
the  current  vogue  for  target  market¬ 
ing?  Are  the  lower  demographic  areas 
reached  by  newspapers  not  worth  cul¬ 
tivating?  Isn’t  that  where  many  of 
tomorrow’s  customers  will  be  coming 
from  as  incomes  continue  to  grow 
with  two  and  three  working  house¬ 
hold  members? 

Is  such  circulation  really  wasted? 
Isn’t  there  a  need  to  invest  in  building 
the  store  image  with  today’s  lower 
demographic  families  whose  aspira¬ 
tions  and  those  of  their  better-edu¬ 
cated  children  can  lead  them  into  the 
stores? 

Is  it  possible  that  by  rendering  the 
retailer  all  the  special  services  that 
Mr.  Grothe  proposes,  newspapers  are 
actually  providing  a  disservice? 

Daniel  L.  Lionel 

Gainesville  Sun 
promotes  literacy 

The  Gainesville  (Fla.)  Sun  cele¬ 
brated  National  Newspaper  Literacy 
Day  with  a  month  of  literacy-related 
events,  culminating  with  the  Family 
Literacy  Festival  on  Oct.  7. 

The  events  began  on  National 
Newspaper  Literacy  Day,  Sept.  8, 
when  the  mayor  visited  a  local  el¬ 
ementary  school,  starting  students’ 
participation  in  the  Million  Minutes  of 
Reading  program,  during  which  all 
elementary  and  secondary  schools  in 
Alachua  County  pledged  to  read 
toward  a  combined  goal  of  one  million 
minutes  during  September.  During 
the  month,  the  Sun  marked  stories  of 
interest  to  students  with  a  Million 
Minutes  of  Reading  logo,  and  by  the 
end  of  the  month,  the  students  collec¬ 
tively  had  read  for  4,076,290  minutes. 

The  Family  Literacy  Festival, 
which  capped  the  month’s  events, 
included  a  three-mile  run/walk,  a  chil- 
dren’s  quarter-mile  fun  run,  chil¬ 
dren’s  readings,  presentation  of  Mil¬ 
lion  Minutes  of  Reading  ribbons  to 
top  readers,  and  displays  showcasing 
local  literacy  programs. 
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Syndicate  contract  lengths  are  debated 

Ohio  State  cartoon  festival  panelists  differ  strongly  over  how  many 
years  a  feature  distributor  should  have  the  rights  to  a  comic 


By  David  Astor 

The  length  of  contracts  was 
debated  hotly  during  a  panel  discus¬ 
sion  on  syndication  at  Ohio  State  Uni¬ 
versity’s  1989  Festival  of  Cartoon  Art 
late  last  month. 

One  of  the  speakers  was  Creators 
Syndicate  (CS)  president  Richard 
Newcombe,  who  favors  contracts  of 
five  years  or  less.  Another  panelist 
was  vice  president/editorial  director 
Lee  Salem  of  Universal  Press  Syndi¬ 
cate,  which  likes  to  give  its  cartoon¬ 
ists  contracts  lasting  as  long  as  two 
decades. 

“We  view  our  role  in  the  business 
as  developing  features  that  have 
impact,”  said  Salem,  “and  we  feel 
our  company  works  best  with  long¬ 
term  contracts.” 

He  noted  that  Universal  must  be 
doing  something  right,  citing  the 
popularity  of  comics  like  “CEilvin  and 
Hobbes”  by  Bill  Watterson,  “For 
Better  or  For  Worse”  by  Lynn  John¬ 
ston,  “The  Far  Side”  by  Gary  Larson. 
“Cathy”  by  Cathy  Guisewite,  and 
“Doonesbury”  by  Garry  Trudeau. 
These  and  other  Universal  comics, 
added  Salem,  often  comprise  a  high 
percentage  of  the  top  five  or  top  10 
finishers  in  newspaper  reader 
surveys. 

“‘Calvin  and  Hobbes’  took  off 
immediately,”  observed  Salem,  but 
other  comics  take  longer  to  build 
popularity.  He  mentioned,  for 
instance,  that  Universal  handled 
“Doonesbury”  for  19  years  before 
the  strip  reached  900  newspapers. 

Salem  said  Universal  doesn’t  want 
to  devote  time  and  money  developing 
comics  —  and  promoting  and  selling 
them  to  newspapers  —  only  to  see 
cartoonists  “walk  out  the  door  in  five 
years.” 

If  cartoonists  don’t  like  long  con¬ 
tracts,  added  Salem,  they  don’t  have 
to  sign  with  Universal. 

Newcombe  responded  that  new 
cartoonists  don’t  always  realize  they 
have  “other  contract  options,”  and 
commented,  “I  like  long-term  rela¬ 
tionships,  too,  but  I  want  them  to  be 
volunt^.” 

He  noted  that  Universal  can  cancel 
a  20-year  contract  (which  usually 


On  the  top  are  Jeff  Stabler  (left)  and 
Richard  Newcombe.  On  the  bottom  are 
Lee  Salem  (left)  and  Mort  Walker. 


involves  a  10-year  pact  with  an  auto¬ 
matic  10-year  renewal  if  the  comic 
does  well)  at  any  time.  But  the  car¬ 
toonist,  said  Newcombe,  doesn’t 
have  this  cancellation  right. 

Basically,  he  continued,  a  cartoon¬ 
ist  is  penalized  for  being  successful. 
Newcombe  told  the  Ohio  State  stu¬ 
dents  in  the  audience  that  such  a  syn¬ 
dicate  contract  is  analagous  to  being 
forced  to  stay  in  college  for  20  years  if 
they  earn  good  grades  but  being 
allowed  to  leave  much  sooner  if  they 
do  poorly. 

Panel  moderator  Richard  West,  a 


Walker  surrounded  by  fans  at  the  Ohio 
State  cartoon  festival. 


publisher  and  writer  in  the  cartoon 
field,  said  Universal  is  displaying  a 
“lack  of  confidence”  with  its  lengthy 
contracts.  “If  the  syndicate  performs 
well,  there’s  no  reason  for  the  car¬ 
toonist  to  walk,”  he  declared. 

“Momma”/“Miss  Peach”  creator 
and  National  Cartoonists  Society 
(NCS)  president  Mell  Lazarus, 
speaking  from  the  audience,  asked 
Salem  if  he  would  leave  Universal  if 
he  became  unhappy. 

“Yes,”  replied  Salem. 

“So  why  can’t  Cathy  Guisewite?” 
queried  the  CS-distributed  Lazarus. 
“She  should  have  the  same  preroga¬ 
tive  you  do.”  Guisewite  has  sued 
Universal  over  the  length  of  her  18- 
year  contract  (see  E&P,  September 
30). 

Salem  said  the  difference  is  that  he 
doesn’t  have  a  contract  with  Univer¬ 
sal,  but  added  that  he  would  sign  one 
if  it  were  offered.  As  for  Guisewite, 
Salem  said  he  believes  her  court 
action  is  a  negotiating  tactic. 

“A  lawsuit  is  quite  a  serious 
move,”  countered  Newcombe.  “At 
Creators,  talent  who  want  to  renegoti¬ 
ate  can  do  it  anytime.  What’s  the  big 
deal?  I  set  up  the  syndicate  for  cre¬ 
ators.” 

Newcombe,  who  founded  CS  in 
early  1987  (with  Ann  Landers  as  his 
first  creator),  added,  “Why  do  we 
have  to  have  a  war?  We’re  all  in  it 
together.” 

Salem  said  there  are  always  going 
to  be  disagreements  between  creators 
and  syndicates.  “There’s  a  fragile 
relationship  between  art  and 
commerce  .  .  .  but  each  needs  the 
other  to  survive,”  stated  the  Univer¬ 
sal  executive. 

He  added  that  “a  syndicate  can’t 
ignore  the  concerns”  of  creators. 
Salem  noted  that  Universal  has  the 
contractual  right  to  allow  “Calvin  and 
Hobbes”  characters  to  appear  on 
wastebaskets  or  endorse  a  life  insur¬ 
ance  company  (^  la  “Peanuts”)  but 
hasn’t  because  of  Watterson’s  objec¬ 
tions  to  licensing. 

“Beetle  Bailey”/“Hi  and  Lois” 
creator  Mort  Walker  of  KLig  Features 
Syndicate,  another  panelist,  joked 
that  “Popeye”  creator  E.C.  Segar  is 
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King’s  favorite  cartoonist.  “He  never 
complains,  he  never  calls,  and  he 
never  asks  for  a  new  contract,”  said 
Walker,  adding:  “He’s  dead!”  Segar 
passed  away  in  1938,  but  King  still 
owns  and  distributes  the  “Popeye” 
comic  and  has  licensed  it  out  for  a 
movie,  tv  shows,  and  products. 

Talking  about  new  cartooning 
talent,  Newcombe  observed,  “1  don’t 
think  syndicates  develop  features. 
They  develop  a  market  for  them. 
That’s  a  very  important  distinction.” 

But  Salem  said  Universal  has  a  lot 
of  creative  involvement  with  new  car¬ 
toonists,  critiquing  roughs  of  their 
comics  for  the  first  two  to  four  years. 
He  added  that  the  syndicate  is  occa¬ 
sionally  instrumental  in  getting  a 
comic  started,  as  when  it  approached 
Canadian  book  cartoonist  Johnston  to 
suggest  she  do  a  strip.  The  result  was 
“For  Better  or  For  Worse.” 

Universal  (like  Creators)  allows  its 
cartoonists  to  own  their  comics,  and 
Salem  said  cartoonists  at  various  syn¬ 
dicates  have  generally  been  getting 
better  contracts  over  the  past  15  or  20 
years. 

Newcombe  agreed  that  most  syndi¬ 
cate  executives  these  days  are  “not 
malicious”  and  “not  out  to  screw” 
their  cartoonists,  but  said  there  are 
still  some  abuses.  He  also  added. 


AAagazine  panelists  Arnold  Roth,  Buck 
Brown,  and  Sergio  Arogones. 

“What  difference  does  ownership 
make  if  you  can’t  move  [because  of 
long  contracts]?” 

Besides  seeking  shorter  contracts 
and  ownership,  Newcombe  advised 
new  cartoonists  to  avoid  a  clause 
“that  takes  part  of  future  income  if 
you  switch  syndicates,”  maintain  the 
right  to  bring  a  possible  second  comic 
to  another  syndicate,  get  original  art¬ 
work  back,  and  so  on. 

Newcombe  —  who  said  new  car¬ 
toonists  shouldn’t  hesitate  to  call 
their  more  established  peers  for 
advice  —  did  note  that  he  felt  the  50/ 
50  revenue  split  of  many  syndicate 
contracts  is  fair. 

Audience  member  Arnold 
Schwartzman,  a  Dayton,  Ohio-based 
syndication  attorney,  said  creators  — 
like  anyone  negotiating  a  contract  — 
can’t  always  get  100%  of  what  they 
ask  for. 

“It’s  all  a  power  play,”  said 
Walker.  “Until  you  have  the  power 


and  the  clout,  you’re  not  going  to  get 
some  of  the  things  you  want.” 

Walker,  who  helped  write  a  syndi¬ 
cation  contract  guide  for  the  NCS  a 
number  of  years  ago,  added:  “There 
is  no  standard  contract  ....  The 
best  thing  you  can  do  is  get  a  good 
lawyer.  It’s  expensive  but  worth  it  in 
the  long  run  ....  Syndicates  would 
rather  deal  with  lawyers.” 

The  cartoonist  (as  mentioned  in  last 
week’s  E&P  coverage  of  the  Ohio 
State  festival)  owns  “Hi  and  Lois” 
and  is  negotiating  with  King  for  own¬ 
ership  of  “Beetle.”  Walker  said  King 
“did  a  lot  of  work”  to  help  establish 
the  now-39-year-old  “Beetle”  but 
doesn’t  have  to  work  as  hard  now  that 
it’s  in  so  many  papers.  “But  I’m  still 
working,”  commented  Walker. 

Salem  also  touched  briefly  on  Uni¬ 
versal’s  controversial  transfer  of  fea¬ 
tures  from  the  Dallas  Times  Herald  to 
the  larger  Dallas  Morning  News  (see 
E&P,  October  2 1 ,  etc.).  He  noted  that 
the  move  brought  in  more  money  and 
“increased  the  exposure”  for  Univer¬ 
sal  creators,  and  that  this  is  what  a 
syndicate  should  be  doing  for  its 
talent. 

The  Morning  News  added  space 
rather  than  dropped  other  comics  to 
make  room  for  the  Universal  strips 
(Continued  on  page  46) 
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(Continued  from  page  45) 
and  panels,  which  Salem  said  was 
“atypical.”  Many  papers  give  their 
funnies  limited  room  because  of  fac¬ 
tors  such  as  high  newsprint  costs,  and 
the  result  —  as  discussed  by  the  syn¬ 
dication  panel  and  audience  —  is 
fewer  comics  per  section  or  shrinking 
comics  sizes. 

Another  syndication  session 
panelist  was  editorial  cartoonist  Jeff 
Stabler  of  the  Cincinnati  Post  and 
Newspaper  Enterprise  Association, 
who  talked  about  computer  transmis¬ 
sion  of  his  work  and  more. 

Earlier  in  the  day,  magazine  car¬ 
tooning  was  discussed  by  Sergio  Ara- 
gones  of  Mad,  free-lancer  Bo  Brown, 

Buck  Brown  of  Playboy,  and  panel 
moderator  Arnold  Roth,  who  does 
work  for  publications  such  as 
Esquire,  Time,  Sports  Illustrated,  and 
TV  Guide  as  well  as  the  “Poor 
Arnold’s  Almanac”  comic  panel  for 
Creators. 

Coverage  of  the  Ohio  State  cartoon 
festival  will  continue  next  week. 

Social-cause  cartoons  discussed  by  NFC 


By  David  Astor 

People  definitely  have  mixed  feel¬ 
ings  about  syndicated  cartoonists 
using  their  creations  to  promote 
social  causes. 

At  least  that  was  the  case  with  the 
panelists  and  audience  members  dur¬ 
ing  a  Newspaper  Features  Council 
(NFC)  session  last  month  in  Dallas. 

Panelist  Tom  Batiuk,  for  instance, 
said  it  was  “easy  to  get  involved 
with”  the  1985  effort  in  which  numer¬ 
ous  cartoonists  devoted  their  Thanks¬ 
giving  Day  comics  to  hunger.  That 
project  generated  a  lot  of  publicity 
and  money. 

But  he  and  panel  moderator  Lee 
Salem  observed  that  it  would  be  less 
easy  if  “collective  cartoon  crusades” 
hypothetically  addressed  more  con¬ 
troversial  social  issues,  such  as  abor¬ 
tion. 

Salem  is  vice  president/editorial 
director  of  Universal  Press  Syndicate 
and  Batiuk  does  “Crankshaft”  for 
Creators  Syndicate  and  “Funky 
Winkerbean”  and  “John  Darling”  for 
North  America  Syndicate. 

Several  in  the  audience  spoke 


Resolution  on  MRA 

The  Newspaper  Features  Council 
has  voted  to  try  to  find  out  more  about 
the  methodology  Media  Research 
Associates  uses  when  ranking  the 
popularity  of  syndicated  comics. 

The  resolution  was  passed  at  the 
NFC  board  of  directors  meeting  in 
Dallas  last  month,  according  to  orga¬ 
nization  (and  Universal  Press  Syndi¬ 
cate)  president  John  P.  McMeel. 

A  number  of  syndicate  executives 
have  expressed  skepticism  over  the 
years  about  the  accuracy  and  impar¬ 
tiality  of  the  data  MRA  sells  to  news¬ 
papers. 

MRA  is  reportedly  based  in  Minne¬ 
apolis,  but  directory  assistance  had 
no  phone  listing  for  the  company 
when  E&P  tried  to  contact  it. 


From  left  to  right  ore  Lee  Salem,  Bil  Keane,  and  Tom  Batiuk. 


against  cartoon  crusades,  including 
Tribune  Media  Services  vice  presi¬ 
dent/editor  Michael  Argirion,  who 
said,  “Where  does  it  end?  What  if  all 
columnists  did  it?  All  reporters?  The 
editor  loses  control.” 

Los  Angeles  Daily  News  managing 
editor-features  Jane  Amari  said 
papers  should  at  least  be  given  the 
option  of  using  substitute  comics  on 
mass  cartoon  campaign  days. 

But  Batiuk  said  that  would  blunt 
the  impact  of  “everyone  banding 
together,”  and  is  not  really  necessary 
if  cartoonists  comment  on  the  partic¬ 
ular  social  issue  in  a  way  that  “works 
within”  the  parameters  of  their  com¬ 
ics. 

Batiuk  said  that  “overuse  can  hurt 
the  effectiveness”  of  mass  cartoonist 
efforts  —  which  have  also  included 
campaigns  against  homelessness  and 
war  toys  during  the  past  few  years. 
“But  editors  don’t  have  to  worry,”  he 
continued.  “There  are  not  that 
many”  campaigns.  “They  may  be 
waning,”  added  Salem. 

A  number  of  cartoonists  continue 
to  take  on  social  and  political  issues  in 
their  comics  on  an  individual  basis. 
Some  audience  members  said  they 
don’t  mind  when,  say,  “Doones- 
bury”  creator  Garry  Trudeau  of  Uni¬ 
versal  does  this,  because  it  is 
expected.  But  others  said  they  do 
mind  when  they  buy  a  comic  expect¬ 
ing  pure  entertainment  and  suddenly 
get  social  or  political  commentary. 

“There  is  an  implied  contract  to 
supply  editors  with  an  in-concept 


Bob  Browne 

strip,”  stated  Los  Angeles  Times  Syn¬ 
dicate  chairman  Willard  Colston.  He 
said  editors  who  “buy  a  humor  strip 
and  get  an  editorial  cartoon”  without 
a  substitute  comic  are  left  in  an 
“untenable  position.” 

But  Batiuk  defended  the  right  of  all 
creators  to  comment  on  various 
issues  if  they  are  “handled  sensi¬ 
tively”  and  fit  logically  into  the 
comic.  A  “powerful  story,”  he  said, 
can  result. 

“As  an  artist  and  writer.  I’d  like  to 
be  able  to  deal  with  everything  I 
encounter  in  life  .  .  .  ,”  Batiuk 
declared.  “Jack  Nicholson  can  be  a 
street  person  [in  Ironweed]  and  the 
Joker  [in  Batman],  but  cartoonists  get 
locked  in  so  quickly.  1  want  the 
opportunity  to  grow,  to  do  a  better 
strip.  Artists  ought  to  try  to  stretch 
things  a  little.” 

Batiuk  said  he  hesitated  to  do  strips 
about  social  issues  for  a  number  of 
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years  before  finally  developing  a 
series  about  teen  pregnancy  for 
“Funky  Winkerbean”  and  another 
about  illiteracy  for  “Crankshaft.” 

Creators  president  Richard  New- 
combe  said  there  was  plenty  of  humor 
in  the  “Crankshaft”  series  along  with 
the  message. 

Panelist  Bil  Keane  said  he  is 
“firmly  opposed  to  using  comics  for 
any  purpose  that  can  be  considered 
advertising,”  and  is  basically 
opposed  to  organized  campaigns. 

“I  don’t  feel  cartoonists  should  use 
the  power  they  have  to  slug  readers 
over  the  heads  with  a  given  issue,” 
stated  “The  Family  Circus”  creator. 

“Beetle  Bailey”/“Hi  and  Lois” 
creator  Mort  Walker  of  King  Features 
Syndicate,  who  noted  that  cartoonists 
are  “constantly  bombarded  with 
marvelous  causes,”  added  from  the 
audience:  “I  feel  a  responsibility  to 
editors  and  the  public  not  to  pound 
messages  down  their  throats.” 

Keane  did  agree  with  Batiuk  that  a 
cartoonist  should  be  able  to  individu¬ 
ally  do  “any  kind  of  material  that  fits 
within  the  scope”  of  his  or  her  comic. 
And  he  added  that  it’s  possible  to  do 
this  in  an  organized  campaign,  noting 
that  he  was  able  to  “stay  in  charac¬ 
ter”  with  his  comic  when  participat¬ 
ing  in  last  year’s  October  25  home¬ 
lessness  project. 

The  King-distributed  Keane  said  he 
also  sees  nothing  wrong  with  car¬ 
toonists  getting  involved  with  causes 
“outside  the  framework”  of  their 
comics.  He  said  an  example  of  this  is 
the  “Cartoonists  for  Literacy”  proj¬ 
ect,  for  which  special  drawings  were 
done  that  newspapers  had  the  option 
to  use  or  not  use  (see  E&P,  Septem¬ 
ber  2). 

Literacy  and  related  matters  were 
on  Christopher  Whittle’s  mind  when 
he  spoke  about  American  education 
at  the  NFC  luncheon.  The  Whittle 
Communications  head  has  stirred  up 
controversy  with  his  Channel  One 
project  for  piping  programming  and 
ads  into  schools. 

Whittle  said  he’s  optimistic  about 
the  future  of  American  education 
despite  its  current  problems.  The  for¬ 
mer  Esquire  co-owner  predicted  that 
ideal  schools  in  coming  years  will  stay 
open  for  12  months,  eliminate  grade 
levels  so  students  can  advance  at  their 
own  pace,  contain  computerized 
work  stations  for  each  student,  have 
older  students  teach  younger  ones, 
and  so  on. 

Two  young  cartoonists  who 
learned  a  lot  from  their  famous  father 
gave  the  NFC’s  “chalk  talk”  later  in 
the  day.  Chris  Browne  now  does  the 
King-distributed  “Hagar  the  Horri¬ 
ble”  and  Bob  Browne  draws  “Hi  and 


The  sounds  of  silence. 


Copley  has  'Games’ 

Geunes,  puzzles,  and  reviews  from 
Games  magazine  are  being  resyndi¬ 
cated  by  Copley  News  Service  as  part 
of  its  “Crossword  &  Games”  and 
“Variety”  packages.  “Games 
Junior”  material  is  included  as  well. 

Copley  is  also  resyndicating  tips  on 
home  decor,  crafts,  and  home  enter¬ 
taining  from  Creative  Ideas  for  Living 
magazine. 

Lois.” 

Their  father  Dik  modeled  Hagar  on 
himself  and  several  of  the  comic’s 
other  characters  on  family  members, 
said  Chris,  who  sketched  a  number  of 
the  characters  as  he  talked. 

A  quieter  Bob  drew  Hi  and  Lois 
(who  is  Beetle  Bailey’s  sister)  and  the 
comic’s  other  characters  —  including 
a  cartoon  of  Thirsty  having  a  drink 
with  Hagar. 

“Hi  and  Lois”  creator  Walker, 
speaking  earlier,  reported  that  the 
NFC  is  funding  a  University  of  Mis¬ 
souri  School  of  Journalism  graduate 
student  to  study  how  comics  size 
affects  readership.  Walker  said  the 
Columbia  Missourian  has  agreed  to 
run  comics  one  size  during  half  a 
press  run  and  another  size  during  the 
other  half,  and  the  student  will  then 
survey  that  paper’s  readers. 

Also,  former  Denver  Rocky  Moun¬ 
tain  News  editor  Ralph  Looney 
received  the  NFC’s  Jester  Award  for 
“creative  effort  in  the  presentation 
and  promotion  of  newspaper  fea¬ 
tures.” 

“I  enjoyed  working  with  syndicate 
people,”  said  Looney,  whose  former 
paper  runs  numerous  comics.  “Not 
all  editors  realize  the  importance  of 
features  and  comics.” 


Continental  features 

Continental  Features/Continental 
News  Service  has  signed  agreements 
to  distribute  three  columns. 

One  is  a  weekly  feature  called 
“Assignment:  Africa”  by  Donald  R. 
Morris,  who  spent  17  years  at  the 
Houston  Post  before  joining  Conti¬ 
nental.  The  Naval  Academy  graduate 
has  reported  from  South  Africa  and 
Namibia,  authored  The  Washing  of 
Spears  book  on  the  Zulu  nation, 
taught  African  history  at  Rice  and  the 
University  of  Houston,  lectured  on 
national  and  international  affairs,  and 
worked  in  counterespionage  opera¬ 
tions. 

Another  is  a  monthly  column 
entitled  “David  Pitts’  Window  on  Bri¬ 
tain.”  The  British-born,  Washington, 
D.C. -based  Pitts  has  written  free¬ 
lance  pieces  for  the  Washington  Post 
and  Raleigh  (N.C.)  News  & 
Observer,  worked  as  a  desk  assistant 
for  National  Public  Radio,  and  served 
as  public  policy  analyst  for  Rand.  He 
has  degrees  from  Bradford  University 
in  England  and  American  University 
in  D.C. 

The  third  is  a  weekly  travel  feature 
with  a  “wildlife  biologist’s  twist” 
called  “Lee  Snyder’s  Getting  There 
From  Here.”  Snyder,  who  has  been 
published  in  the  St.  Petersburg  Times 
and  elsewhere,  has  worked  as  a  com¬ 
mercial  photographer.  The  former 
U.S.  Navy  nuclear  operator  studied 
biology  at  the  University  of  Maine 
and  University  of  South  Florida. 

Continental  is  based  at  2020  Penn¬ 
sylvania  Ave.,  N.W.,  Suite  400, 
Washington,  D.C.  20006. 


A  plagiarism  charge 

The  National  Newspaper  Associa¬ 
tion’s  1988  “best  original  cartoon” 
was  a  near-copy  of  a  1980  drawing  by 
Steve  Sack,  who  is  now  with  the  Min¬ 
neapolis  Star  Tribune  and  Tribune 
Media  Services. 

The  alleged  plagiarism  was 
reported  November  3  by  the  Califor¬ 
nia-based  Newhall  Signal  &  Saugus 
Enterprise  after  Signal  cartoonist 
Randy  Wicks  discovered  it.  ' 

The  NNA-honored  cartoon,  by 
Randy  Lee  Marshall  of  the  Little 
Miami  Express  in  Ohio,  used  a 
Wizard  of  Oz  characters  motif  to  com¬ 
ment  on  the  1988  presidential  election. 
The  dialogue  was  identical  and  the 
drawing  nearly  identical  to  a  Sack 
cartoon  commenting  on  the  1980 
presidential  election  for  the  Fort 
Wayne  Journal  Gazette.  Both  car¬ 
toons  were  printed  with  the  Signal  & 
(Continued  on  page  48) 
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‘The  Wild  Side  discusses  nature 


(Continued  from  page  47) 
Enterprise  story. 

Sack,  as  quoted  in  the  November  3 
article,  said:  “I’m  not  really  out¬ 
raged,  but  I  was  surprised  that  he 
submitted  it  to  a  contest  and  I  won¬ 
dered  what  type  of  gall  and  stupidity  it 
takes  to  do  that.”  Marshall  did  not 
return  several  Signal  &  Enterprise 
phone  calls. 

The  NNA  was  examining  the  situa¬ 
tion  this  past  week. 

Theft  developments 

Forty-four  of  more  than  100  pieces 
of  artwork  stolen  from  the  Museum  of 
Cartoon  Art  (MCA)  were  recovered 
during  a  sting  operation  at  the  Park 
Ayenue  office  of  a  Manhattan  law 
firm  representing  an  out-of-state  car¬ 
toon  art  dealer. 

The  artwork  included  over 
$100,000  worth  of  original  “Dick 
Tracy”  strips  by  the  late  Chester 
Gould,  “Prince  Valiant”  comics  by 
the  late  Hal  Foster,  and  Walt  Disney 
animation  cells  (see  E&P,  July  22  and 
May  13). 

Former  MCA  curator  Sherman 
Krisher  was  ordered  to  pay  the  Rye 
Brook,  N.Y. -based  museum  $45,000 
in  restitution  and  placed  on  five  years’ 
probation  for  the  theft. 

Small  business  info 

A  small  business  column  by  Dr. 
Millicent  Gray  Lownes  is  being  syndi¬ 
cated. 

“Entrepreneurially  Yours”  is 
designed  to  “present  practical  busi¬ 
ness  tips  and  information  in  an  inspi¬ 
rational  way  to  help  individuals  effec¬ 
tively  and  successfully  manage  and 
initiate  small  business  ventures.” 

Lownes  is  a  professor  of  business 
management  at  Tennessee  State  Uni¬ 
versity,  workshop  leader,  author,  and 
chief  writer  for  the  publications  of  A 
Business  of  Your  Own. 

That  organization  —  based  at  P.O. 
Box  210662,  Nashville,  Tenn.  37221- 
0662  —  aims  its  material  at  female 
entrepreneurs. 


Persistence  pays  off 

Two  “Pogo”  fans  finally  got  their 
names  on  the  side  of  the  comic’s  reg¬ 
ularly  seen  boat  last  month. 

It  was  back  in  the  mid-1950s  when 
Betty  Oleson  Garvais  and  Ed 
Schwieder  first  asked  “Pogo”  creator 
Walt  Kelly  about  getting  on  the  skiff. 


A  weekly  nature  column  called 
“The  Wild  Side”  has  reached  its  third 
anniversary. 

The  550-  to  700-word  feature  talks 
about  birds,  bats,  butterflies,  fish. 


Dr.  Scott  Sholoway 


frogs,  insects,  snakes,  wildflowers, 
and  more.  Specific  columns  have  dis¬ 
cussed  why  deers  have  antlers,  why 
trees  change  colors  in  the  fall,  why 
birds  migrate,  bird  songs,  fireflies, 
Whitewater  rafting,  hiking,  nature 
photography,  hypothermia,  and  so 
on.  Reader  questions  are  also 
answered. 

Column  creator  Dr.  Scott  Shala- 
way,  whose  clients  include  the  Pitts¬ 
burgh  Press,  said  his  feature  “com¬ 
plements  rather  than  competes  with 
more  traditional  outdoor 
coverage  .  .  .  that  emphasizes  hunt¬ 
ing  and  fishing.” 

Shalaway  —  based  at  R.D.  5,  Box 
76,  Cameron,  W.V.  26033  —  has  a 
Ph.D.  in  wildlife  ecology  from  Michi¬ 
gan  State.  He  free-lances  for  newspa¬ 
pers  and  magazines,  leads  bird¬ 
watching  tours  to  Mexico,  teaches 
occasional  wildlife  and  writing 
classes,  and  lectures  on  natural  his¬ 
tory  and  conservation  topics. 


but  Kelly  had  too  many  other  names 
to  use. 

The  requests  were  renewed 
recently,  and  new  “Pogo”  cartoon¬ 
ists  Larry  Doyle  and  Neal  Sternecky 
of  the  Angeles  Times  Syndicate 
decided  to  move  the  two  loyal  fans  to 
the  front  of  their  waiting  list. 


From  ‘Gadget  Guru’ 

Four  seasonal  “Gadget  Guru”  fea¬ 
tures,  with  art,  are  being  made  avail¬ 
able  this  fall  and  winter. 

They  include  “The  Gadget  Guru’s 
Gift  Guide”  (November  19  release), 
“The  Camcorder  Buyers  Guide” 
(November  26),  “The  Decade  in 
Review”  (December  24),  and  “The 
1990s:  The  Products  of  the  Future” 
(January  1). 

“Gadget  Guru”  writer  Andy  Pargh 
(see  E&P,  May  20)  is  based  at  4301 
Hillsboro  Rd.,  Suite  100,  Nashville, 
Tenn.  37215. 

Wire  service  photos 

U.S.  Newswire  has  signed  an  agree¬ 
ment  with  Independent  Network  Sys¬ 
tems  to  deliver  photos  electronically 
via  INS’s  PhotoLink  network. 

U.S.  News  Wire  —  based  at  the 
National  Press  Building,  Suite  1272, 
Washington,  D.C.  2(X)45  —  is  used  by 
government  press  secretaries  and 
interest-group  spokespeople  to  send 


news  releases  and  advisories  to  over 
125  media  outlets. 

Story  about  summit 

Numerous  Los  Angeles  Times- 
Washington  Post  News  Service  clients 
ran  an  October  31  story  by  Washing¬ 
ton  Post  staff  writer  David  Hoffman 
which  reported  on  the  upcoming 
President  Bush-Mikhail  Gorbachev 
summit  12  hours  before  it  was  offi¬ 
cially  announced. 

The  article,  which  was  publicly 
referred  to  by  other  media  and  Soviet 
Foreign  Minister  Eduard  Shevard¬ 
nadze  in  Moscow,  angered  Bush  and 
led  to  White  House  Chief  of  Staff 
John  Sununu  issuing  a  fresh  decree 
that  senior  administration  officials 
report  all  contacts  with  journalists  to 
the  White  House  press  office. 

Advice  feature  news 

Advice  columnist  Ann  Landers  of 
Creators  Syndicate  is  being  reinstated 
in  The  Stars  and  Stripes  after  reader 
protest. 

The  U.S.  Armed  Forces  newspa¬ 
per,  citing  reasons  such  as  Landers’ 
support  of  gun  control,  had  replaced 
her  with  “Dear  Abby”  writer  Abigail 
Van  Buren  of  Universal  Press  Syndi¬ 
cate  (see  E&P,  November  4). 

Now  the  paper  will  run  both  col¬ 
umns,  according  to  Creators. 
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Editor  &  Publisher  viv 


Revi^^nd  Forecast 

issue 


It's  time  again  for  E&P's  popular  REVIEW  and  FORECAST 
issue!  The  January  6th  issue  of  Editor  &  Publisher  will  carry 
extensive  editorial  reviewing  the  important  and  exciting  newspap^^ 
events  of  1989  and  an  in-depth  look  ahead  into  1990. 


Our  readers  look  forward  to  this  annual  opening  issue  every  year. 
This  provocative  issue  helps  the  industry  evaluate  the  previous  year  and 
prepare  for  the  upcoming  year.  ^ 


Launch  your  1 990  promotion  campaign  with  an  ad  in  the  E&P  REVIEW  and  FOfttCAS’ 
issue!  Your  ad  here  will  catch  and  hold  the  attention  of  the  over  25,000*t 
newspaper  industry  professionals  who  pay  to  receive  E&P!  Use  this 
issue  as  a  vehicle  to  make  an  impact  at  the  top  of  the  year  to 

the  top  newspaper  executives  who  are  loyal  and  i 

informed  readers  of  E&P.  'm 


CLOSING  DATES: 

Space-  December  27,  1 989  Material-  December  29,  >989 


'A»  filed  with  the  Audit  Bureau  ct  Cir- 
culatiom,  subtect  to  Audit,  period  en¬ 
ded  )une  30,  19*19  (25,097). 


tfigure  does  not  include  pass-alonK 
readership  at  3.4  additiorul  readers 
per  copy  (based  on  1989  E&P  Re¬ 
search  Inc.  survey  ot  E&P  subscri¬ 
bers),  nor  does  it  include  the  addi- 
Ikmal  distribution  to  advertisers  and 
agencies  (2,817). 


-j 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


dasslfied  Advertising 


FEATURES 

AVAILABLE 


ALBUM  REVIEWS 


Pop/Rock/MOR/Country/Modern. .  .w€ 
cover  all  new  releases.  Sent  by  modem, 
mail  or  fax.  Samples,  rates:  Steve 
White,  154  Woodland  Drive,  Hanover, 
MA  02339.  (617)  982-9567. 


TEENS/ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  Interviews  w/ 
America's  hottest  TV,  movie  &  recording 
stars.  600  words  plus  photo.  Only 
$6/week!  Call:  (617)  899-6296. 


Spice  up  your  op-ed  page  with  eloqu- 
nce  and  wit.  Weekly  750  -  word 
olumn  on  politics  and  public  affairs. 
For  rates,  samples  contact  Marc 
Desmond.  419  16th  St.,  Brooklyn,  NY 
(718)  788-8350. 


FRANK  ON  FATHERHOOD. 

A  humorous,  sometimes  profound 
weekly  look  at  the  trials  and  tribulations 
of  being  a  father  in  the  baby  boom 
generation.  Aimed  specifically  at  read¬ 
ers  35-50,  prime  demographics.  For 
sample  columns,  rates,  John  Frank, 
2119  Payne  St.,  Evanston,  IL  60201. 

(312)  491-0073. 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 


Entertaining,  insightful  movie  reviews 
at  reasonable  rates.  For  samples,  call 
(617)  338-2139. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown.  NY  10940; 
(914)  692-4572. 


SENIOR  HEALTH 


AMERICA’S  ONLY  GERIATRIC 
HEALTH  COLUMN.  Tenth  year.  Weekly, 
600  words.  Info:  Frank  Macinnis,  MD., 
Box  3(37,  Edmonton,  Canada  T5j  2J7. 
(403)  472-5555. 


Running'Endurance  Sports  Column 
Tips,  features,  opinions,  profiles. 
10-year  veteran  journalist/runner.  700 
words,  samples,  rates.  James  M.  Raia, 
240(3  Sierra  Blvd.  55,  Sacramento,  CA 
95825.  (916)  483-1082. 


TRAVEL 


Weekly/monthly  column  explores  world 
of  Special  Interest  Travel  (i.e.  hiking, 
biking,  antiqueing,  etc.  around  the 
world).  Written  by  leading  travel  trade 
writer.  Complements  existing  travel 
columns  and  will  drive  more  business 
into  local  travel  agency  advertisers. 
Dawn  Barclay.  Ink.,  767  Third  Ave., 
NY,  NY  10017  or  call  800-223-1980 
or  (212)  872-8363  (NYS). 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Multi-million  dollar  advertis¬ 
ing  opportunity  now  available 
for  $100,000  by  owners  of 
copyright  of  new  unique 
national-international  maga¬ 
zines.  Available  also  as  news¬ 
paper  supplement.  Inter¬ 
ested  parties  please  contact 
Bc^x  4247,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City.  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Classified  Advertising: 
(212)  675-4380 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


Free  Newspaper  -  Shopper 
Brokerage  *  Appraisal 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
forever  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne.  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1 584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


NEWSPAPER  BROKERS 


R.C.  CRISLER&CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  azrd  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


NEWSPAPERS  FOR  SALE 


1,200  paid  circulation  weekly  with 
legal  notices  and  a  solid  ad  base.  Zone 
8.  Priced  at  one  years  gross  $50,000. 
Box  4249,  Editor  &  Publisher. 


NEW  HAMPSHIRE  weekly  group  with 
$1.4  million  in  sales.  Complete  plant. 
Owner  is  retiring.  Profitable.  Please 
write  for  details: 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702 


Established  New  York  City  weekly. 
Owner  retiring.  Seeks  working  partner 
who  can  sell,  write,  manage.  Small 
down  payment.  Take  over  100%  when 
ready  at  predetermined  price.  Box 
4227,  Editor  &  Publisher. 


Established  community  tabloid  in  one 
of  America's  most  affluent  town. 
Fantastic  opportunity  to  take  over  this 
So.  Cal.  money  maker.  '88  gross 
$215,000.  '89  projected  gross 
$250,000.  All  in  house  production 
equipment.  Priced  for  a  quick  sale. 
Reply  to  Box  4248,  Editor  &  Publisher, 
or  call  Dave  Jones  at  (619)  746-3536. 


Kansas  weekly  2,300  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 
gross.  Terms  available. 

Jim  Webster  (214)  722-3030. 


NEWSPAPER  BUYERS: 

Consider  buying  a  free  paper  business. 
Profits  can  be  excellent  and  values  are 
consistently  going  uo. 

WEST:  Free  paper,  very  profitable, 
$600,000.  terms. 

NORTH  CENTRAL:  Free  paper,  very 
profitable,  $275,000,  terms. 

NORTH  CENTRAL:  Free  paper,  very 
$60C  ,000,  terms. 

NORTHEAST:  Free  paper,  very  profit¬ 
able,  $300,000,  terms. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,  Townsend,  MT  59644. 

OWNER  RETIRING-SOUTH  TEXAS 
county  seat  weekly.  Nets  well  over 
$100,000  year,  on  gross  of  $250,000. 
$325,000  cash.  Box  4220,  Editor  & 
Publisher. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

Profitable  weekly  newspaper/shopper  in 
growing  communi^  near  Eugene,  OR. 
Macintosh/laserwriter  equipment.  Gross 
$100K,  Price:  $65K,  $30K  down, 
terms.  PO  Box  11224,  Eugene,  OR 
97440. _ 

Southern  California  weekly  newspaper, 
adjudicated,  established  82  years, 
second  class  mail  permit,  desktop 
system,  no  press.  Located  in  agricutural 
area  near  the  ocean  and  in  the  path  of 
future  growth.  Current  owners  have 
other  investment  interests.  $350,000. 
Write  Box  4258,  Editor  &  Publisher. 

TEXAS  IS  ON  THE  MOVE!  Tax  reports 
show  that  Texas  business  is  improving. 
Some  good  newspapers  are  on  the 
market,  most  because  publishers  want 
to  retire  and  are  looking  for  capable 
successors.  Or  you  can  pick  up  the 
pieces  on  one  exclusive  county  seat 
weekly  where  there's  been  a  divorce  in 
the  family.  Write  tor  our  new  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. _ 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

PUBLICATIONS  FOR  SALE 

Best  Read  Guide  -  America’s  #  1  vaca¬ 
tion  magazines  are  opening  in  vacation 
areas  of  the  country  now!  This  unique 
national'  network  has  a  franchise  avail¬ 
able  tor  the  right  person.  Protected 
territories,  complete  on  site  training 
and  support.  An  investment  of  $40,000 
and  working  capital.  Live  the  lifestyle 
YOU  desire  working  for  yourself. 
l-{800)  553-3545. 

INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

AD  MANAGER  is  a  program  for  Mac 
Plus  or  later  model.  It  tracks  ad  sales  by 
salesperson,  Co  and  product. 
Runsheets  and  Budgets  are  also  calcu¬ 
lated.  At  $199.95.  Tel.  (803) 
226-8791  Maranatha  Information 
Services,  112  Webb  St.,  Anderson,  SC 
29624-1453. 

CIRCULATION  SERVICES 

America’s  leading  newspaper 
telemarketing  company. 

CIRCULATION  DEVELOPMENT  INC. 

For  brochure  and  information 

call  toll  free  l-(800)  247-2338. 

A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 

J.  BLENKARN  HOLDINGS 

Canada’s  foremost  authority  in 
circulation  telemarketing 

is  now  available  in  the  U.S.A. 

Jeff  Blenkarn  (514)  227-6478. 

KEVIN  S.  PAPPERT 
_ (313)  673-9533 _ 

LEIBOLD  INNOVATION  CO.  UNLTD. 
Specializing  in  small  daily  and  weekly 
circulation  department  settup  and 
restructure.  CALL  US,  WE  WILL  DO  IT 
RIGHT!  (714)  497-9449. 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

COLOR  SEPARATIONS 

Color 

your 

newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 

$68 

regular  low  price  for 
separations  up  to  4  col.  x  12  in. 

24  hr. 

turnaround  by  special  reouest 

800-228-3483 

800-422-1164/PA 

717-784-2121 

^  PRESS-ENTERPRISE 
Commercial  Color 

Bloomsburg,  PA  17815 


EQUIPMENT 
&  SUPPLIES 

CAMERA  8,  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 

VGC  Total  Camera  3.  For  stats  and 
veloxes.  Top  of  line  model.  8  months 
old,  hardly  used.  Best  offer.  (516) 
694-1222. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

Fax  your  ad 
to  E&P! 
(212)929-1259 

COMPUTER  UPGRADES 

Mycro-Tek  1100  system  with  16  VDTs. 
2  20-MB  disk  drives.  2  16-port 
controllers,  editorial  and  classified  soft¬ 
ware,  plus  Texas  Instruments  810 
printer.  For  sale  for  the  best  price. 
Contact:  S.J.  Robbins,  NYU,  Depart¬ 
ment  of  Journalism  and  Mass  Commu¬ 
nication,  10  Washington  Place,  NYC 
10003  or  (212)  998-7966. 


EQUIPMENT  A  SUPPLIES 

MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
O.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wir' 

Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

McCain  660  two  into  one  newspaper 
inserter.  9  years  old.  Presently  in 
production.  12,000  per  hour.  Web 
Atlantic  Limits  (902)  450-5611. 


MISCELLANEOUS 

STACKER  CRANE 

Two  each  late  model  Conco  overhead 
stacker  bridge  cranes.  86ft  span.  Cab 
operated.  Full  magnetic  controls,  5  step 
on  all  motions.  Cutler  Hammer  control, 
mounted  in  NEMA  lA  enclosures.  Re¬ 
volving  trolly  with  telescoping  colume 
and  Vac-U-Lift  attachment.  Cranes  are 
in  excellent  condition.  Armstrong  Crane 
Service  (612)  636-8129. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

COMPUGRAPHIC  8668  TYPESEI TERS 
(3)  large  font  library  priced  to  sell 
$10,000.00  each  buy  separate  or 
discount  if  sold  as  package.  Call  (215) 
797-5515. 


For  Sale 

1  CG  8668  Typesetter,  Serial  #  2349, 
3  yrs.  old,  68  picas,  26  fonts. 

1  CG  8645  Typesetter,  Serial  #  656,  5 
yrs.  old,  45  picas,  26  fonts. 

2  CG  Powerview  10s,  Serial  #s  5595 
and  5596,  3  yrs.  old. 

1  CG  30MB  Hard  Disk  Drive  w/tape 
backup.  Serial  #10021,  3  yrs.  old. 

2  CG  Floppy  Disk  Drives,  1  single,  1 
double.  Serial  #s  6392,  6394,  3  yrs. 
old. 

1  8600  spare  parts  kit. 

All  above  equipment  has  been  under  CG 
maintenance  agreement  from  purchase 
to  11/89. 

1  Pako  processor.  Serial  #QJ7017,  26 
inch  machine.  Dayligt  film  loader. 

2  CG  Unified  Composers,  serial  #s  045 
and  40392  both  w/width  cards,  2  spare 
parts  kits,  3  perforator  tape  punches. 

1  CG  Unisetter  HR  serial  #816  w/16 
type  faces,  spare  parts  kit. 

1  CG  7200  Headliner,  serial  #3225. 

1  Mohrdn  rotary  dryer,  serial  #1835. 
Contact  Topics  Suburban  Newspapers, 
Inc.,  957  Logan  St.,  Noblesville,  IN 
46060,  or  Darrell  McConnell  (317) 
773-1210. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEUING 


LASERCOMP  by  Monotype,  1(X)  Pica 
with  600  hours,  $32,500;  also  70  Pica 
with  1900  hours,  $27,5(30.  Both  Like 
New! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 

SAVE  ON  PARTS,  BOARDS,  AND  BACK 
UP  TYPESETTING  MACHINES.  Most 
models  of  COMPUGRAPHIC  equipment 
available.  Call  or  fax  GRAPH-X: 
PHONE:  (215)  797-5515 
FAX:  (215)  797-8740. 

TEGRA  Photo/Plain  Paper  with  Genesis 
RIP,  20  MB,  i.icludes  Duplexer  and 
Graphics  Option,  30  Fonts,  installed 
but  never  used,  $58,500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRESSES _ 

6  unit  Goss  Community  Press  (1972) 
with  6  Web  Community  Folder  for  sale 
by  owner.  Can  be  seen  in  operation. 
Good  condition.  Call  Mitch  Jolley  at 
(803)  585-3678.  Community  News¬ 
papers  Inc. 

ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40”^  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 

CARY  PASTERS 

6  used,  priced  at  $10,000-$25.000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 

DAILY-KING,  10  units,  1976-1980, 
KJ-8  folder  2:1  draw  type. 

BELL  CAMP  INCORPORATED 
_ (201)  492-8877 _ 

DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses" 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 


DOUBLE  WIDTH  COMPONENTS 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 
Goss  Mk  V  units 
Goss  Mk  V  double  3:2  fodlers 
(k)ss  Mk  V  4-high  angle  bar  sections 
Goss  Mk  V  double  color  cylinders 
Goss  Mk  V  single  half  decks 
Goss  Mk  V  40*^  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  fax  (913)  492-6217 

ENKEL  2000  autopaster  with  integral 
hoist.  Less  than  500  hours  usage. 
Available  immediately  for  $38,000. 
ONE,  Atlanta.  Call  (404)  458-9351. 
Fax  (404)  458-5836. 

GOSS  METROLINER  22  3/4” 

15  -  Mono  units 
3  -  Half  decks 
1  -  Regent  2: 1  folder 
9  -  45"  RTF’s 

Installed  new  1980/84  &  can  be  seen  in 
operation.  Offered  as  complete  press  or 
on  component  basis. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 
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EQUIPMENT  &  SUPPLIES 


PRESSES _ 

GOSS  C-150  (1985)  -  21  1/2" 

4  -  4  high 
1-3  high 
1  -  floor  unit 
3  -  folders 
Available  now. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales.  Inc. 

73  N.  Sunset  Dr. 
(^mano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  lub  - 
recond. 

Add-on  SSC  Community  unit  "as  is"  or 
recond. 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4” 
2-Unit  Signature  with  folder,  23-9/16" 

HARRIS/COTTRELL 

5- Unit  V-15  A  1967  W/JF7,  good  condi¬ 
tion  and  available  now 

6- Unit  Harris  V-15A  1974  w/JF7 
4-Unit  V-25  w/JFlO,  1978  -  good 
condition  and  available  now 

JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  w/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper  bal¬ 
loon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

KING  NEWSKING 

3  unit  press,  heavy  duty  jaw  folder.  In 
mint  condition.  $105,000.00. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEW  LISTINGS 
21-1/2"  cutoff: 

Goss  C150.  4-High  (2) 


HELP 

WANTED 


HELP  WANTED 
ACADEMIC 

Graduate  School  of  Journalism 
COLUMBIA  UNIVERSITY 


22"  cutoff: 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  (lazette,  4  units  &  satellite 

22-3/4"  cutoff 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  7  units,  3-color, 
1976 

Goss  Urbanite,  4  units,  1964 

Goss  SSC,  4  units 

Goss  SC,  8  units 

Harris  845,  8  units 

Harris  V25,  8  units,  two  JF25 

Harris  V25,  6  units,  JF25 

Daily  King,  10  units,  KJ8 

M.A.N.  UniMan  212,  4  units  2  decks 

TKS  double  width,  5  units,  1  deck 

Miscellaneous: 

MEG  D200  splicer  (2) 

Custom-Bilt  trimmers,  TK300  (3) 
Upper  formers  for  Community,  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


PRICE  REDUCED 
FOR  IMMEDIATE  SALE 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-off  is  23-9/16"  but 
can  be  reduced  to  22”.  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


SAVE  MONEY  ON  TRADE-IN  PRESSES 
4  -  Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper 
1  -  Goss  Community  oil  bath  unit 
1  -  Quadra  -  Color  unit  (1981) 

3  -  1979  Web  Leader  printing  units 

4  -  Unit  Web  Leader  with  8  web  folder, 
1/2  &  1/4  pg 

1  -  1967  Goss  SC  folder,  1/2  &  1/4  pg 
7  -  Unit  News  Kingw/KJ6  folder  (1970) 
4  -  Unit  Harris  V15A  W/JF7  folder 
JF7  folder  w/20  hp  press  drive 
News  King  add-on  units  (1970-74) 

KJ6  News  King  folders  with  20  or  30  hp 
drives 

All  equipment  offered  “as  is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 


UNIMAN  2/2  semi-cylindrical  press,  22 
3/4".  4  units  plus  2  color  decks  offer 
great  versatility.  Half  and  quarter 
folder.  Remanfactured  with  12  months 
warranty.  ONE,  Atlanta.  Call  (404) 
458-9351.  Fax  (404)  458-5836. 


WANTED  TO  BUY 

Two  Harris  V-15D  units  in  good  condi¬ 
tion.  22  3/4”  cutoff.  Call  President 
(617)  241-5100.  Charles  River 
Publishing. 


The  victors  of  the  battles 
of  tomorrow  will  be  those 
who  can  best  harness 
thought  to  action.  From 
office  boy  to 

statesman,  the  prizes  will 
be  for  those  who  most  effec¬ 
tively  exert  their  brains, 
who  take  deep,  earnest  and 
studious  counsel  of  their 
minds,  who 

stamp  themselves  as  think¬ 
ers. 

B.C.  FORBES 


ACADEMIC 


DIRECTOR 

School  of  Communication 

Experienced  educator  to  administer  a 
diversified  liberal  arts-based  academic 
program  with  nearly  450  undergraduate 
majors  and  15  master’s  students.  The 
director  is  responsible  for  the  universi¬ 
ty's  Television  Production  Center, 
which  serves  clients  campus-wide; 
KFJM-AM/FM,  a  National  Public  Radio 
affiliate;  and  the  Northern  Interscholas¬ 
tic  Press  Association.  UND  has  a  strong 
tradition  of  faculty  governance.  Applic¬ 
ants  should  have  a  Ph.D.,  an  estab¬ 
lished  research  and  teaching  record, 
and  administrative  experience,  prefer¬ 
ably  with  programs  including  all  aspects 
of  education  in  mass  media  and  speech 
communication,  although  applicants 
with  significant  professional  experience 
but  without  a  doctorate  will  be  consid¬ 
ered.  Twelve-month  tenure-track  posi¬ 
tion.  Salary  negotiable.  Consideration 
of  applicants  will  begin  January  10, 
1989.  Please  send  a  letter  of  applica¬ 
tion,  a  resume  and  the  names  of  three 
references  to;  Professor  Stephen  E. 
Rendahl,  Director  Search  Committee, 
School  of  Communication,  University  of 
North  Dakota,  Grand  Forks,  North  Dako¬ 
ta  58202-8118.  UND  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


FACULTY  POSITION 
U.  of  Nebraska-Lincoln 

Seek  applicants  for  tenure-leading 
Assistant  Professorship  (or  non-tenure 
leading  Professional  Lecturer)  starting 
August,  1990,  at  the  University  of 
Nebraska-Lincoln  College  of  Journal¬ 
ism.  Teach  advertising  courses  in 
expanding  and  nationally  recognized 
program.  Salary  competitive. 

Qualifications:  Because  the  College  and 
the  University  have  flexible  and  enlight¬ 
ened  hiring,  promotion  and  tenure 
guidelines,  we  are  able  to  offer  similar 
tenure-leading  options  to  candidates 
with  professional  experience  and 
substantive  academic  credentials  or 
academic  credentials  and  substantive 
professional  experience  or  a  balanced 
combination  of  both.  Thus,  considera¬ 
tion  will  be  given  to  a  professional  with 
highly  significant  experience  and  a 
Bachelor's  will  be  considered. 

Submit  letter  of  application,  current 
vita  and  names  of  three  references  post¬ 
marked  by  December  22  (or  until  filled) 
to: 

Professor  Linda  Shipley 
Advertising  Search  Committee 
College  of  Journalism 
University  of  Nebraska-Lincoln 
Lincoln,  Nebraska  68588-0130 

Affirmative  Action/Equal  Opportunity 
Employer 


PROFESSIONALS-IN-RESIDENCE 
Applications  invited;  Colorado  State 
University/Gannett  Foundation 
Professionals-in-Residence.  Each  visi¬ 
tor  spends  three  weeks  on  campus  to 
teach  and  counsel  students  and 
conduct  workshop  for  professionals. 
Spring  and  Fall  1990  terms.  Visitors 
will  be  chosen  in  these  categories: 
Editorial  writer 
Political  writer 
Fine  arts  writer/critic 
Preference  to  current  full-time  news¬ 
paper  employees.  Teaching  experience 
helpful,  but  not  required.  Resumes, 
clips  and  references  by  Nov.  30  to: 
Prof.  Garrett  Ray,  Technical  Journalism 
Dept.,  Colorado  State  University,  Fort 
Collins,  CO  80523.  (303)  491-5132. 

EDITOR  &  P 


The  Graduate  Schooi  of  Journalism  of 
Columbia  University  invites  applica¬ 
tions  and  nominations  for  teaching 
positions  in  printand  broadcast  journal¬ 
ism  for  the  1990-91  academic  year. 
These  one-year  renewable  and  tenure- 
track  positions  will  be  filled  from  the 
ranks  of  distinguished  professionals 
with  an  interest  in  teaching  and 
research.  The  School  is  an  Equal  Oppor¬ 
tunity  Affirmative  Action  Employer  and 
especially  encourages  applications  from 
minorities  and  women.  Send  letter,  vita 
and  three  reference  letters  to: 

Committee  on  Faculty  Appointments 
Graduate  School  of  Journalism 
Columbia  University 
New  York,  NY  10027 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1990. 
Stipend  plus  fee  waiver.  Graduate 
Record  Examination  required.  Contact 
Dr.  Leonard  Tipton,  Graduate  Coordina¬ 
tor,  Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611-2084. 

AA/EOE. 


PURDUE  UNIVERSITY 
Seeks  candidates  for  department  head 
for  agricultural  communications. 
Service-oriented  unit  serves  campus 
researchers,  extension  specialists  and 
faculty  members,  and  communicates 
news  and  regulatory  information  to 
media  and  the  public.  Staff  of  33 
people  includes  writers,  editors,  radio 
and  video  producers,  graphic  artists, 
visual  display  creators  and  distribution 
center  personnel.  Bachelor's  degree 
required;  master’s  preferred.  Profes¬ 
sional  experience  in  communication  or 
related  area  required.  Send  letter  and 
resume  by  Dec.  1  to: 

Agricultural  Administration 
Head  Search  Committee 
Agricultural  Administration  Building 
West  Lafayette,  IN  47907 
Purdue  University  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


SENIOR  PROFESSOR 
IN  JOURNALISM 


The  University  of  South  Florida  at  St. 
Petersburg  seeks  a  senior  professor  to 
help  establish  and  build  a  new,  innova¬ 
tive  master's  degree  program  in  journal¬ 
ism.  The  faculty  and  students  of  the 
program  will  have  a  collegial  relation¬ 
ship  with  The  Poynter  Institute  for 
Media  Studies,  which  is  adjacent  to  the 
campus. 

Applicants  must  have  a  Ph.D.;  a 
commitment  to  research  and  publica¬ 
tion;  teaching  experience;  and  substan¬ 
tial  experience  as  a  professional 
journalist. 

The  position  is  a  nine-month,  tenure- 
track  appointment,  beginning  August 
1990.  Rank:  Associate  or  full  professor. 
Salary:  competitive.  Application  dead¬ 
line:  January  15,  199(). 

Submit  a  cover  letter,  resume  and  the 
name,  address  and  phone  number  of 
three  references  to:  Dr.  G.  Michael 
Killenberg,  University  of  South  Florida 
at  St.  Petersburg,  140  Seventh  Avenue 
South,  St.  Petersburg,  FL  33701.  USF 
is  an  EO/AA  employer. 
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HELP  WANTED 


ACADEMIC 


The  P.l.  Reed  School  of  Journalism, 
West  Virginia  University,  seeks 
candidates  for  a  tenure-track  position  in 
the  news-editorial  sequence.  Applic¬ 
ants  should  have  solid  background  in 
graphics  and  be  able  to  teach  courses  in 
newswriting,  editing,  mass  communica¬ 
tion,  ethics,  research  methods.  The 
position  includes  advising,  service  and 
research.  Ph.D.  or  ABD  with  teaching 
experience  preferred;  professional 
experience  required.  Send  letter  and 
vita  to  Dr.  James  Paty,  WVU,  Morgan¬ 
town,  WV  26506-6100.  Search 
Committee  will  begin  reviewing  applica¬ 
tions  after  Feb.  1,  1990;  appointment 
b^ins  Aug.  15,  1990.  Position  open 
until  filled.  West  Virginia  University  is 
an  Equal  Opportunity/Affirmative 
Action  Employer. 


The  University  of  Georgia 
Department  Head 
Department  of  Journalism 
College  of  Journalism 
and  Mass  Communication 


The  University  of  Georgia  invites  appli¬ 
cations  and  nominations  for  the  posi¬ 
tion  of  Department  Head,  Department 
of  Journalism,  Henry  W.  Grady  College 
of  Journalism  and  Mass  Communica¬ 
tion. 

Application  Deadline:  February  1, 
1990 

Date  of  Appointment:  July,  1990 

Responsibilities:  The  Department  Head 
reports  to  the  Dean  of  the  College  and  is 
the  chief  administrative  officer  of  the 
Department  of  Journalism.  Th  Depart¬ 
ment  Head  is  responsible  for: 
Supervising  the  teaching,  research 
and  public  service  activities  of  eleven 
full-time  and  several  part-time 
faculty. 

Recruiting  and  hiring  faculty  for 
several  anticipated  openings. 
Representing  the  department  effec¬ 
tively  within  the  College  and  the 
University. 

Maintaining  the  department’s  rela¬ 
tionship  with  newspaper  and  maga¬ 
zine  professionals. 

Teaching  undergraduate  and  gradu¬ 
ate  courses. 

Conducting  original  research  in 
mass  communication. 

Qualifications:  An  earned  doctorate  and 
a  distinguished  scholarly  record  are 
preferred.  Candidates  should  also 
possess  administrative,  teaching  and 
media  experience. 

Rank:  Candidates  should  possess  the 
qualifications  necessary  for  appoint¬ 
ment  at  the  rank  of  Professor. 

Salary:  Competitive 

To  Apply:  Candidates  should  submit  a 
letter  of  application,  a  vita  and  the 
names  and  complete  addresses  of  three 
persons  who  may  be  contacted  for 
letters  of  reference. 

The  University  of  Georgia  is  an  affirma¬ 
tive  action,  equal  opportunity  employer, 
and  invites  and  encourages  applications 
from  women  and  minorities.  Please 
send  all  nominations  and  applications 
to  the  chair  of  the  search  committee: 

Dr.  Joseph  R.  Dominick 
Graduate  Studies  Office 
College  of  Journalism 
and  Mass  Communication 
University  of  Georgia 
Athens,  GA  30602 


HELP  WANTED 


ACADEMIC 


The  University  of  Iowa: 

The  School  of  Journalism  and  Mass 
Communication  invites  applications  for 
two  tenure-track  faculty  positions  for 
fall,  1990.  Desired  intellectual  areas 
are  visual  communication,  twentieth- 
century  media  history  or  media  policy. 
Preference  will  be  given  to  applicants 
with  expertise  in  a  visual  area  such  as 
typography,  publication  design  or 
photography,  or  in  journalistic  writing. 
Applicants  should  have  an  excellent 
record  of  research  or  creative  activity, 
and  should  be  able  to  contribute  to  both 
undergraduate  and  graduate  levels  of 
the  program.  The  Ph.D.  is  preferred;  the 
M.A.  or  M.F.A.  with  exceptional  profes¬ 
sional  or  academic  experience  will  be 
considered.  Salary  is  dependent  upon 
qualifications.  In  filling  these  positions, 
the  School  seeks  to  diversify  its  faculty 
with  respwt  to  gender  and  underrepre¬ 
sented  minorities.  Screening  of  applica¬ 
tions  will  begin  January  10,  1990,  and 
will  continue  until  the  positions  are 
filled.  Applicants  should  send  a  cover 
letter,  vita  and  three  tetters  of  reference 
to  Albert  D.  Talbott,  Chair,  Faculty 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  The 
Universi^  of  Iowa,  Iowa  City,  Iowa 
52242.  The  University  of  Iowa  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 


THE  UNIVERSITY  OF  WISCONSIN  - 
RIVER  FALLS  seeks  a  journalism  teach¬ 
er  for  Fall  1990.  Primary  teaching 
responsibility  in  radio/tv  news,  broad¬ 
cast  production  and  management. 
Some  background  in  general  news 
reporting,  editing  helpful.  Position 
includes  management  of  university's 
FM  radio  station.  MA  required;  ABD/ 
PhD  preferred.  Professional  experience 
necessary.  Deadline:  February  1,  1990. 
Send  cover  letter,  current  vita  and  at 
least  three  letters  of  reference  to: 
Michael  Norman,  chair.  Department  of 
Journalism,  UW-River  Falls,  River  Falls, 
Wl.  54022.  ACEJMC  accredited 
department.  Affirmative  action/equal 
opportunity  institution. 

UNIVERSITY  OF  DAYTON 
JOURNALISM 

Assistant  professor;  tenure  track.  Salary 
negotiable  for  9  month  contract.  Start 
8/16/90.  M.A.  or  M.S.  required.  Prog¬ 
ress  toward  a  Ph.D.  or  substantial 
professional  or  teaching  experience 
required.  Must  be  able  to  demonstrate 
teaching  competency.  Must  be  quali¬ 
fied  to  teach  a  variety  of  skills  courses 
in  an  undergraduate  journalism  sequ¬ 
ence.  Send  letter  of  application,  vita 
with  names  of  at  least  three  references 
to:  Dr.  Don  B.  Morlan,  Chair;  Dept,  of 
Communication;  Universi^  of  Dayton; 
Dayton,  OH  45469.  Deadline  --  January 
15.  1990  or  until  position  is  filled. 

University  of  Dayton  is  a  EEO/AA 
Employer. 


UNIVERSITY  OF  DAYTON 
PUBLIC  RELATIONS 
Lecturer  in  Communication  to  teach 
public  relations.  Renewable  appoint¬ 
ment  for  maximum  of  five  years.  Salary 
negotiable  for  9  month  contract.  Start  - 
8/16/90.  M.A.  or  M.S.  required. 
Demonstrated  teaching  competency 
and  substantial  professional  experience 
in  public  relations  required.  Must  be 
qualified  to  teach  courses  in  a  public 
relations  sequence.  Some  responsibility 
in  administration  of  internship  program 
possible.  Send  letter  of  application  and 
vita  with  names  of  at  least  three  refer¬ 
ences  to:  Dr.  Don  B.  Morlan,  Chairper¬ 
son;  Dept,  of  Communication;  Universi¬ 
ty  of  Dayton;  Dayton,  OH  45469.  Dead¬ 
line  -  January  15,  1990  or  until 
position  is  filled. 

University  of  Dayton  is  a  EEO/AA 
Employer. 


HELP  WANTED 


ACADEMIC 


The  Department  of  Communications  at 
Washington  State  University  is  taking 
applications  for  a  faculty  position  in 
Public  Relations  at  the  Assistant 
Professor  rank.  Employment  begins  in 
August  1990. 

Responsibilities  include  undergraduate 
and  graduate  courses  and  seminars; 
supen/ising  student  activities,  research, 
and  internships.  Pursuit  of  an  active 
program  of  research  or  creative  scholar¬ 
ship  expected. 

Master's  degree  required.  Teaching  and 
professional  experience  preferred.  Must 
be  able  to  teach  in  more  than  one  of  the 
following  areas:  public  relations  princi¬ 
ples,  writing,  management  campaigns, 
theory.  Appointment  can  be  made  in 
one  of  two  tracks:  a)  Renewable  profes¬ 
sional  track  with  evidence  of  significant 
professional  experience;  or  b)  research 
tenure  track  with  Ph.D.  and  evidence  of 
recent  scholarly  activity. 

Reduced  teaching  loads  for  research¬ 
ers.  Competitive  salary;  generous  fringe 
benefits  at  18  percent  of  salary;  excel¬ 
lent  travel  support.  Summer  teaching 
possible  at  11  to  22  percent  of  nine- 
month  salary. 

Letters  of  application,  vitae,  and  names 
of  three  references  should  be  sent  to 
Alexis  S.  Tan,  Chair,  Department  of 
Communications,  Washington  State 
University,  Pullman,  WA  99164-2520. 
Review  of  applications  will  begin  1 
December  1989  and  continue  unt 
position  is  filled. 

WASHINGTON  STATE  UNIVERSITY  IS 
AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EDUCATOR 
AND  EMPLOYER.  PROTECT  GROUP 
MEMBERS  ARE  ENCOURAGED  TO 
APPLY  AND  TO  IDENTIFY  THEIR 
STATUS. 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER  -  Once  in  a 
lifetime  opportunity  to  have  fun  while 
running  the  day  to  day  operations  of  a 
20  year  old,  L.l.  alternative/ 
entertainment  paper.  Strong  back¬ 
ground  in  sales,  production,  circulation 
to  develop  market  potential.  Letter, 
resume,  salary  requirements  to  Box 
303,  Roslyn,  NY  11576. 


GENERAL  MANGER/ 
ADVERTISING  MANAGER 

Florida  West  Coast  group  of  weekly  and 
daily  newspapers  has  opening  for  a  go 
etter  to  head  profit  center  with  staff  of 
4,  publishing  a  weekly  aimed  at  our 
affluent  Sarasota  seniors.  Candidate 
should  have  proven  track  record  in 
competitive  print  advertising  sales.  We 
are  inclined  to  prefer  weekly  or  shopper 
to  daily  newspaper  experience.  This 
publication  has  had  three  General 
Managers,  all  of  whom  have  advanced 
to  greater  responsibilities  and  income. 
Winners  only....  call  or  write  Derek 
Rankin  or  Huey  Stinson,  Sun  Coast 
Media  Group,  at  (813)  484-2611,  200 
E.  Venice  Avenue,  Venice,  FL  32485. 


Million  dollar  plus  and  growing  four 
paper  division  of  daily  and  weekly  paper 
independent  group  needs  a  proven 
professional  to  fill  GM  position.  We 
have  been  on  a  fast-track  and  want  to 
stay  there.  Apply  to  President,  Gazette 
Publishing  Co.,  107  North  Sandusky 
St.,  Bellevue,  OH  44811. 


PUBLISHER 

Prestigious  49-year  old  bi-weekly  prog¬ 
ressive  religious  journal  seeks  person 
with  proven  skills  in  circulation,  adver¬ 
tising,  fundraising.  Join  small  highly 
motivated  staff  to  do  a  job  that  has 
meaning.  Resume,  salary,  experience 
to:  Christianity  &  Crisis.  537  W.  121st 
St..  New  York,  NY  10027. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER: 

A  General  Manager  is  needed  to  oversee 
and  advise  management  practices  for 
all  functions  of  Summerfield  Operating 
Company  includes  four  free  distribution 
weekly  newspapers,  travel  agency,  and 
direct  mail  operation.  The  qualified 
candidate  will  have  a  strong  newspaper 
background  and  proven  leadership 
skills.  The  position  involves  strategic 
and  operational  planning  of  the  entire 
business  operation.  Experience  in  sales 
administration  procedures  are  required. 
Position  offers  generous  compensation 
package  incluoing  flexible  benefits, 
401(k)  Savings  and  pension  plan. 
Please  send  cover  letter  and  resume  to: 
Summerfield  Operating  Company, 
3601  Highway  66,  Neptune,  NJ 
07754.  Attention:  Personnel  Depart¬ 
ment.  No  phone  calls,  please.  E.O.E. 


PUBLISHERS 

Progressive  newspaper  group  in  Zone  6 
seeks  seasoned  publi^ers  who  have 
sales  and  general  management  exp^i- 
ence.  Wid^e  range  of  opportunities 
includes  small  dailies  and  weekly  clus¬ 
ters.  Some  big  city  and  some  small 
towns.  We  like  community-minded, 
fair-minded  and  sales  oriented  people. 
Please  send  resume  to  Box  4253, 
Editor  &  Publisher. 


Zone  7  based  company  is  currently 
accepting  resumes  for  the  position  of 
Chief  Accountant.  Qualified  candidate 
will  report  to  the  Director  of  /Administra¬ 
tive  Services.  Responsibilities  for  the 
Chief  Accountant  are  maintain  and 
audit  corporate  financial  records,  taxes, 
credits  and  collections.  Payroll  billing 
and  mail  desk.  Prepare  financial  state¬ 
ments  and  reports.  Supervise  and  enfor¬ 
ce  corporate  policies.  Desired  back¬ 
ground  includes  degree  in  accounting  or 
business  with  strengths  in  accounting 
and  finance.  Demonstrated  managerial 
capabilities,  bcellent  oral  and  written 
communication  skills  and  proven  inte¬ 
grity  are  a  must.  Full  company  benefits. 
Please  reply  with  expected  starting 
salary  requirements.  Box  4251,  Editor 
&  Publisher. 


Zone  9  opportunity  for  hands-on  general 
manager  with  strong  emphasis  in  sales 
and  marketing  at  rapidly  expanding 
paid  weekly  in  outstanding  market. 
People  and  leadership  skills  are  essen¬ 
tial.  If  you  can  sell  and  motivate  others 
to  sell  as  well,  value  quality  and  service, 
are  a  team  player,  and  performance 
oriented,  you  may  wish  to  apply.  Excel¬ 
lent  fringe  benefit  plan;  outstanding 
salary  and  bonus  package.  Growth 
oriented  company.  Send  resume  to  Box 
4208,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Daily  in  solid  community  with  indust¬ 
rial,  transportation  and  agricultural 
economic  base,  needs  replacement  of 
retiring  advertising  director. 

Must  have  leadership  qualities,  know¬ 
ledge  of  all  newspaper  operations,  able 
to  train,  inspire  and  manage  veteran 
display  and  classified  staff  Should  be  a 
"hands-on”  advertising  director,  prom¬ 
otional  minded  with  proven  track 
record,  with  ability  to  improve  and  build 
existing  T  M.C. 

20,000  Mon-Fri  PM  and  Sat.  AM  in 
Zone  5.  Send  resume  and  cover  letter 
outlining  salary  history  and  require¬ 
ments  to  Box  4243,  Editor  &  Publisher, 
We  are  an  Equal  Employment 
Opportunity  Employer 


Monthly  business  newspaper  serving 
Route  202,  PA  corridor.  Need  aggres¬ 
sive,  experienced  advertising  sales 
person,  ^se  plus  generous  commission 
structure.  Send  resumes  to  Box  4250, 
Editor  &  Publisher 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGERS 

Central  office  of  small  daily  newspaper 
is  soliciting  resumes  for  working  ad 
managers  responsible  for  all  advertising 
sales  and  promotions.  Ideal  candidates 
will  possess  future  general  manager 
potential.  Central  office  acts  as  clearing 
house  only,  hiring  to  be  done  by  indivi¬ 
dual  new^pers.  Send  resume  to  Peter 
Falcone,  TO  Box  550,  Terrace  Hill,  Ithi- 
ca,  NY  14850. 


ADVERTISING.  Texas  Tech  University 
seeks  a  tenure-track  assistant  or  associ¬ 
ate  professor  to  teach  advertising 
courses.  Ph.D  wanted  but  will  consider 
A.B.D.  Professional  experience  is 
preferred.  Send  vita  with  three  refer¬ 
ences  by  Jan.  5  to  Tommy  V.  Smith, 
Ph.D.  Advertising  Search  Committee, 
School  of  Mass  Communications,  PO 
Box  4710,  Lubbock,  TX  79409. 
Women  and  minorities  are  encouraged 
to  apply.  Texas  Tech  University  is  an 
Equal  Opportunity,  Affirmative  Action 
Employer. 


ADVERTISING  DIRECTOR 

Do  you  appreciate  the  mountains, 
lakes,  the  arts  with  a  four  season  envi¬ 
ronment?  If  your  answer  is  yes  to  this 
question,  then  you  should  continue 
reading  this  advertisement. 

We  are  a  quality  conscious,  customer 
driven  Metro  daily  and  Sunday  news¬ 
paper  seeking  an  Advertising  Director 
with  a  broad  base  of  experience  in  Clas¬ 
sified,  Retail  and  National  Advertising. 

The  person  we  are  seeking  must  be  an 
aggressive,  people  (employee  and 
customer)  oriented,  goal  directed  indi¬ 
vidual  with  a  proven  marketing  and 
sales  background. 

The  position  offers  an  exciting  oppor¬ 
tunity  to  grow  and  progress  with  a 
customer  service  and  quality  perfor¬ 
mance  daily  and  Sunday  newspaper 
company. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Box  4246,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
For  family-owned  14,000  daily  (Canan¬ 
daigua,  NY)  located  in  growing  Finger 
Lakes  region.  Supervise  staff  of  12  with 
full  responsibility  for  all  advertising 
revenue  including  classified  and 
commercial  printing.  Demonstrate  abil¬ 
ity  to  develop  new  business,  utilize 
market  research,  train  staff  and  handle 
newspaper  promotion.  Provide  key 
marketing  leadership  to  management, 
staff  and  major  advertisers.  Excellent 
salary,  incentive  bonus,  and  benefits.  A 
great  oppportunity  to  live  and  work  in  a 
choice  location.  Position  now  open. 
Submit  resume  and  references  to: 
Richard  L.  Hare,  Consultant,  62  Black 
Walnut  Drive,  Rochester,  NY  14615. 


CLASSIFIED  MANAGER 
60,000  circulation  and  growing  daily/ 
weekly  newspaper  group  seeks  creative 
manager  to  develop  a  1990's  classified 
strategy  for  three  newspapers.  Previous 
classified  experience  in  competitive 
market  a  plus.  Opportunity  in  explosive 
market.  Tribune  Co.  benefits.  Send 
resume  to  Advertising  Director,  Mary 
Jacobus,  SDR/Times  Advocate  News¬ 
papers,  207  East  Pennsylvania  Ave., 
Escondido,  CA  92025. 


RETAIL  ADVERTISING  MANAGER 
40,000  daily,  42,0(X)  Sunday  Gannett 
(Fortune  200)  newspaper  in  competi¬ 
tive  Marin  County  market  in  the  San 
Francisco  Bay  area  seeks  experienced 
advertising  sales  manager.  A  successful 
track  record  in  newspaper  advertising 
sales,  supen/isory  experience  and  news¬ 
paper  and/or  ad  agency  background 
with  college  degree  or  equilavent  exper¬ 
ience  necessary.  Responsibilities 
include  supervising  territorial  account 
executives,  and  developing  newspaper 
marketing  strategies  and  campaigns 
with  advertisers.  Salary  commensurate 
with  experience  and  includes  a  MBO 
incentive  program.  Excellent  benefit 
package  provided.  Please  send  your 
resume  to: 

MARIN  INDEPENDENT  JOURNAL, 
Personnel  Department-Sales  Manager, 
150  Alameda  del  Prado,  Novato,  (JA 
94949.  EOE. 


EASTERN  REGION 
SALES  MANAGER 

Crosfield  Electronics  Inc.,  a  leader  in  the  graphic  arts  in¬ 
dustry,  seeks  an  Eastern  Region  Sales  Manager  for  our 
News  Publishing  Systems  Sales  organization  based  in 
our  Glen  Rock,  New  Jersey,  North  American 
headquarters. 

We  seek  an  accomplished  line  sales  manager  with  a  min¬ 
imum  of  5  years  experience  in  the  sales  of  newspaper 
publishing  prepress  systems  including  at  least  2  years  of 
managerial  experience.  The  position  involves  up  to  40% 
overnight  travel. 

Crosfield  offers  an  aggressive  sales  incentive  compen¬ 
sation  program,  a  company  automobile,  and  comprehen¬ 
sive  group  health  and  401  (k)  savings  plans. 

For  confidential  consideration,  send  resume,  including 
salary  history,  to;  David  A.  Martone,  Manager,  Man¬ 
power  Planning  and  Staffing,  Crosfield  Electronics 
Inc.,  65  Harristown  Road,  Glen  Rock,  NJ  07452 


Equal  Opportunity  Employer  M/F/H/V 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MARKETING 
AND  TRAINING  MANAGER 
for  US  Group  of  community  of  daily  and 
weekly  newspapers.  Candidates  seeking 
this  position  must  have  solid  record  of 
hands-on  experience  and  accomplish¬ 
ments  in  Classified  sales  and  manage¬ 
ment.  The  successful  applicant  will  be 
a  good  teacher,  motivator,  and  have 
strong  people  skills.  This  is  a  corporate 
position  and  will  involve  travel  to  indivi¬ 
dual  publications.  Send  resume  includ¬ 
ing  salary  history  to  Box  4266,  Editor  & 
Publisher. 


CREATIVE  DIRECTOR 

One  of  the  nations  largest  specialty 
retailers  has  an  outstanding  opportunity 
for  a  Creative  Director.  We  are  inter¬ 
ested  in  ambitious  individuals  who 
possess  extensive  retail  advertising 
background  with  a  proven  record  or 
creativity,  minimum  five  years  mana¬ 
gerial  experience  and  a  creative  gift  for 
advertising  presentation.  We  offer  a 
dynamic  organization  with  an  attractive 
compensation/benefits  package.  If  you 
are  performance-oriented  and  want  to 
be  challenged  on  a  daily  basis  please 
send  resume  with  salary  history  in  conf  i- 
dence  to:  Box  4259,  Editor  & 
Publisher. 


JOB  OPPORTUNITY 
Free  circulation  50M,  VAC  audited,  25 
year  old  weekly.  Need  aggressive,  intel¬ 
ligent,  hard  working  street  sales  for 
highly  accepted  newspaper.  Average  40 
page  broadsheet  with  heavy  food 
section.  South  Texas  in  Rio  Grande 
Valley  near  Mexico.  Heavy  middle 
income  market.  Mild  year  round 
climate.  Benefits  program.  Send 
resume  and  desired  earning  goals  to 
Valley  Town  Crier,  1811  N.  23rd,  McAl¬ 
len,  TX  78501. 


RETAIL  ADVERTISING  MANAGER 
The  Press  Democrat,  an  88,500  daily 
and  97,000  Sunday  newspaper  ser/ing 
the  Sonoma  County  market  in  the  North 
San  Francisco  Bay  area  is  seeking  a 
retail  advertising  manager. 

The  successful  candidate  will  be  an 
excellent  manager  of  people  and  have 
the  ability  to  plan  and  implement  sales 
strategies  in  this  very  vibrant  market. 
Please  respond  to  Personnel  Depart¬ 
ment,  The  Press  Democrat,  PO  Box 
569,  Santa  Rosa,  CA  95402. 

A  New  York  Times  Company 


RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  a  dynamic,  creative 
leader  to  guide  the  retail  advertising 
department  of  our  award-winning  week¬ 
ly  newspapers  in  the  Washington  metro¬ 
politan  area.  If  you  are  an  experienced 
manager  in  publications  looking  for  a 
new  challenge  to  lead  a  seasoned  staff 
of  gogetters,  you  could  be  our  choice. 
The  person  we  need  must  have  a  proven 
track  record  in  budgeting,  revenue 
projections  -  someone  who  can  set  goals 
and  motivate  a  staff  to  meet  them; 
develop  target  accounts  and  track  sales 
performance;  spec  layout  usage;  sales 
and  training  skills.  This  is  an  opportuni¬ 
ty  to  join  a  fast-growing  organization 
that  produces  high  quality  newspapers 
to  an  affluent  readership  while  provid¬ 
ing  the  kind  of  customer  service  and 
results  that  keeps  them  coming  back  to 
us.  Excellent  salary  opportunities, 
comprehensive  benefits  package,  ideal 
working  conditions.  Send  resume  to  Box 
4252,  Editor  &  Publisher. _ 

In  our  complex  world,  there 
cannot  be  fruitful  initiative 
without  government,  but 
unfortunately,  there  can  be 
government  without  initia¬ 
tive. 

BERTRAND  RUSSELL 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHIC  ARTIST 

The  Lansing  State  Journal  is  seeking  an 
artist  with  strong  Macintosh  skills  and 
creative  flair.  Challenging  job  responsi¬ 
bilities  include  creating  color  illustra¬ 
tions  for  features  sections,  information¬ 
al  graphics  for  news.  The  State  Journal 
is  a  growing  newspaper  in  a  vibrant 
university  and  state  capital  community. 
Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  East 
Lenawee,  Lansing,  Ml  48919. 


The  Pittsburgh  Post-Gazette,  160,000 
six-day  AM,  is  looking  for  a  full-time 
artist  with  a  versatile  background.  The 
artist  will  work  on  a  staff  of  3  and 
should  have  experience  with  illustra¬ 
tion,  computer  graphics  and  page 
design.  Competitive  salary,  excellent 
company  benefits.  Contact  Anita  Dufal- 
la.  Art  Director,  Pittsburgh  Post- 
Gazette,  50  Boulevard  of  the  Allies, 
Pittsburgh,  PA  15222,  (412) 
263-1585. 


CIRCULATION 


150,000  national  outdoor  specialty 
magazine,  established  1925,  seeks 
experienced  circulation/business  mana¬ 
ger  with  proven  skills  in  budgeting, 
organization,  circulation  and  promo¬ 
tion.  Advancement  to  general  manage¬ 
ment  possible.  Columbus  is  a  growing 
metropolitan  area  in  good  demo¬ 
graphics,  fine  schools,  excellent  living 
conditions.  Please  send  resume  includ¬ 
ing  salary  requirements  to:  K. 
Maccracken,  F-F-G,  2878  E.  Main  St., 
Columbus,  OH  43209. 


CIRCULATION 

Exceptional  career  opportunities  avail¬ 
able  with  leading  software  development 
company  in  our  applications  and  client 
support  departments  for  individuals 
with  circulation  experience. 

Applications  specialists  will  be  respon¬ 
sible  for  site  sun/eys  as  well  as  installa¬ 
tion  of  our  software  and  client  training. 
Availability  to  travel  required. 

Client  support  reps  will  be  responsible 
for  telephone  support.  Must  have  excel¬ 
lent  system  knowledge  as  well  as  inter¬ 
personal  and  problem  solving  skills. 

Send  resume  to: 

Personnel  Director 
Integrated  Newspaper  Systems  Inti. 
10975  Benson  (Jrive 
Overland  Park,  KS  66210 


Circulation  management  candidate 
needed  for  upper  midwest,  70,000 
circulation  daily  in  university  town. 
Staff  currently  solid  but  we  are  seeking 
a  qualified  candidate  who  may  develop 
into  our  next  circulation  manager  within 
1-3  years.  The  successful  candidate 
could  be  circulation  manager  of  a  small¬ 
er  paper  or  have  circulation  experience 
at  a  larger  paper.  Send  resume  and  brief 
letter  stating  career  goals  to  Box  4201, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Aggressive,  hard-driving  manager 
needed.  Must  lead  by  example  and  set 
the  pace  for  growth  in  this  Zone  4  mark¬ 
et.  You  will  direct  a  team  of  District 
Managers  in  this  suburban/rural  territ¬ 
ory.  Position  responsible  for  growth  in 
20-plus  counties.  Currently  25,000 
daily  circulation  and  part  of 
70,000-plus  organization.  Excellent 
planning,  motivational,  and  communi¬ 
cation  skills  a  must.  Degree  in  business 
or  related  studies  preferred.  Attractive 
salary,  excellent  benefits  and  lucrative 
profit-sharing  plan.  Fast-paced  position 
in  a  growing  area.  Send  resume  and 
salary  history  to  Box  4215,  Editor  & 
Publisher. 
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HELP  WANTED 


CIRCULATION 


CREW  MANAGER  WANTED 
(Boy  crews)  experienced  for  West  Palm 
Beach,  FL.  $15  per  order.  Contact  BP 
Web  (407)  837-4166  between  10AM 
and  1PM. 


HOME  DELIVERY  MANAGER 
For  20,000  daily  and  Sunday  located  in 
Southern  California.  Smog-free  coastal 
city  60  miles  north  of  L.  A.  Must  be  well- 
versed  in  all  aspects  of  home  delivery. 
To  $27K  to  start,  advancement  oppor¬ 
tunities  unlimited.  Send  complete 
resume  to  Clyde  Barrow,  Circulation 
Manager,  The  Press  Courier,  300  W. 
9th  Street,  Oxnard,  CA  93030. 


We're  looking  for  an  experienced  Circu¬ 
lation  Manager  for  our  little  daily  in 
beautiful  northern  New  England.  Prim¬ 
ary  responsibilities  include  establishing 
and  maintaining  motor  routes,  building 
single  copy  sales  and  running  the  mail 
room.  If  you  have  the  ability  to  be 
service  and  promotion-oriented  at  the 
same  time  and  know  we're  not  talking 
about  a  9  to  5  job  we'll  be  interested.  In 
addition  to  competitive  salary  and 
bonus  package  we  offer  a  terrific  non- 
urban  lifestyle  and  the  excitment  of  a 
competitive  challenge.  Send  resume 
and/or  letter  of  introduction  and  your 
income  history  to  Box  4238,  Editor  & 
Publisher. 


EDITORIAL 


ASSISTANT  EDITOR,  Maryland  Gazet¬ 
te,  37,000  ABC  twice  weekly  in  Glen 
Burnie,.  across  river  from  Baltimore. 
Story  assignments,  layouts,  editing, 
headline  writing  experience  necessary. 
Send  resume,  references  to  Edward  D. 
Casey,  Executive  Editor,  Capital  Gazet¬ 
te  Newspapers,  2000  Capital  Dr., 
Annapolis,  MD  21401. 


ASSISTANT  REGIONAL  EDITOR 
wanted  by  southern  New  England  AM  to 
lead  our  fine  reporters  in  three  subur¬ 
ban  bureaus  to  new  heights  of  enter¬ 
prise  and  readability.  Supervisory 
experience  preferred,  but  others  whose 
work  shows  an  excellent  command  of 
language  and  an  eye  for  stories  with  a 
human  focus  will  be  considered.  We  pay 
a  competitive  salary  to  match  our 
competitive  market.  Please  send 
resume  and  no  more  than  ten  clips  to 
Box  4234,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


A  AAA-Opportunity 
NEWS  EDifOR/DESIGN 
This  may  be  the  most  unique,  and  chal¬ 
lenging,  editing  job  in  American  jour¬ 
nalism.  We  seek  the  complete  journalist 
~  someone  who  combines  an  ability  to 
shape  and  edit  any  (and  all)  sections  of 
the  newspaper... ability  to  take  one  of 
the  best  designed  newspapers  in  the 
country  into  the  '90s... and  the  ability  to 
manage  a  staff  of  talented 
professionals. 


You  should  have  a  demonstrated  ability 
in:  section  (or  magazine)  editing;  news 
judgment:  design;  and  supervising  a 
staff  under  extreme  deadline  pressure. 
A  sense  of  humor  will  help,  too. 


The  Orange  County  Register  has 
become  known  as  one  of  the  leaders  in 
design  in  the  ‘80s.  We  want  an  editor  to 
be  part  of  the  team  that  makes  us  a 
leading  innovator  in  the  '90s. 


Send  work  samples,  cover  letter  and  a 
resume  to: 


Tom  Porter 

AME  Editing  &  Design 
The  Orange  County  Register 
PO  Box  11626 
Santa  Ana,  CA  92711 


ASSISTANT  SPORTS  EDITOR 
Aggressive  56,000  daily  in  northern 
Utah  is  accepting  applications  for  assis¬ 
tant  sports  editor.  Send  resume,  salary 
histoi^,  clips  and  cover  letter  describing 
the  ideal  sports  section  to  Roger 
Plothow,  Assistant  Managing  Editor, 
The  Standard  Examiner,  PO  Box  951, 
Ogden,  UT  84402. 


Aggressive  reporter  wanted  for 
26,000-circulation  progressive  weekly. 
Good  pay.  Great  paper  and  newstown. 
Rush  resume  and  clips  to  N.H.  Inde¬ 
pendent,  441  Chapel  St.,  New  Haven, 
CT  06511. 


Award-winning  Sunbelt  Daily  is  seeking 
an  experienced  reporter  who  can  accu¬ 
rately  and  clearly  write  about  news  rang¬ 
ing  from  budgets  to  human  interest 
features.  Applicant  must  be  skilled  in 
separating  news  from  rhetoric.  Photo 
skills  a  plus.  Resume,  salary  history, 
reference  to:  City  Editor  Todd  Prillhart, 
The  Meridian  Star,  PO  Box  1591,  Meri¬ 
dian,  MS  39301;  call,  (601) 
693-1551. 


HELP  WANTED 


HOLIDAY  DEADLINE 


Due  to  the  Thanksgiving  Holiday, 
ads  for  the  November  25th  issue 
must  be  received  by: 


Friday,  Nov.  17th,  by  12  noon 
for  line  ads. 

& 

Thursday,  Nov.  16th,  for  display  ads. 


Please  note  that  E&P’s  offices  will  be 
closed  on  November  23rd  and  24th. 


iEdHor&Pubiihar 
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EDITORIAL 


ASSISTANT  EDITOR 


Cars  &  Parts  Magazine  has  a  position 
available  for  an  assistant  editor  to  assist 
in  the  management  of  our  editorial 
department.  This  key  position  involves 
editorial  planning,  the  writing  and  edit¬ 
ing  of  editorial  material,  and  assisting 
in  the  supervision  of  the  editorial  staff 
to  ensure  the  continued  excellence  of 
our  Cars  &  Parts  publications. 


If  you  have  a  degree  in  journalism  or  a 
related  field  with  1  to  3  years  of  editor¬ 
ial  experience  and  a  thorough  know¬ 
ledge  of  automobiles  of  all  kinds,  this  is 
an  exceptional  opportunity  to  combine 
your  love  of  cars  with  your  career  in 
publishing.  Your  will  have  the  chance  to 
write  about  cars,  attend  car  shows  and 
auctions,  and  be  involved  in  the  deve¬ 
lopment  of  publications  designed  for 
car  enthusiasts  like  yourself. 


To  learn  more  about  how  you  can  take 
advantage  of  this  rare  opportunity,  don't 
delay!  Send  your  resume  and  cover 
letter  with  salary  history  to: 

AMOS  PRESS  INC. 

RE:  ASSISTANT  EDITOR 
POST  OFFICE  BOX  783 
SIDNEY,  OH  45365 


BUSINESS  WRITER 
If  you're  a  talented,  experienced 
energetic  business  reporter,  we  have  an 
interesting  assignment  for  you  in  the 
great  Northwest.  Send  clips  and  a  brief 
but  memorable  letter  to  Phil  Gruis, 
Deputy  Managing  Editor,  The 
Spokesman-Review/Spokane  Chronicle, 
PO  Box  2160,  Spokane,  WA  99210. 


BUSINESS  REPORTER 
Seeking  highly  motivated,  aggressive 
reporter  with  experience  covering  real 
estate  or  economic  development.  Daily 
newspaper  experience  helpful.  Position 
requires  understanding  city  and  county 
governmental  issues  and  their  relation¬ 
ship  to  the  business  community.  Must 
be  self-starter  with  ability  to  develop 
solid  sources.  Send  resume,  references, 
clips  tO:  Howard  Inglish,  Editor,  Wichita 
Business  Journal,  138  Ida,  Wichita,  KS 
67211. 


CITY  EDITOR 


Our  7-day  daily  needs  a  hard-charging 
editor  to  spark  talented  staff  of  13 
reporters,  2  photographers  in  covering 
spot  news  and  producing  a  wide  range 
of  timely  features  and  enterprise. 
Regional,  night  and  lifestyles  editors 
report  to  the  city  editor.  Ideal  candidate 
is  well  organized,  aggressive;  knows 
community  news,  can  help  staffers 
improve  reporting,  writing.  3  to  5  years 
experience  on  a  daily  newspaper  is  a 
must.  College  degree  preferred.  Send 
resume,  clips  to  Managing  Editor.  John 
Moore,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  First 
consideration  will  be  given  to  applicants 
from  PA,  NJ,  DE.  MD,  OH,  WV  and  NY. 


CITY  EDITOR 

Here's  what  you  get:  a  position  where 
you  can  truly  make  a  difference  on  one 
of  the  best  100,000  dailies  in  the  coun¬ 
try,  life  in  the  Rocky  Mountains,  and 
competitive  pay  and  benefits.  Here's 
what  we  want:  an  experienced  city 
editor  with  a  record  of  excellence,  a 
person  who  can  motivate  a  staff  of 
achievers  to  get  even  better,  and  a 
person  organized  enough  to  ensure  that 
three  committed  deputy  city  editors  and 
twenty  writers  are  all  performing  at  the 
peak.  Write  Jim  Bishop,  Deputy  Manag¬ 
ing  Editor/Local  News,  Colorado 
Springs  Gazette  Telegraph,  PO  Box 
1779,  Colorado  Springs,  CO  80901. 
Please  include  references  and  three 
successive  days  of  your  paper's  local 
section. 


HELP  WANTED 

_ EDHORIAL _ 

COPY  EDITOR 

Exciting  opportunity  to  join  our  award¬ 
winning  desk  staff.  Progressive  18,000 
afternoon  daily  in  beautiful  southern 
Oregon  seeks  a  copy  editor  with  a  mini¬ 
mum  of  one  year  desk  experience  and 
excellent  skills  in  headline  writing  and 
editing.  A  strong  sense  of  graphic 
design  and  Mac  experience  could  lead 
you  to  a  very  bright  future  with  this 
young-thinking  company.  We  offer 
Oregon's  quality  of  life,  excellent  bene¬ 
fits  package,  and  competitive  wage. 
Please  send  letter  of  application, 
resume,  references,  salary  history,  and 
samples  of  your  work  to:  Jim  Mitchell. 
News  Editor,  Grants  Pass  Daily  Courier, 
409  SE  7th  St..  PO  Box  1468,  Grants 
Pass,  OR  97526. _ 

COPY  EDITOR 

New  Jersey  60,000  D/S  AM  has  an 
opening  for  copy  editor  with  3  -  5  years 
experience  at  a  daily.  Wire  copy  and 
layout  experience  helpful.  Pagination 
training  available.  Resume  and  clips  to 
Gary  Schnorbus,  Managing  Editor,  Daily 
Record,  629  Parsippany  Road,  PO  Box 


COPY  EDITOR 

Must  understand  community  journal¬ 
ism,  handle  slot  near  term  on  competi¬ 
tive  PM  near  major  Zone  3  metro  mark¬ 
et.  Reporting,  desk  experience 
required.  Box  4235,  Editor  & 

Publisher. _ 

COPY  EDITORS 

We  aren't  satisfied  with  being  honored 
as  one  of  the  best  medium-sized  dailies 
in  the  state  and  nation.  We  want  to  get 
better.  We're  looking  for  experienced 
copy  editors  with  a  commitment  to 
quality.  Layout  skills  a  plus.  Located  in 
beautiful,  vibrant  university  town.  Send 
resume,  samples,  to  Dave  Bishop,  Asso¬ 
ciate  Editor,  The  Ann  Arbor  News,  PO 
Box  1147,  Ann  Arbor,  Ml  481  rv 
COPY  EDITOR 

The  Wisconsin  State  Journal  is  seeking 
a  copy  editor  with  at  least  two  years  of 
daily  newspaper  experience.  Applicants 
must  be  skilled  in  copy  editing,  head¬ 
line  writing  and  layout.  The  Wisconsin 
State  Journal  is  an  innovative  morning 
paper  in  a  capital  city  and  university 
community  with  a  high  quality  of  life. 
Send  applications  promptly  to:  Clifford 
C.  Behnke,  Managing  Editor,  The 
Wisconsin  State  Journal,  PO  Box  8058, 
Madison,  Wl  53708,  Affirmative 
Action/Equal  Opportunity  Employer. 

COPY  EDITOR/PAGE  DESIGNER 
Immediate  opening  for  a  strong  team 
player  on  a  features  desk  committed  to 
excellence  in  producing  Life  Style, 
Travel,  Food,  Fashion  and  Entertain¬ 
ment  sections  tor  the  Houston  Post. 
Must  excel  in  page  design  (color  fronts 
and  inside  pages),  possess  strong  copy 
editing  and  headline-writing  skills,  pay 
attention  to  detail,  have  at  least  two 
years  newspaper  experience.  Competi¬ 
tive  pay.  Send  resume,  samples  of 
headlines,  editing,  color  and  B&'W  page 
designs  including  section  fronts  and 
inside  pages,  along  with  three  profes¬ 
sional  references  and  cover  letter  stat¬ 
ing  how  your  abilities  fit  our  needs,  and 
date  of  availability  to:  Lori  Schaeffer, 
Chief,  Features  Designs  and  Editing 
Desk,  The  Houston  Post,  PO  Box  4747, 
Houston.  TX  77210-4747. _ 

Come  work  for  Chesapeake  Publishing 
Corp.  on  Maryland's  Eastern  Shore. 
Openings  for  two  entry-level  general 
assignment  reporters  at  Sun.-Fri. 

•  14,CW0  circulation  daily.  Also  opening 
for  entry  level  news  editor/reporter  at 
community  weekly.  Contact:  Editor,  PO 
Box  600.  Faston,  MD  21601. _ 

Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 
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HELP  WANTED 


Copy  Editor  skilled  at  page  layout,  edit¬ 
ing  and  headline  writing  to  work  on  four- 
edition  AM  newspaper  with  125,000 
circulation.  We  orfer  an  opportunity  to 
work  for  a  quality  newspaper  in  a  beaut¬ 
iful,  safe  and  affordable  city.  Pay  is 
commensurate  with  experience.  Send 
resumes  and  work  samples  to:  William 
K.  Warren,  Managing  Editor,  Roanoke 
Times  &  World  News,  PO  Box  2491, 
Roanoke,  VA  24010.  An  Equal  Oppor¬ 
tunity  Employer. 


COPY  EDITOR 

National  weekly  news  magazine  seeks 
copy  editor  with  experience  (preferably 
2  years-plus  on  newspaper  desk),  a 
refined  sense  of  language,  an  alertness 
to  facts,  and  ready  availability.  No 
layout/design  or  substantive  editing, 
but  let’s  see  your  most  sparkling  head¬ 
lines.  Pay  in  the  mid  ISO's.  Daytime 
weekday  work.  EOE.  Write:  Copy  Desk 
Chief,  Insight  Magazine,  36(j0  New 
York  Ave.  NE,  Washington,  DC  20002. 


Conscientious  reporter  capable  of  fast, 
clean,  accurate  copy  needed  for  small 
Caribbean  weekly.  Team  spirit  and 
minimum  18  month  commitment 
essential.  $175/wk.  Resume,  clips  to 
Box  4213,  Editor  &  Publisher. 


DESK  TOP  PUBLISHING 
If  desk  top  publishing  in  the  Carribean 
appeals  to  you,  a  small  weekly  news¬ 
paper  seeks  a  successor  to  a  skilled, 
versatile  production  person.  Team  spirit 
and  minimum  18  month  commitment 
essential.  $200/week.  Rush  resume, 
samples  to  Box  4212,  Editor  & 
Publisher. 


Eastern  NC  weekly  newspaper  chain 
seeking  experienced  reporter.  Lots  of 
hard  work,  and  lots  of  satisfaction  from 
community  recognition.  Must  be  fluent 
in  sports.  Photo  skills  helpful. 
$20(1-250  per  week  plus  mileage  bene¬ 
fits.  Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


EDITOR 

Editor  of  28  years  retiring.  Central 
Massachusetts  weekly  group  seeking 
experienced  take-charge  journalist  to 
fill  this  upcoming  vacancy  in  one  of  its 
leading  newspapers.  Seeking  an  editor 
with  excellent  writing,  editing  and 
supervisory  skills,  as  well  as  a  strong 
interest  in  local  news.  Send  resume  and 
salary  history  with  samples  of  your  work 
to  Personnel  Department,  Turley  Publi¬ 
cations,  PO  Box  120,  Ware,  MA 
01082. 

EDITORIAL 

The  Los  Angeles  Daily  Journal,  the 
largest  daily  newspaper  for  attorneys,  is 
seeking  applicants  for  the  following 
positions.  Daily  journalism  experience 
required;  knowledge  of  courts  and  legal 
system  preferred;  Taw  degree  helpful. 
Assistant  Editor/Design:  Helps  design 
daily  news  and  feature  pages  and  a 
weekly  tabloid  supplement.  Ability  to 
use  computers  to  format  charts,  graphs, 
essential. 

Reporter/Law  Practice  News:  Cover 
trends  and  breaking  news  in  the  busi¬ 
ness  of  law,  focusing  on  news  of  interest 
to  law  firms. 

Reporters/General  Assignment,  Court 
Beats:  Cover  legal  issues  or  specific 
court  systems  in  the  Los  Angeles  area. 
Be  specific  about  which  job  you  seek 
and  why  you  are  qualified  for  it.  Discuss 
your  journalism  experience  in  detail  in 
your  cover  letter.  Send  resumes  (must 
include  salary  history)  to: 

T.  Sumner  Robinson,  Editor-in-Chief, 
PO  Box  54026.  Los  Angeles,  (lA 
90054. 

No  calls,  please. 


EDITOR 

Immediate  opening  for  editor  of  award¬ 
winning  national  bi-monthly  home- 
owners’  magazine  wth  500,000-house- 
hold  circulation.  Salary  and  benefits 
package  appropriate  to  position.  Applic¬ 
ants  must  have  prior  editing  experience. 
Magazine  experience  preferred;  back¬ 
ground  or  interest  in  home  remodeling/ 
real  estate  preferred.  Send  resume  and 
salary  requirements  to: 

EDITORIAL  DIRECTOR 
THE  QUARTON  GROUP  -- 
PUBLISHERS,  INC. 

2701  TROY  CENTER  DRIVE 
SUITE  430 
TROY,  Ml  48084 
FAX  (313)  362-0168 
An  Equal  Opportunity  Employer 


EDITORIAL  PAGE  EDITOR 
For  small,  progressive  chain-owned 
daily  in  Zone  4.  Reply  to  Box  4261, 
Editor  &  Publisher. 


EDITOR/REPORTER 
For  twice  weekly  north  Florida  newspap¬ 
er  with  two  weekly  neighboring  news¬ 
papers.  Send  resume  and  salary  history 
to  Suwannee  Democrat,  PO  Box  370, 
Live  Oak,  FL  32060. 


EDITORIAL  WRITER 
Major  conservative  west  coast  daily 
seeks  experienced  editorial  writer.  Send 
resume  and  clips  to  Box  4264,  Editor  & 
Publisher. 


EDITOR 

Two  full-color,  award-winning  weeklies 
in  booming  Riverside  County,  CA  seeks 
seasoned,  people-oriented  journalist  to 
lead  and  teach  young  staff.  Good  wage, 
great  benefits,  company  car.  Send 
resume  to:  The  Sun-Tribune,  Box 
2108,  Lake  Elsinore,  CA  92331. 


EXECUTIVE  EDITOR 
A  growing  Richmond  (Virginia)  subur¬ 
ban  weekly  newspaper  group  seeks  an 
aggressive,  experienced  and  creative 
editor  willing  to  work  with  and  train 
staffs  of  four  weekly  community  news¬ 
papers  with  a  combined  circulation  of 
over  101,000  on  the  rapidly  growing 
Richmond  suburban  market.  Must  have 
a  commitment  to  quality  community 
journalism  and  must  demonstrate 
strong  management  skills.  Our  news¬ 
papers  are  Macintosh-equipped. 

Please  send  your  resume,  work  samples 
and  salary  requirements  to:  Robert  G. 
Beck,  Publisher,  Central  Virginia 
Publishing  Inc.,  PO  Box  1249,  Glen 
Allen,  VA  23060. 


Fairchild  Publications,  a  division  of 
Capital  Cities/ABC  seeks  beat  reporter 
for  Washington  bureau  to  cover 
Supreme  Court,  EPA,  and  trade  legisla¬ 
tion  for  its  dozen  daily  and  weekly  busi¬ 
ness  newspapers.  Daily  newspaper 
experience  required.  Send  resume  and 
five  clips  to  Bureau  Chief,  Fairchild 
Publications,  1333  H  Street  NW,  Suite 
570,  Washington,  DC  20005.  No 
phone  calls,  please. 

FEATURES  WRITER 
Do  you  write  with  a  flair?  Do  you  like  to 
dig  into  stories  and  look  at  them  from  all 
possible  angles?  Do  you  like  to  talk  to 
people  and  find  out  what  makes  them 
tick?  If  you  do,  then  you  may  be  the 
features  writer  that  we  are  looking  for. 
We  are  a  19,000  circulation  daily  in 
Central  Jersey  that  is  on  the  move  and 
looking  for  people  who  want  to  grow 
with  us.  This  is  no  ordinary  features  job. 
It  demands  intelligence,  hard  work,  the 
willingness  to  tackle  complex  social 
issues  and  the  willingness  to  be  the 
best.  If  that  sounds  like  you,  contact 
Features  Editor  Barbara  Seidel,  8 
Robbins  St.,  Toms  River,  NJ  08754. 
Send  cover  letter,  resume,  clips  and 
salary  requirements.  NJ  and  area  appl¬ 
icants  only. 


FEATURES  EDITOR 

We’re  making  the  transition  to  the  90’s 
with  well  designed,  intelligent  and 
information  packed  feature  sections. 
We’re  looking  tor  an  editor  with  signific¬ 
ant  management  experience  and  a  lively 
imagination  to  help  lead  our  34  person 
features  department  in  the  creation  of 
11-full-color-front  weekly  sections. 

The  St.  Paul  Pioneer  Press  Dispatch,  is 
a  Pulitzer-Prize  winning,  Knight-Ridder 
daily  in  the  highly  competitive  and  high¬ 
ly  liveable  Twin  Cities.  Please  send 
resume,  sections  that  you’ve  overseen 
and  cover  letter  to:  Ken  Doctor,  Associ¬ 
ate  Editor/Features,  Pionner  Press 
Dispatch,  345  Cedar  Street,  St.  Paul, 
MN  55101. 

EOE 


FEATURE  SECTIONS  EDITOR 
This  hands  on  position  entails  responsi- 
bility  for  daily  lifestyle  pages,  a 
weekend  magazine  and  special  adver¬ 
tising  sections  as  head  of  the  three 
person  department.  Supervising,  writ¬ 
ing,  editing,  and  page  designing  skills 
needed.  Relevant  experience  required. 
Send  resume,  work  samples  and  refer¬ 
ences  to:  James  B.  Kane,  Executive 
Editor/Administration,  Pottsville  Repu¬ 
blican,  PO  Box  209,  Pottsville,  PA 
17901. 


General  assignment  reporter,  also  life¬ 
style  editor,  sought  for  afternoon  daily 
in  county  of  35,000  population.  Write 
or  call  John  Callarman,  Executive 
Editor,  Register-News,  119  N.  9th  St., 
Mt.  Vernon.  IL  62864;  (618) 
242-0113. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


It’s  a  time-honored  tradition  in  the  West 
for  small  papers  to  do  big  stories.  We’ve 
done  our  share:  murder  in  the  state  pen; 
chaos  in  the  mental  hospital;  land  fraud 
on  the  high  desert.  But  we  also  reflect 
on  the  small  events  that  catch  our  eye:  a 
bear  that  wanders  downtown;  a  derelict 
who  gets  buried  with  military  honors. 

We’re  a  weekly  paper  with  a  confident 
flair.  Our  reporters  have  gone  on  to  The 
Rocky  Mountain  News,  The  Los  Angeles 
Times,  The  Dallas  Times-Herald.  Others 
leave  papers  like  these  to  come  to  us. 

Make  no  mistake.  This  in  not  the  fast 
track.  This  is  the  road  not  taken.  It’s  a 
very  special  choice  to  work  here  --  and  a 
very  special  place  to  live. 

We  have  a  job  opening  for  a  writer  with 
solid  experience  delving  into  the  work¬ 
ings  of  city  or  state  government,  and 
who  has  turned  our  major  interpretive 
stories  in  clear,  lively  prose. 

If  that’s  you  -  if  all  this  stirs  your  adre¬ 
naline  -  write  Publisher,  The  Santa  Fe 
Reporter,  PO  Box  2306,  Santa  Fe,  New 
Mexico  87501;  include  a  personal 
letter,  resume  and  at  least  five  writing 
samples. 

LCI  GRAPHICS  EDITOR 
San  Francisco  Bay  Area  suburban  daily 
seeks  talented  graphic-minded  person 
who  has  a  keen  eye  for  page  design.  Will 
head  up  a  new  department  that 
includes  artists,  photographers  and 
page  designers.  Good  organizational, 
people  and  teaching  skills  are  a  must. 
Knowledge  of  the  Macintosh  and  AP 
style  necessary.  Eight  years  of  experi¬ 
ence  and  at  least  three  years  as  a  mana¬ 
ger  needed.  Send  resume,  cover  letter 
and  work  samples  to:  Ann  Kellett, 
Editorial  Department,  PO  Box  5088, 
Walnut  Creek,  CA  94596.  No  phone 
calls. 


LIFESTYLE  EDITOR:  Growing  Zone  2 
suburban  weekly  seeks  experienced 
editor  to  create  and  direct  new  lifestyle 
section  from  the  ground  up.  Daily  news¬ 
paper  editing  experience  valuable.  Copy 
editing,  layout  and  design  ability  a 
must.  Salary  and  benefits  commensu¬ 
rate  with  experience.  Send  resume  and 
sample  of  pages  edited  and/or  designed 
to  Mary  Lindeman,  Homestead  Publish¬ 
ing  Company,  10  S.  Hays  Street,  Bel 
Air,  Maryland  21014.  A  Times  Mirror 
Company. 


Tranquil  pleasures  last  the 
longest.  We  are  not  fitted  to 
bear  long  the  burdens  of 
great  joy. 

CHRISTIAN  BOVEE 


MANAGING  EDITOR 
Small,  competitive  award-winning  AM 
Zone  2  daily,  seeks  newsroom  leader  to 
help  oversee  news  desk,  handle  special 
project,  work  with  reporters,  copy 
editors.  Resume,  clips  to  Box  4219, 
Editor  &  Publisher. 


MANAGING  EDITOR 
sought  for  award-winning  small 
(15,000-circulation)  daily  in  eastern 
Tennessee.  Job  will  require  leadership/ 
coordination,  along  with  activist  editor, 
of  15-member  news  staff.  Must  be  well 
seasoned  newspaper  person;  excellent 
reporter  who’s  very  willing  to  do  report¬ 
ing  whetvneeded,  probably  often;  excel¬ 
lent  copy  editor.  Some  involvement  in 
editorial  page  likely  also.  Paper  is  tradi¬ 
tional  and  moderate  conservative  in 
values,  independent  in  politics,  family- 
owned,  quality-minded.  Modern  plant 
and  equipment.  Competitive  salary  and 
benefits.  Attractive,  historic  community 
and  area.  Send  letter,  resume,  clip¬ 
pings  tO: 

Editor 

The  Greeneville  Sun 
PO  Box  1630 
Greeneville,  TN  37744. 


MANAGING  EDITOR 
Contra  Costa  Times 

San  Francisco  Bay  Area  suburban  daily 
seeks  managing  editor  with  10  years  of 
daily  experience,  five  years  on  the  news 
side  and  at  least  three  years  as  a  mana¬ 
ger.  Good  people  skills,  organization 
ability  and  communication  skills.  Have 
the  ability  to  lead  and  teach.  Service  as 
a  representative  of  the  paper  at  civic 
events.  Coordinate  sports,  business, 
lifestyle  and  general  news  coverage 
letter  and  work  samples  to:  George 
Riggs,  General  Manager,  Contra  Costa 
Times,  PO  Box  5088,  Walnut  Creek,  CA 
94598.  No  phone  calls. 


MANAGING  EDITOR 
The  Independent,  a  24,000  afternoon 
daily  located  in  Ashland,  Kentucky,  and 
serving  northeastern  Kentucky,  is 
searching  for  an  experienced  newsroom 
leader  with  superior  management  and 
people  skills  to  be  responsible  for  the 
day-to-day  operation  of  the  editorial 
department.  The  newsroom  organiza¬ 
tion  consists  of  29  full-time  staffers, 
including  the  managing  editor,  who  will 
report  to  the  editor.  The  successful 
candidate  will  be  able  to  set  and  to 
achieve  a  high  standard  of  news  quality 
and  coverage  and  have  a  strong  orienta¬ 
tion  toward  community  journalism  and 
a  strong  understanding  of  its  impor¬ 
tance  in  the  success  of  the  newspaper. 
Other  reouired  skills  include  the  ability 
to  deal  enectively  with  others,  the  abili¬ 
ty  to  motivate  and  a  desire  to  make  a 
good  newspaper  better.  Excellent  bene¬ 
fits  and  wages  and  excellent  opportuni¬ 
ties  of  growth  within  one  of  journalism’s 
most-respected  newspaper  organiza¬ 
tions.  Please  send  cover  letter,  resume 
and  references  to  Wickliffe  R.  Powell, 
Editor,  The  Independent,  PO  Box  311, 
Ashland,  KY  41105-0311. 
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8wiilw— 86.50  pw  few.  |Wflwu>.  2«iwata— 83.06pirfew,pirltiM. 

SwMlw— MJOpirfew.p«rlMiw.  3  wtifci  —  82,60  pw  few,  pw  feww. 
4wnlw— K10p«ffew,pwlmw.  4«iwtlw— 82.40parfew,pirlMM. 

Add  8600  par  Inwrticn  tor  bOR  Mrvtoa.  Add  8400  par  Irwartton  tor  boa  aatvtoa. 

Ooud  aa  an  addfeonW  few  In  copy.  Count  aa  an  adddtonal  few  in  oopy. 

Count  approxImaMy  34  chtwctiw  and^  opaoM  par  feta. 
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11  woa  10B1  SfeMi,  NY,  NY  10011.  (212)  67fr43ao.  FAX  (212)  aaa'iaae. 


NEWS  EDITOR 

Award-winning  daily  seeks  news  editor 
with  6  -  10  years  experience  to  edit 
copy,  design  news  and  sports  pages, 
and  manage  news  desk.  Circulation: 
11,000  Zone  6.  Send  resume  and 
samples  of  work  to  Box  4241,  Editor  & 
Publisher. 

NEWS  EDITOR 

Experienced  wordsmith  with  an  eye  for 
layout  and  the  ability  to  handle  people 
needed  to  run  news  desk  for  an  aggres¬ 
sive  19,000  AM  daily  in  centralNew 
Jersey.  We're  a  good  paper  looking  to 
get  better  and  looxing  for  people  to  help 
us  do  that.  Send  cover  letter,  resume, 
samples  of  your  work  and  salary  require¬ 
ments  to  Bill  Blocher,  Managing  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754.  Northeast  appl¬ 
icants  preferred. 

NEWS  EDITOR 

Needed  for  growing  5-day,  13,500  PM 
daily  in  the  Finger  Lakes.  Requires 
strong  layout,  editing  and  people  skills. 
Good  benefits,  salary  commensurate 
with  experience.  Send  resume,  samples 
to:  Bob  Matson,  ME,  The  Daily  Messen¬ 
ger,  73  Buffalo  Street,  Canandaigua, 
NY  14424. _ 

NEWS  EDITOR 

Nationally  recognized  weekly  needs  a 
hands-on  copy  editor  to  polish  the  prose 
of  young,  aggressive  reporting  staff. 
This  is  the  number  two  job  at  one  of  the 
nation’s  best  weekly  newspapers. 
Successful  applicant  must  be  highly 
motivated,  and  should  have  the  desire 
to  reap  the  benefits  of  life  in  a  beautiful 
Rocky  Mountain  community.  We've  got 
it  all  -  aggressive  coverage,  four-color, 
pagination  and  good  benefits.  Salary 
commensurate  with  experience.  Reply 
Box  4236,  Editor  &  Publisher. 

NEWS  REPORTER 

The  Jackson  Sun  is  looking  for  a  versa¬ 
tile  reporter  who  wants  to  write  both 
quick  features  and  hard-hitting  enter¬ 
prise  stories.  Applicants  must  be  able  to 
spot  trends,  generate  good  story  ideas 
and  write  snappy  copy.  Two  to  three 
years'  experience  preferred.  The  Jack- 
son  Sun  is  a  37,(}00-circulation  after¬ 
noon  daily  recently  named  one  of  the  14 
best  small  newspapers  in  America. 
Send  resume,  clips  and  references  to 
Lisa  Green,  The  Jackson  Sun,  PO  Box 
1059,  Jackson,  TN  38302.  No  phone 
calls.  An  equal-opportunity  employer. 

NIGHT  CITY  EDITOR  -  One  of  the 
nations  best  35,000  circulation  dailies 
seeks  solid  pro  to  run  night  city  desk 
operations.  PM  paper  will  go  AM  in 
April,  1990.  Candidates  must  be 
aggressive  and  ppssess  superior  editing 
and  human  relations  skills.  Send  letter 
of  application  and  resume  with  three 
references  to  Human  Resources  Mana¬ 
ger,  LaCrosse  Tribune,  401  North  3rd 
St.,  LaCrosse,  Wl  54601.  Application 
deadline:  December  8,  1989. _ 

Our  12,000  circulation  Sun  -  Fri  AM 
daily  in  Zone  5  university  town  needs  an 
editor  to  lead  a  16-person  news  team. 
An  excellent  opportunity  for  a 
community-oriented  journalist  with 
some  management  background.  Salary 
to  $30,00(J.  Send  resume  and  cover 
letter  to  Box  4254,  Editor  &  Publisher. 

PHOTO  EDITOR:  Growing  Zone  2 
suburban  weekly  seeks  photographer  to 
oversee  black  and  white  and  color  dark¬ 
room,  as  well  as  overall  photo  content  of 
newspaper.  Experience  in  black  and 
white  and  color  news  photography  and 
commensurate  darkroom  experience 
required.  Salary  and  benefits  contin¬ 
gent  upon  experience.  Send  resume 
and  sample  of  black  and  white  and  color 
work  to  Mary  Lindeman,  Homestead 
Publishing  Company,  10  S.  Hays 
Street,  BeT  Air,  Maryland  21014.  A 
Times  Mirror  Company. 


PHOTOGRAPHER:  Join  the  weekly  that 
consistently  wins  New  York  Press  Asso¬ 
ciation  awards  for  photographic  excel¬ 
lence.  We  need  a  creative  self-starter 
who  can  do  it  all  -  from  sports  and 
features  to  portraits,  illustiations  and 
community  events  -  but  no  grip-and- 
grin  or  check-passing  shots.  You’ll  also 
participate  in  the  layout  and  design, 
giving  you  major  input  in  how  your 
images  are  used.  And  you’ll  have  the 
time  to  approach  assignments  in  inno¬ 
vative  wav«.  Successful  candidates  will 
have  BA/BS  in  photojournalism,  experi¬ 
ence  in  shooting  for  publication  and 
layout  ability.  Send  resume,  clips  and 
slide  portfolio  to:  Editor,  Courier- 
Journal,  1150  Buffalo  Road,  Roches¬ 
ter,  NY  14624. 

PETROLEUM  REPORTER 
International  business  news  agency 
seeks  reporter  to  help  cover  petroleum 
trade  in  north,  central  and  south  Ameri¬ 
ca.  New  York-based  position.  Requires 
about  a  year  of  oil-reporting  experience 
and  the  ability  to  write  clearly  and  accu¬ 
rately  under  unceasing  deadline  pres¬ 
sure.  Competitive  salary  and  benefits 
offered.  Please  send  resume  and  letter 
including  salary  requirements  to  Box 
4242,  Editor  &  Publisher. 

Pulitzer  Community  Newspapers, 
owners  of  two  fast-growing  dailies  in  the 
Chicago  metropolitan  area,  seeks  copy 
editors  with  the  ability  to  make  good 
copy  better  and  a  flair  for  page  design. 
Candidates  must  have  daily  newspaper 
experience  and  strong  layout,  editing 
and  headline  skills.  Write  Bill  Padjen, 
News  Editor,  Pulitzer  Community  News¬ 
papers,  Inc.,  5959  S.  Harlem  Ave  , 
Chicago.  IL  60638. 

REPORTER 

With  strong  curiosity,  flair  for  writing 
sought  for  general  assignment  post  on 
daily  newspaper.  Ideal  candidate  can 
develop  own  ideas  into  front  page 
stories,  can  produce  feature  articles  to 
show  case  in  our  Sunday  edition,  and 
can  work  independently  or  with  others. 
College  degree  preferred.  Send 
resumes,  clips  to  John  Moore,  Manag¬ 
ing  Editor,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  First 
consideration  will  be  given  to  applicants 
from  PA,  MD.  WV,  OH.  NY,  NJ,  and  DE. 

REPORTER 

Growing  paper  in  highly  competitive 
Florida  market  needs  fast,  efficient 
general  assignment  reporter.  Candi¬ 
dates  need  minimum  of  one  year  experi¬ 
ence.  Send  resume,  samples  and  refer¬ 
ences  to  Lee  Barnes,  The  Tribune,  PO 
Box  69,  Fort  Pierce,  FL  34954. 

REPORTER  -  versatile  rejwrter  tor  St. 
Augustine  bureau  of  a  170,000  daily. 
Must  write  well.  Coverage  includes 
county  government,  schools,  court, 
police,  features.  Two  years  experience 
preferred.  Send  seven  clips  with 
resume,  three  references  by  November 
17.  Send  to:  The  Florida  Times-Union, 
PO  Box  1949F.  Jacksonville,  FI  32231. 
Attn:  John  Burr,  Florida  Editor. 

REPORTER  needed  to  cover  the  military 
in  a  city  with  four  major  Navy  bases. 
Need  aggressive  repprter  with  at  least 
five  years  daily  experience  to  dig  below 
the  service  on  an  important  beat  at 
170,000  AM  daily.  Send  resume  and 
clips  no  later  than  November  30  to 
Beau  Halton,  The  Florida  Times  Union, 
PO  Box  1949  F,  Jacksonville,  FL 
32231. 

REPORTERS  to  cover  beautiful  county 
in  upper  New  York  State.  Excellent 
opportunity.  Some  editing  experience 
helpful.  Send  resume  to  Box  4267, 
Editor  &  Publisher. 
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HELP  WANTED 


REPORTER 

Experienced  political/government 
reporter  needed  for  four-mennber  state 
capital  bureau  of  Alabamas'  largest 
daily.  Duties  include  coverage  of  legis¬ 
lature,  political  campaigns  and  state 
agencies.  Good  writing  skills  required 
and  experience  in  depth  reporting  a 
plus.  Send  letter,  resume  and  clips  to 
Glenn  Stephens,  State  Editor,  The 
Birmingham  News,  PO  Box  2553, 
Birmingham,  AL  35202. 


SPORTS  COPY  EDITOR 
The  Asheville  Citizen,  a  50,000  circula¬ 
tion  AM  daily  in  the  Blue  Ridge  Moun¬ 
tains  of  North  Carolina,  needs  a  sports 
lavout/copy  editor.  One  year  experience 
required.  Send  resume  and  layout 
samples  to  Doug  Mead,  Sports  Editor, 
The  Asheville  Citizen,  PO  Box  2090, 
Asheville.  NC  28802. 


SPORTS  REPORTER  sought  for  central 
Ohio  weekly.  Should  have  strong  writ¬ 
ing,  camera  and  layout  skills.  Must  own 
camera.  Send  resumes  to  3757  Broad¬ 
way,  Grove  City,  OH  43123. 


SPORTS  DESK 

Wyoming’s  largest  newspaper  is 
expanding  its  staff  to  coincide  with  the 
introduction  of  a  pagination  computer 
system  and  needs  a  sports  copy  editor/ 
reporter.  Versatility  a  must.  Attention  to 
detail  mandatory.  Send  resume,  tear- 
sheets,  clips  and  references  to:  Marcus 
Prater,  Sports  Editor,  Casper  Star- 
Tribune,  Box  80,  Casper,  WY  82602. 


SPORTS  EDITOR.  1-person  depart¬ 
ment.  Small  AM  daily.  N.  Michigan. 
Must  do  it  all  with  quality.  Call  Rip 
(616)  627-7144. 


SPORTS  EDITOR 

OUR  SPORTS  editor’s  goal  will  be 
simple:  Make  the  New  Haven  Register’s 
sports  section  the  best  in  any 
140,000-circulation  daily  in  the  coun¬ 
try.  We  seek  a  strong  leader,  expert 
word  editor  and  good  motivator  of 
people.  This  editor  may  or  may  not  now 
be  in  sports,  but  he  or  she  must  have  a 
passion  for  sports.  We  offer  a  varied  and 
challenging  sports  area,  conveniently 
located  between  New  York  and  Boston. 
Our  community  is  home  to  Yale  and 
offers  a  full  range  of  recreational  and 
cultural  activities.  Letter,  resume  and  a 
copy  of  the  section  you  edit  to:  Dave 
Butler,  Editor,  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  06511. 


SPORTS  WRITER 

The  Anchorage  Daily  News,  Alaska’s 
largest  newspaper,  and  a  regular  award- 
winner  in  APSE  and  other  contests,  is 
looking  for  a  general  assignment  sports 
writer  to  join  our  young  and  enthusiastic 
7-person  staff.  We  cover  mens  and 
womens  sports  at  two  universities,  six 
local  high  schools,  skiing  and  other 
winter  and  summer  recreational  sports. 
Knowledge  of  the  outdoors  helpful,  but 
not  mandatory.  Candidates  should  have 
five  years  experience,  the  ability  to  write 
swiftly  on  deadline,  and  the  style  to 
craft  indepth  features.  Applicants 
should  send  a  resume,  about  10  clips 
demonstrating  deversity  and  writing 
ability,  and  references  to  Sports  Editor, 
Lew  Freedman,  Anchorage  Daily  News, 
PO  Box  14-9001,  Anchorage,  AK 
99514-9001. 

The  Centre  Daily  Times,  a  Knight- 
Ridder  daily  in  central  PA,  is  looking  for 
an  experienced  reporter  to  cover  Penn 
State,  which  has  15,000  employees, 
70,000  students  and  a  $1.1  billion 
annual  budget.  Experience  covering 
higher  education  required.  Send 
resume,  and  clips  to:  Robert  H.  Ashley, 
Executive  Editor,  The  Centre  Daily 
Times,  PO  Box  89,  State  College,  PA 
16804. 


HELP  WANTED 


SPORTS  WRITER/News  Reporter  for 
12,000  plus  Sun  Belt  daily.  Must  be 
able  to  write  both  sports  and  news  copy. 
Contact  Managing  Editor,  Daily  Star, 
PO  Box  1149,  Hammond,  LA  70404. 


The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper  (62,800 
daily/83,000  Sunday),  is  seeking  a 
hard-working,  creative  photo  journalist 
with  experience  shooting  news,  sports, 
features  and  illustrations.  Position 
begins  Jan.  1.  We’re  getting  a  new  Flexo 
press  next  year,  so  color  experience 
would  be  a  plus.  Please  send  resume 
and  slide  portfolio  to  Bob  King,  Chief 
Photographer,  Duluth  News-Tribune, 
424  W.  First  St.,  Duluth,  MN 
55816-9000. 


TV-RADIO  REPORTER 
Zone  2,  70,000  circulation  daily,  seeks 
experienced  reporter  to  cover  local  tele¬ 
vision  and  radio  news  and  write  weekly 
column  on  same.  Send  examples  of 
work,  resume,  salary  requirements  to 
Box  4211,  Editor  &  Publisher. 


TV/RADIO  REPORTER 
Do  you  have  experience  covering  the 
broadcast  media  beyond  the  usual 
personalities  and  programming?  We 
also  value  stories  on  FCC  decisions, 
industry  trends,  public  broadcast 
finances,  ratings  analysis,  etc. 

Our  two-person  TV/radio  desk  produces 
our  own  weekly  TV  magazine,  with  suffi¬ 
cient  daily  newshole  Tor  regular  cover¬ 
age.  We  have  the  desk  person;  we  need 
the  beat  reporter  to  handle  the  national 
picture  as  well  as  a  local  field  of  six  TV 
stations,  25-plus  radio  stations,  and  70 
percent  cable  penetration. 

We’re  a  105,000  AM  daily/175,000 
Sunday  paper  in  a  very  competitive 
area. 

Send  published  writing  samples, 
resume,  salary  history  and  cover  letter 
detailing  how  you  approach  the  beat  to: 
William  M.  Dowd,  The  Times  Union, 
Albany,  NY  12212.  Please  do  not 
phone. 


WASHINGTON  COORESPONDENT 
INVESTOR’S  DAILY 
National  business  newspaper  has  one 
immediate  and  another  possible  future 
opening  in  its  Washington  bureau. 
Washin^on  experience  and  knowledge 
of  financial  markets  and  regulatory 
issues  desired.  Advanced  degree  (any 
subject)  preferred  but  not  required. 
Resumes  and  clips  by  December  1  to 
Wesley  Mann,  Editor,  1941  Armacost 
Ave.,  Los  Angeles,  CA  90025. 


WE  HAVE  OPENINGS 

The  Lowell  Sun,  an  aggressive  57,000 
daily  located  20  miles  north  of  Boston, 
seeks  candidates  with  at  least  3  years 
experience  for  the  following  positions: 
Business  Writer,  Local/Pro  Sports 
Columnist,  Investigative  Reporter,  and 
Copy  Editor. 

Send  resume,  three  work  samples  and 
letter  of  introduction  to:  James  H. 
Campanini,  Managing  Editor,  15  Kear¬ 
ney  Square,  Lowell,  MA  01853. 


We’re  looking  for  the  perfect  person  to 
edit  our  little  daily  in  beautiful  northern 
New  England.  To  head  our  six-person 
news  team  you  must  have  strong  writ¬ 
ing,  editing  and  graphics  skills  as  well 
as  outstanding  organizational  ability 
and  superior  people  skills.  You  must 
also  have  extensive  knowledge  of 
national  and  world  affairs  and  be 
comfortable  with  a  high  community 
profile.  This  is  not  a  stay-behind-the- 
desk  job.  In  addition  to  a  competitive 
salary  we  offer  a  wonderful  non-urban 
lifestyle  and  the  excitement  of  a  compe¬ 
titive  battle.  Send  resume  and/or  letter 
of  introduction,  your  salary  history  and 
requirements  and  a  sample  of  your 
current  product  to  Box  4245,  Editor  & 
Publisher. 


HELP  WANTED 


WRITERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporter  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Applicants 
from  within  2(50  mile  radius  preferred. 


MAILROOM 


PRESSMAN 

Supervisor,  new  publication,  Goss  Web 
Urbanite,  process  color  experience. 
Excellent  growth  potential  for  right  indi¬ 
vidual.  NSD  Printing  Corp.  (516) 
484-6214. 


MARKETING 


RESEARCH  MANAGER 
The  Houston  Post  is  seeking  a  top-flight 
marketer  to  head  our  research  depart¬ 
ment.  You  will  need  a  proven  track 
record  in  conceiving  and  producing 
presentations  that  sell  advertising;  a 
passion  for  finding  the  spark  of  truth 
hidden  in  the  mass  of  standard  research 
data;  the  creativity  to  look  at  old 
research  problems  in  entirely  new  ways; 
excellent  verbal  and  written  communi¬ 
cation  skills;  the  gift  of  leadership;  and 
the  grit  to  win  in  an  intensely  competi¬ 
tive  market. 

We  are  asking  for  at  least  6  years  experi¬ 
ence  in  newspaper  research;  a  firm 
background  in  primary  research  design 
and  analysis  and  a  thorough  knowledge 
of  secondary  research  sources  and  data 
manipulation. 

The  successful  applicant  will  work 
closely  with  company  executives  in 
formulating  marketing  strategies. 

A  history  of  achievment  in  a  competitive 
market  is  a  big  plus.  This  newspaper  is 
on  a  fast  track,  so  if  you  think  you  are 
our  candidate,  please  don’t  wait.  Send 
a  resume  and  samples  of  your  work  in 
complete  confidence  to: 

Rikie  McDaniels 
Marketing  Director 
I  PO  Box  4747 
Houston,  TX  77210-4747 


PHOTOGRAPHY 


PHOTOGRAPHER  WANTED 
Experienced  news-sports  photographer 
needed  by  12,000  PM  New  Mexico 
daily.  Color  capability  a  must.  Send 
resume,  color  and  black  and  white 
examples  and  salary  expectation  to  Box 
4256,  Editor  &  Publisher. 


HELP  WANTED 


PHOTOGRAPHY 


We  do  more  with  photography  than  any 
paper  our  size  in  Texas,  and  many  much 
bigger.  Color  experience,  creativity, 
energy  are  musts.  Resume,  slide  portfo¬ 
lio  to  Curtis  Wilcott,  Reporter-Telegram, 
201  E.  Illinois,  Midland,  TX  79702.  No 
calls.  Deadline  December  5,  1989. 


PRODUCTIONITECH 


GRAPHICS  PRODUCTION  DIRECTOR  - 
For  growing  newspaper.  Composing/ 
makeup  experience  and  people  skills. 
Send  detailed  resume  plus  salary 
requirements  to  Personnel  Supervisor, 
Wolfe  Publications,  Inc.,  Drawer  C, 
Fishers,  NY  14453. 


MAILROOM  MANAGER  -  Zone  4 
Choice  location.  Excellent  living.  Daily 
plus  weekly/commercial  operation. 
Looking  for  experienced  manager  to 
lead  our  expanding  fast-paced  depart¬ 
ment.  Excellent  salary  and  benefits. 
Experienced  with  Ferag  drum  inserter, 
winder,  unwinders.  Reply  Box  4226, 
Editor  &  Publisher. 


PRESS  MANAGER 

Our  expanded  daily  local  town  coverage 
has  added  excitement  to  the  pulse  of 
the  oldest  continuously  daily  published 
newspaper  in  the  nation.  As  press 
manager  for  the  third  shift,  you  will 
report  direct'y  to  the  assistant  produc¬ 
tion  manager.  You  will  be  responsible 
for  managing  two  crew  supervisors  and 
the  press  operators  who  print  our 
229,000  daily,  309,000  Sunday 
volume.  To  qualify  for  this  position  you 
must  possess: 

•  A  minimum  of*  5  years’  press  exper¬ 
ience  along  with  the  ability  to  work  on 
Goss  Metro  presses 

•  Demonstrated  successful  manage¬ 
ment  experience 

•  Leadership  skills 

•  Strong  oral  and  written  communica¬ 
tion  skills 

•  Ability  to  make  decisions  and  follow 
through  on  them  to  the  successful 
completion  of  goals 

•  Ability  to  adjust  to  a  changing 
environment 

•  Organizational/time  management 
skills 

•  Flexibility 

Interested  individuals  should  call: 
Colleen  Barry,  Employment  Manager, 
The  Hartford  Courant,  (203) 
241-3810. 

EOE 


“I  ALMOST  wish  I  hadn’t  placed 
my  ads  in  EiP  Classifieds.” 
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HELP  WANTED 


PRODUCTION/TECH 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRE-PRESS  MANAGER 
York  Dispatch/Sunday  News,  a  growing 
progressive  company  is  currently  seek¬ 
ing  a  qualified  pre-press  manager. 
Candidate  should:  have  good  communi¬ 
cation  skills,  be  organized  and  be  able 
to  motivate  employees,  have  knowledge 
of  offset  printing,  knowledge  of  Mac 
based  ad  display  system  a  plus,  know¬ 
ledge  of  process  color  a  plus. 

Excellent  salary  to  a  proven  leader. 
Send  your  resume  and  salary  history  to 
Thomas  R.  Norton,  Production  Director, 
York  Dispatch/Sunday  News,  15  East 
Philadelphia  St.,  York.  PA  17401. 


SUPERVISORY  PRINTING  SPECIALIST 
to  serve  as  assistant  prepress  manager 
on  the  afternoon-evening  shift,  respon¬ 
sible  for  oversight  of  overall  prepress 
operations  to  include  composing, 
camera  and  platemaking  for  the  Euro¬ 
pean  Stars  and  Stripes  newspaper,  a 
seven-days-a-week  four-edition  daily 
newspaper  with  two  magazine  supple¬ 
ments  printed  in  Darmstadt,  West 
Germany.  Must  have  three  years  general 
experience  which  has  provided  a  know¬ 
ledge  of  the  principles  and  methods  of 
newspaper  prepress  operations  and  two 
years  specialized  experience  coordinat¬ 
ing  or  supervising  prepress  operations 
of  a  daily  newspaper  utilizing  electronic 
editing  and  page  make-up  equipment. 
Starting  salary  $23,846.(30  per  annum 
plus  housing  allowance,  group  insur¬ 
ance,  military  PX  and  commissary 
privileges.  Round-trip  relocation 
expenses  paid.  Three-year  renewable 
service  agreement  required.  Call  our 
New  York  Office  ((212)  620-3333)  for 
an  application.  Submit  with  a  resume 
and  cover  letter  to: 

European  Stars  and  Stripes 
Attn:  (Civilian  Personnel  Office 
APO  NY  09211-4211 
Applications  must  be  postmarked  no 
later  than  17  NOVEMBER  1989. 


HELP  WANTED 


PROMOTION 


MARKETING  MANAGER/ 
READER  PROMOTION 
We  are  offering  a  rare  opportunity  to  the 
qualified  candidate  who  possesses 
strong  management  background  and 
demonstrated  promotion  experience. 
You  will  be  involved  in  planning, 
budgeting,  copywriting  and  producing 
long  term  promotional  programs  which 
accomplish  company  objectives.  You 
will  manage  advertising,  promotional 
campaigns  and  directly  supervise  the 
promotion  managers  for  Retail/National 
and  Editorial/Circulation  in  their  roles 
coordinating  the  marketing  staff. 
Degree  in  English,  Marketing  or 
Communications  required  as  well  as 
prior  management  experience  and  copy- 
writing  experience.  Please  send 
resume,  writing  samples  and  salary 
history  to:  The  Hartford  Courant, 
Colleen  Barry,  Employment  Manager, 
285  Broad  St.,  Hartford,  CT  06115. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS.  Texas  Tech 
University  seeks  a  tenure-track  assis¬ 
tant  or  associate  professor  to  teach 
public  relations  courses.  Ph.D  wanted 
but  will  consider  A.B.D.  Professional 
experience  is  preferred.  Send  vita  with 
three  references  by  Jan.  5  to  Tommy  V. 
Smith,  Ph.D.  Public  Relations  Search 
Committee,  School  of  Mass  Communi¬ 
cations,  PO  Box  4710,  Lubbock.  TX 
79409.  Women  and  minorities  are 
encouraged  to  apply.  Texas  Tech 
University  is  an  Equal  Opportunity, 
Affirmative  Action  Employer. 


RESEARCH 


NEWSPAPER  RESEARCH  DIRECTOR  - 
Regional  association  seeks  computer- 
wise.  hands-on-manager  to  lead  indus¬ 
try  studies.  Knowledge  of  Unix,  human 
resources  or  accounting  fields  desir¬ 
able;  ability  to  work  with  business  lead¬ 
ers;  $35,000-and-up  position.  Send 
resume  to  Executive  Director,  Inland, 
777  Busse  Highway,  Park  Ridge,  IL 
60068. 


Sales  Managers 

GANNETT  TEL-SEL,  the  Telemarketing  Division  of  Gannett  has 
an  outstanding  opportunity  to  manage  and  develop  our  telemarket¬ 
ing  division  in  Cincinnati,  Ohio. 

Qualified  candidate  will  manage  all  aspects  of  our  operation  which 
generates  new  sales  for  USA  TODAY  and  for  other  Companies. 
Position  requires  a  highly  motivated  individual  with  demonstrated 
success  and  experience  in  sales  management. 

Additional  openings  include  a  daytime  manager  and  evening  man¬ 
ager  in  the  Silver  Spring,  Maryland  division. 

We  offer  a  competitive  salary  and  bonus  and  comprehensive  bene¬ 
fits  package. 

If  you  qualify  for  this  challenging  position,  call  Mr.  Paul  Link  at 
(703)  276-6330,  Monday  -  Friday  or  submit  resume  with  salary 
history  to; 

GANNETT  TEL-SEL 
PO  Box  500  PL 
Washington,  DC  20044 
EQUAL  OPPORTUNITY  EMPLOYER 


HELP  WANTED 


SALES  MANAGER 

30,000+  New  England  daily  looks  to 
add  key  manager  responsibility  for  all 
display  sales.  In  one  of  the  most  attrac¬ 
tive  regions  in  the  US,  this  person  will 
supervise  staff  of  16  in  three  offices, 
provide  training  and  leadership,  create 
special  selling  ideas,  set  rate  policy, 
plan  sales  strategies  and  resources,  and 
write  major  presentations. 

Our  orientation  is  quality  and  service,  so 
we're  looking  for  dedication,  enthu¬ 
siasm,  and  creativity.  Please  send  a 
letter  of  introduction  and  resume.  Box 
4237,  Editor  &  Publisher. 


The  darkest  hour  in  any 
man’s  life  is  when  he  sits 
down  to  plan  how  to  get 
money  without  earning  it. 
HORACE  GREELEY 


POSITIONS 

WANTED 


ADMINISTRATIVE 


I've  been  in  newspaper  management  for 
the  past  11  years,  and  a  department 
head  for  the  last  7.  Now  I'm  looking  for 
a  chance  to  prove  myself  as  a  Publisher. 
I  know  I  can  do  the  job,  all  I  need  is  the 
opportunity.  I'm  knowledgeable  in  all 
areas  of  newspaper  management, 
including  budgeting  and  computeriza¬ 
tion.  Give  me  the  opportunity  and  I'll 
give  you  back  110%.  Box  4262,  Editor 
&  Publisher. 


PUBLISHER  of  medium  daily  seeks 
similar  position  with  growth-oriented 
company.  Strong  in  all  areas,  including 
financial  management  and  strategic 
planning.  Box  4231,  Editor  & 
Publisher. 


PUBLISHER 

Strong  operating  performance  record. 
15  years  of  experience  in  large  competi¬ 
tive  markets.  Box  4222,  Editor  & 
Publisher. 


CIRCULATION 


Circulation  Manager  presently  employ¬ 
ed  by  a  medium  sized  daily.  Eleven 
years  experience  in  sales,  service, 
collections,  budgeting,  and  promotion. 
Willing  to  relocate.  Box  4263,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


BOOK  REVIEWER:  Wants  to  expand 
freelance  market  or  work  full-time  for 
zone  8  or  9  publication.  CALL  FOR 
CLIPS/RESUME.  (914)  265-4630. 


BUSINESS  JOURNALIST  with  experi¬ 
ence  analysing  banking,  real  estate, 
securities,  international  operations.  Box 
4244,  Editor  &  Publisher. 


PUBLISHER/EDITOR/ART  DIRECTOR 
Highly  creative,  hands-on  problem 
solver  and  revenue  builder  with  10 
years  experience  in  trade  and  consumer 
publications  seeks  management  posi¬ 
tion  with  established  publishing 
company.  (516)  569-1217' 


High  technology  writer  Washington,  1X3 
-  based  independent  writer  available  for 
computer  industry  features,  analysis. 
Suzanne  Miller  Lawlor,  Business  P(^o- 
lio,  1893  Preston  White  Drive,  Suite 
218,  Reston,  VA  22091. 


LOU  knows  Marketing 
LOU  knows  Manpower 
LOU  knows  Packaging 
LOU  knows  Design 

LOU  knows  Sports  Dept.  Management 
LOU'S  current  boss  doesn’t  know 
diddley.  DO  YOU? 

Reply  Box  4230,  Editor  &  Publisher. 


MULTI-TALENTED  ASS'T  EDITOR 
Four  years  experience,  seeks  assistant 
editor/editorial  assistant  position  for  a 
magazine  in  NYC  area.  Learning  and 
growth  position.  Writing,  editing  inter¬ 
viewing,  layout.  Call  Jean  at  (516) 
887-7643. 


Young  writer,  30's.  English  degree, 
seeks  position  Entertainment  staff. 
Know  Pop  &  Classical  Music.  Film, 
Theater.  Will  relocate.  Samples  avail¬ 
able.  Box  4260,  Editor  &  Publisher. 


Zone  3  freelancer  available  to  cover 
stories  in  Washin^on,  DC,  Maryland, 
Virginia,  North  Carolina  and  South 
Carolina  for  Canadian-based  media.  Six 
years  daily  newspaper,  magazine  and 
television  freelance  and  staff  experi¬ 
ence  in  Canada.  J.W.  Barker,  1012 
Park  Avenue,  Durham,  NC  27701 
(919)  682-1690. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


PRODUCTIONITECH 


Considered  by  many  to  be  one  of  the 
best  managers/production  persons  in 
the  industry.  Looking  for  new  opportuni¬ 
ties.  Looking  for  General  Manager  or 
Production  Director.  Currently  living  in 
Florida.  Will  relocate.  Write  for  resume 
Box  4218,  Editor  &  Publisher. 


EftP  EMpleyMNl  Zone  Cliart 

Use  zone  nunUnr  to  indcait  localion 
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SHOP  TALK  AT  THIRTY 


When  rumors  become  believable 


By  Phil  Reisman 

My  wife  goes  to  a  Junior  League 
meeting,  and  the  women  are  already 
talking  about  this  story  —  this  really 
big  story  —  about  a  kidnapping  and 
how  come  it  is  that  the  newspaper  did 
not  know  about  it. 

“I’ve  been  reading  the  paper  every 
day,  and  there’s  not  even  a  mention! 
Is  there  some  kind  of  cover-up?" 

One  of  the  1,001  hazards  of  being 
the  spouse  of  a  newspaper  editor  is 
having  to  listen  politely  to  the  unsoli¬ 
cited  critiques  —  ranging  far  and 
wide  from  guff  to  flummery  —  about 
the  local  gazette  and  the  questionable 
integrity  of  the  know-it-all-know- 
nothing-so-and-sos  (including  my 
beloved!)  who  run  it. 

But,  my  wife  wonders,  “Damn  it, 
why  didn’t  I  know  about  this  kidnap¬ 
ping?” 

So  she  calls  the  office. 

“Did  you  know  about  this  kidnap¬ 
ping?” 

Being  a  highly  trained  journalist,  I 
reply,  “What  kidnapping?” 

“Well,  they’re  all  talking  about  it. 
They  said  it  happened  to  one  of  the 
children  at  the  nursery  school.” 

What  happened,  basically,  is  as 
follows: 

It  is  Christmastime.  A  mother  and 
her  two  sons  —  one  a  babe  in  arms 
and  the  other  about  3  —  go  into  a 
toystore  in  Hartsdale,  N.Y.  Dis¬ 
tracted  by  the  hustle  and  bustle,  the 


(Reisman  is  a  bureau  editor  with  the 
Gannett  Westchester  Newspapers  in 
Westchester,  N.Y.) 
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Get  your  copy  of 

MNem 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 


I  To;  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills.  N.S.W..  2010,  Australia 
.  1  Please  send  me  AD  NEWS  for  one 

I  T  Cw  ■  year  -  26  issues  I  enclose  my 
I  bankdraft  in  Australian  currency  for  Aust.  $128. 

I  Name: _ 

I  Address: _ _ 
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mother  looks  away  for  a  split  second, 
then  turns  to  find  that  the  3-year-old  is 
missing. 

She  looks  up  and  down  the  aisles, 
but  cannot  see  him.  Panic  sets  in.  She 
runs  to  the  store  manager,  who 
quickly  calls  security,  who  in  turn  seals 
off  all  exits  and  commences  a  fren¬ 
zied  search.  At  last,  in  one  of  the  rest 
rooms,  the  child  and  his  abductor  are 
discovered.  Doped  with  ether,  the 
little  boy  is  now  disguised  as  a  girl  and 
is  about  to  be  spirited  out  of  the  toy- 
store. 


The  kidnapper  is  placed  under 
arrest,  mother  and  child  are  reunited, 
the  day  is  saved. 

Something  in  the  back  of  my  mind, 
tells  me  this  story  is  not  quite  right, 
but  I  assign  a  reporter  to  check  it  out 
anyway.  The  police  do  not  know  any¬ 
thing,  and  the  toystore  is  vexed  by  the 
inquiry.  No  one  at  the  nursery  where 
the  child  supposedly  goes  each  day 
heard  the  story.  In  fact,  no  one  even 
knows  the  child’s  name.  The  woman 
who  told  the  story  to  my  wife  in  the 
first  place  said  she  heard  the  whole 
thing  from  somebody  who  heard  it 
from  somebody,  and  so  on. 

The  toystore  kidnapping,  in  short, 
is  untraceable. 

Nevertheless,  the  woman  insists  it 
is  true.  It  must  be  true!  Why  isn’t  the 
newspaper  covering  the  story?  Are 
we  incompetent  or,  worse,  are  we 
covering  up  for  the  toy  chain? 

About  six  months  later,  I  get 
another  phone  call.  It  is  from  a  man 
who  believes  the  newspaper  ought  to 
be  aware  of  something  very  impor¬ 
tant.  Parents  are  very  upset.  It  is 
about  a  kidnapping  at  a  Port  Chester 
shopping  center. 

“Wait  a  minute,”  I  interrupted. 
“Does  this  involve  a  mother  who 
can’t  find  her  child  who  is  ushered 
into  a  back  room  where  she/he  is 
drugged  and  disguised  and  then 
secreted  out  a  side  exit?” 

“Why,  yes,”  the  caller  replied. 
“You  must  know  what  happened.  Is 
there  going  to  be  a  story  on  this?” 

“Yes,  but  not  the  kind  of  story  you 
expect.” 

The  story,  as  it  turned  out,  was 


about  the  persistence  of  apocryphal, 
yet  plausible,  tales  that  are  passed 
word  of  mouth  and,  like  a  message  in 
a  bottle  cast  out  to  sea,  eventually 
wash  up  on  the  shopworn  desk  of  a 
city  editor  hungering  for  a  good  story. 
When  they  are  checked  out,  however, 
credence  quickly  dissipates. 

This  phenomenon  should  not  be 
mistaken  with  media  hoaxes.  Those 
are  usually  conspiratorial,  elabo¬ 
rately  contrived  events  specifically 
designed  to  embarrass  editors  —  a 
whole  different  ball  of  wax. 


No,  the  kidnapping  tale  and  others 
like  it  occupy  a  special  corner  all  their 
own.  Jan  Harold  Brunvand,  a  folklor¬ 
ist  and  professor  at  the  University  of 
Utah,  calls  these  stories  “urban 
legends.”  He  has  documented  and 
attempted  to  trace  the  origins  of 
scores  of  these  in  several  books, 
among  them  The  Choking  Doberman 
and  The  Vanishing  Hitchhiker. 

Any  good  newspaper  library  ought  i 
to  have  at  least  one  of  Brunvand’s 
volumes  on  its  shelf. 

Included  under  the  heading  of 
urban  legends  are  such  favorites  as 
the  one  about  the  alligators  who  live 
in  the  New  York  City  sewer  system 
and  the  maniacpl  “Hook”  who  roams 
lovers’  lanes  in  search  of  smooching 
teens.  According  to  Brunvand,  urban 
legends  are  really  nothing  more  than 
rumors  unwittingly  passed  along  as 
gospel,  inevitably  leading  to  interest¬ 
ing  variations,  not  unlike  the  child’s 
game  of  telephone. 

I  was  delighted  to  find  the  toystore 
kidnapping  in  the  index  of  The  Chok¬ 
ing  Doberman  under  the  category 
“rest  room  legends.”  The  example 
he  cites  occurred  in  Madison,  Wis., 
in  1980.  It  was  the  subject  of  several 
articles  in  the  Madison  (Wis.)  Capitol 
Times. 

I  became  aware  of  another  case 
involving  a  supposed  abduction  at  the 
Norwich  Town  Mall  in  Norwich, 
Conn.  According  to  Maureen 
McDonald,  editorial  page  editor  of 
the  Norwich  Bulletin,  it  happened 
about  five  years  ago. 

“It  was  a  child,”  she  recalled,  “a 
(Continued  on  page  42) 
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Tve  been  reading  the  paper  every  day,  and  there’s 
not  even  a  mention!  is  there  some  kind  of  cover-up?” 


Raise  the 
quality 
and  quantity 
of  entries 
with  your 
adinthis 
special 
section! 


The  18th  annual  Journalism  Awards  and 
Fellowships  Directory  is  printed  in  the  form 
of  a  pullout  section  and  is  bound  into  the 
December  30th  issue  of  E&P.  It  serves  as  the 
reference  source  of  awards,  grants,  fellowships 
and  scholarships  for  journalists,  from  the  student 
to  the  professional,  all  year  long. 


Call  your  local  E&P  sales  representative  today! 

New  York:  212  •  675  •  4380  Chicago:  312  •  641  •  0041 

Los  Angeles:  213  •  382  •  6346  San  Francisco:  415  •  421  •  7950 
Toronto:  416  •  833  •  6200 


The 

Ajon 

Bateau 


1 1  i9(h  Street  *  New  York.  N  Y  1 
FAX#  212  929  1299 


Fbundatbn 

National 

Joumalian 

Avaids 


"Give  light  and  the  people  will 
find  their  own  way" 

The  Scripps  Howard  Foundation 
National  Joum^m  Awards  embody 
this  commitment  to  excellence  by 
recognizing  198%  finest  work  and  re¬ 
warding  those  who  have  produced  it. 

The  foundation  wfll  present 
awards  in  eight  categories:  human 
interest  writing,  editorial  writing,  envir¬ 
onmental  journalism,  public  service, 
writing  in  defense  of  the  First  Amend¬ 
ment,  service  to  combat  illiteracy, 
broadcast  journalism,  and  outstanding 
college  cartoonist. 


For  entry  forms  and  information 
on  each  award,  write  to  Scripps  Howard 
Foundation,  1100  Central  Trust  Tower, 
Cincinnati  Ohio  45202  No  entries  will 
be  accepted  after  the  deadlines.  Each 
entry  must  be  accompanied  by  a  com¬ 
pleted  entry  form. 

AWARDS  AND  DEADUNES: 

The  Charles  M.  Schulz  Award/College  Cartoonist:  Jan.  5, 1990 
The  Jack  R  Howard  Awards/Broadcast  Journalism:  Jan.  15, 1990 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  22, 1990 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  29, 1990 
The  Edward  J.  Meeman  Awards/Environmental  Journalism:  Feb.  5, 1990 
The  Roy  W  Howard  Newspaper  Awards/Public  Service:  Feb.  U,  1990 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  1^  19W 
The  Charles  E.  Scripps  Awards/Literacy:  Feb.  19, 1990 
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